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Fear  of  Administration  Held 
Greatest  Recovery  Obstacle 


Uncertainty  of  What  May  Be  Done  Next  Cited 
by  Editors  and  Publishers  . . .  Problem  Is 
World-Wide,  Says  W.  A.  White 


FEAR  AND  UNCERTAINTY  of  what  the  Federal  Adminis¬ 
tration  may  do  next  was  the  predominant  answer  given  this 
week  by  publishers  and  editors  as  the  key  factor  in  retarding 
recovery. 

In  an  effort  to  present  a  constructive  symposium  on  what 
newspaper  publishers  feel  is  holding  up  recovery,  Editor  & 
Publisher  sent  the  following  telegram  to  more  than  a  score  of 
them:  “With  mann  essential  elements  for  recovery  present, 
what  principal  obstacle  prevents  it?”  The  query  was  sent 
before  recommittal  of  the  Reorganization  Bill. 

Only  one  editor  looked  on  the  re-  -  v.,  “  : — 


leat  the  Big  Dictator  Bill  and  then 
repeal  the  Little  Dictator  Bills,  name¬ 
ly  NLRB,  the  TVA,  the  AAA,  and  the 
Guffey  Act.  There  can  be  no  recovery 
with  flying  squadrons  of  Commissars 
trying  to  destroy  our  Republic.” 

"Patient  Needs  Fresh  Air" 

Oscar  S.  Stauffer,  president  of  the 
Stauffer  Publication,  Arkansas  City, 
Kan.:  “Three  major  things  now 


Only  one  editor  looked  on  the  re-  -  —  -  ; —  would  put  America  back  on  the  high- 

covery  problem  as  a  “world  problem  League  of  Newspapers:  It  is  the  view  j-oad: 

facing  modern  man.”  He  ignored  the  concern  that  lack  of  freedom  instead  of  continuing  to  dose 

assumption  of  most  of  those  who  ac-  f confidence  of  American  enterprise  patient  with  a  lot  of  political  nos- 
cuse  ^e  Administration  of  retarding  the  main  obstacle  to  recovery,  trums  give  nature  a  chance  with  plenty 


cuse  the  Administration  of  retarding  is  the  main  obstacle  to  recovery.” 
recovery,  directly  or  indirectly,  and  Mr.  Scripps  forwarded  an  editorial 
stated  “the  menace  is  inherent  in  the  from  the  Seattle  Star  which  states: 
problem  of  the  distribution  of  in-  “This  newspaper  offers  a  four-point 
come.”  program  that  will  wipe  out  the  cause 


of  simshine  and  fresh  air.  It  is  as 
futile  to  pass  a  lot  of  laws  and  expect 
to  do  away  with  economic  depre.ssions 


program  that  wUl  wipe  out  the  cause  ^  jg  to  pass  laws  to  control  storms. 


One  publisher  placed  the  blame  on  of  the  recession  and  not  merely  allev- 


Repeal  the  payroll  tax  which 


the  “quasi-Communism”  of  the  gov-  iate  the  misery  that  is  its  effect.  Here  reaches  out  daily  a  palsied  hand  to 


blamed  the  nation’s  editors. 


indirectly  it  is:  ^  kitty  5%  out  of  wages  and  salaries, 

1.  Legislation  to  put  equal  re-  jjy  j^y  diverting  this  gigantic 

ive  spend-  sponsibility  on  labor  and  business  in  fund  from  productive  to  nonproduc- 
1  the  lack  industrial  disputes.  five  channels.  Care  adequately  for 

e  strmgs.  2.  Enactment  of  an  adequate  tax  social  security  but  without  ijenalizing 
asures.  program  with  a  five-year  guarantee  employment. 


Several  mentioned  excessive  spend-  sponsibility  on  labor  and  business  in 
ing  by  the  government  and  the  lack  industrial  disputes, 
of  “defenders  for  the  purse  strings.”  “2.  Enactment  of  an  adequate  tax 
They  advised  economy  measures.  program  with  a  five-year  guarantee 
Convalescent  U.  S.  Needs  Rest  against  change,  so  business  can  con- 


One  named  the  tax  legislation  of  the  fidently  plan  for  the  future. 


“3.  Bring  the  budget  in  balance 
by  paring  expense  even  as  individuals. 


last  Congress  as  responsible  for  the  3.  A  definite  statement  of  policy  families  and  all  business  must  do. 
^tagnation,  and  another  blamed  it  on  on  government  competition  with  pri- 

the  failure  to  balance  the  budget,  vately  owned  utilities.  Mq  More  Restrictive  Lows 


Several  declared  President  Roosevelt  “4.  Stabilize  the  value  of  the  dol-  ‘  ~  ~ „ 
should  state  he  will  retain  free  enter-  lar."  ..,W.  S.  Gilmore,  editor  Detroit  News: 

orae  in  Amprienn  bu.siness  i  rv-,  ,  u-ii  ••  repeatedly  m  the  News 

Others  advocated  a  breathing  spell  ,  ,,,  that  fear  of  what  the  Goven^ent  will 

for  the  country  from  legislation.  It  McCormick,  publisher,  Chicago  do  next,  which  has  undermined  con- 

k  as  futile  to  pass  laws  to  do  away  Tribune:  “It  will  be  necessary  to  de-  fidence  in  the  future,  is  the  principal 
with  an  economic  depression  as  it  is  —  1 1 1  ■ 

to  pass  laws  to  control  storms,  said  _ 

one.  The  coimtry  has  been  sick,  and  "NOT  FEAR.  OF  ONE  ^4AN** 

*s  a  convalescent  it  needs  rest,  stated 

another.  Still  another  added  there  BY  WILLIAM  ALLEN  WHITE 

Jould  be  a  return  to  the  doctrine  Editor,  Emporia  (Kan.)  Gazette 

tnat  the  people  should  support  the 

state  instead  of  the  state  supporting  THE  OBSTACLE  to  the  thing  we  call  recovery  is  not  fear  of  one  man. 

If  Roosevelt.  Hitler.  Mussolini  and  Stalin  all  were  to  die  within  a 

state  for  nothing  his  own  arm  can  do,  .i  ,i  i  .  i  i  i  .  i-  ■  ■  ■  r  -n.  , 

this  Dublisher  advised  month,  the  obstacle  would  remain,  ror  hundreds  ot  millions  ot  men. 


No  More  Restrictive  Laws 

W.  S.  Gilmore,  editor,  Detroit  News: 
“We  have  said  repeatedly  in  the  News 
that  fear  of  what  the  Government  will 


R.  R.  McCormick,  publisher,  Chicago  do  next,  which  has  undermined  con- 
Tribune:  “It  will  be  necessary  to  de-  fidence  in  the  future,  is  the  principal 


'NOT  FEAR  OF  ONE  MAN' 

BY  WILLIAM  ALLEN  WHITE 

Editor,  Emporia  (Kan.)  Gazette 


the  people.  Let  the  citizen  lean  on  the 
state  for  nothing  his  own  arm  can  do, 
this  publisher  advised. 


Following  are  the  comments  from  round  pegs  in  square  industrial  holes  not  functioning  fully  to  capacity, 
some  of  the  nation’s  leading  news-  although  our  presidents  and  dictators  all  were  dead,  would  still  feel  that 
paper  ^itors  and  publishers  on  what  distributive  system  of  Christendom  is  not  perfect.  These  hundreds 
responsi  e  or  re-  millions  will  continue  to  agitate  for  a  larger  share  than  they  now  re¬ 
ceive  in  the  gross  product  ot  the  machine  age. 

"Fear  of  F.  D.  R" _ Stahlmon  Universal  education  and  the  common  use  of  machinery,  have  fused 

Jamf.!  r  r>iibli<!bpr  ^  dynamite  of  discontent  in  the  world.  In  Europe,  the  common  man 

Nashville  Banner,  and  president  of  ^’as  turned  futilely  to  the  dictator.  Soon  the  dictator  will  pass.  In  Amer- 
the  American  Newspaper  Publishers  ica,  the  forgotten  man  turned  to  Roosevelt.  Roosevelt  also  is  temporary. 
Association:  “Fear  of  the  President  of  His  followers  are  here  to  stay.  Unless  the  wisdom  of  man  can  find  some 

the  United  States.”  fair  way  to  secure  exceptional  rewards  to  exceptional  men  who  have  or- 

.  ...  ganizing  talents  and  at  the  same  time  to  establish  a  universally  high 

ames  Quasi-Commuiusm  ^  standard  of  living  which  will  satisfy  the  common  man  who  has  only  a  com- 

WauAM  Randolph  Hearst:  ‘The  talent,  we  shall  have  no  peace  in  business  or  industry, 
^bis'trat^n””***^  Federal  A  -  It  is  a  world  problem  facing  modern  man.  No  leader  nor  any  small 

group  of  men  is  the  menace.  The  menace  is  inherent  in  the  problem  of 
Freedom.  Confidence  Lacldna  the  distribution  ot  income.  Neither  side  is  right. 


die  United  States.” 

Blames  "Quasi-Communism" 
William  Randolph  Hearst:  “The 
quasi-Communism  of  the  Federal  Ad¬ 
ministration.” 


Freedom,  Confidence  Lacking 

James  G.  Scripps,  president,  Scripps 


obstacle  to  business  recovery.  An 
Administration  assurance  of  no  more 
legislation  that  will  restrict  normal 
and  honest  business  activities,  plus  a 
coalition  confidence  conference  of 
statesmen  and  businessmen,  at  which 
problems  could  be  presented  and  dis¬ 
cussed,  would  seem  to  be  the  first 
steps  toward  a  resumption  of  normal 
economic  conditions.” 

Fundamental  Cause  Is  Fear 

Frank  Knox,  publisher,  Chicago 
Daily  News:  “Depression  is  caused 
exclusively  by  political  action.  Its 
real  fundamental  cause  is  fear  of 
present  administration  and  its  policies 
including  its  tax  policies.  If  Congress 
repeals  punitive  taxes,  if  wild  spend¬ 
ing  is  abandoned  as  remedy  for  de¬ 
pression,  if  sincere  effort  is  made  to 
balance  the  budget,  if  unqualified  non¬ 
political  coop>eration  between  govern¬ 
ment  and  business  is  effected,  the 
country  would  go  forward  to  a  great 
era  of  prosperity.  Since  the  entire 
cause  of  present  depression  is  political, 
we  must  look  exclusively  to  political 
action  to  remove  causes.  The  defeat 
of  the  reorganization  hill,  the  scrap¬ 
ping  of  the  excess  profits  tax  and  the 
reduction  of  the  capital  gains  tax  wiU 
contribute  to  a  better  business  feeling. 
The  restoration  of  congressional  in¬ 
dependence  following  the  election  this 
fall  would  probably  put  the  country 
back  on  its  feet.” 

Four-Point  Cowles  Program 

John  Cowles,  associate  publisher, 
Des  Moines  Register  and  Tribune: 
"The  present  depression  seems  to  me 
doubly  tragic  because  apart  from  its 
international  aspects  it  is  unnecessary. 

“Like  so  many  others,  I  admire 
President  Roosevelt’s  social  vision  and 
courage  in  tackling  problems  that 
have  too  long  been  left  to  fester  un¬ 
molested.  I  agree  with  most  of  his 
professed  objectives.  Nevertheless  I 
believe  his  attitude  toward  business 
has  been  directly  responsible  for  the 
existing  situation. 

“To  bring  about  a  sound  recovery, 
I  think  the  following  things  are  es¬ 
sential: 

“1.  For  the  President  to  convince 
the  coimtry  that  he  desires  and  in¬ 
tends  to  maintain  the  traditional 
American  system  of  free  enterprise, 
with  the  addition  of  only  that  mini¬ 
mum  of  governmental  interference  or 
control  that  the  complications  and  the 
conscience  of  present  day  society  re¬ 
quire.  Of  course  there  will  still  be 
disagreement  as  to  the  areas  and  ex¬ 
tent  to  which  the  government  should 
interfere  with  the  functioning  of  free 
capitalism.  But  if  the  President  would 
use  a  rifle  instead  of  a  shotgun  in  his 
attacks,  so  business  would  know  just 
who  was  being  aimed  at,  it  would  clear 
the  air. 

Tax  Laws  Emasculating  initiative 

“2.  For  the  President  to  convince 
the  country  that  his  primary  goal  is 
an  expansion  in  our  total  national  in¬ 
come.  The  bottom  third  of  our  popu¬ 
lation  cannot  possibly  be  adequately 
fed,  clad  and  housed  until  we  stop 
squabbling  over  the  apportionment  of 
our  present  pitifully  small  national 
income  and  concentrate  our  efforts  on 
the  production  of  more  goods  and  ser- 
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WHAT  IS  RECOVERY  OBSTACLE? 


vices  so  that  there  will  be 
pie  to  divide. 

“3.  For  the  President  to  lead  the 
country  toward  this  goal  of  increased 
national  income  through  encouraging 
the  investment  of  private  capital  and 
the  expansion  of  private  enterprise 
and  employment  in  every  possible 
proper  way.  Tax  laws  that  are  emas¬ 
culating  business  initiative  should  be 
repealed.  Tax  rates  that  are  chloro¬ 
forming  the  private  profit  motive 
should  be  reduced.  Labor  laws  that 
are  proving  one-sided  in  their  prac¬ 
tical  application  should  be  brought 
into  reasonable  balance  by  amend¬ 
ment. 

“4.  For  the  President  to  convince 
the  country  that  the  budget  will  be 
balanced  within  a  reasonable  period 
of  time  through  (a)  steady  reduction 
in  government  expenditures  as  private 
industry  expands  employment  under 
the  more  favorable  conditions  outlined 
above;  and  (b)  more  total  tax  receipts 
even  at  lower  tax  rates  because  the 
total  national  income  will  be  enorm- 
mously  increased  as  the  golden  goose 
recuperates  and  regains  its  maximum 
egg  laying  ability.” 


bigger  with  the  lay-it-on-Hoover  formula. 
It  has  no  patience  now  with  the  lay- 
it-on-Roosevelt  formula.” 


UncertcrintY  Biggest  Obstacle 
George  B.  Dolliver,  publisher,  Bat¬ 
tle  Creek  (Mich.)  Moon-Journal:  “To 
my  mind  the  principal  obstacle  to 
business  recovery  lies  in  the  tincer- 
tainty  over  what  is  to  happen  at  Wash¬ 
ington,  and  the  discouragement  cre¬ 
ated  by  things  that  have  already  hap¬ 
pened  at  Washington,  making  it  diffi¬ 
cult  for  business  to  hold  its  own  let 
alone  developing  and  progressing.  In 
making  this  statement  I  wish  to  add 
that  1  am  not  strongly  partisan,  and 
the  six  daily  newspapers  in  which  I 
am  interested  are  all  independent 
poUtically.” 


Hits  "Lay-It-On"  Formula 

Tom  Wallace,  editor,  Louisville 
Times:  “The  major  obstacle  to  re¬ 
covery  is,  in  my  opinion,  the  baffling 
problem  of  so  adjusting  commodity 
prices,  especially  products  of  heavy 
industries,  and  labor  prices,  especially 
prices  of  skilled  labor,  that  business 
will  move  to  meet  the  demtmd  of  mil¬ 
lions  who  will  buy  and  build  when 
they  can. 

“If  11,000,000  employables  are  tm- 
employed,  or  anything  like  that  num¬ 
ber,  the  figures  reflect  an  economic 
log  jam  which  must  be  broken  or 
must  make  conditions  worse  than  they 


"Convalescent  Needs  Quiet" 

James  M.  Thomson,  publisher,  New 
Orleans  Item-Tribune:  “Almost  imi- 
versally  among  business  men  with 
whom  I  come  into  contact  and  among 
writers  and  commentators  for  the 
press,  the  answer  to  your  question 
would  be  that  President  Roosevelt's 
insistence  on  additional  legislation 
constitutes  the  principal  obstacle  to 
recovery. 

“I  cheerfully  and  enthusiastically 
supported  Mr.  Roosevelt  twice  for  the 
Presidency.  Locally  in  Louisiana  our 
papers  have  upheld  the  cause  of  his 
friends  and  advocates  through  several 
bitter  political  campaigns.  Since  he 
has  entered  on  his  second  term  he  has 
initiated  several  policies  which  have 
created  very  bitter  controversy.  We 
have,  however,  seen  merit  in  many 
phases  of  the  various  policies  which 
the  President  has  championed. 

“Some  legislation  may  be  passed  by 
Congress  which  will  help  restore  busi¬ 
ness  confidence.  But  what  seems  to 
be  most  needed  by  business  of  the 
country  as  a  whole,  in  my  judgment, 
is  a  period  of  domestic  quiet. 

Too  Many  Reforms 
“There  is  so  much  hell  being  let 
loose  in  the  rest  of  the  world — for 
which  none  of  us  here  is  responsible 
— that  it  seems  to  me  to  be  desirable 
that  all  well-meaning  people  who  wish 
for  the  country’s  welfare,  should  re¬ 
strain  themselves  as  far  as  it  is  pos¬ 
sible  under  a  democracy,  from  making 
unnecessary  trouble  for  one  another 
here  at  home. 

“Surgical  operations  which  are  tech¬ 
nically  successful,  but  which  result 
in  losing  the  patient,  are  not  desir¬ 
able.  Generally  speaking  I  think  that 
we  have  had  a  great  deal  of  very  fine 
reform  legislation  passed,  and  a  great 
many  desirable  policies  initiated  by 
the  Roosevelt  Administration.  But  I 
further  feel  that  it  is  not  desirable  to 
attempt,  by  legislation,  a  large  number 
of  additional  reforms  just  now.  For 
too  many  of  them  applied  too  quick¬ 
ly  will,  in  my  opinion,  retard  re¬ 
covery. 

“A  convalescent  generally  needs 
quiet.  And  attempting  to  inaugurate 
too  many  new  policies  in  a  period  of 
this  kind,  may  result  in  a  reaction 
which  will  lose  much  of  the  substan¬ 
tial  and  beneficial  progress  made  by 
the  Roosevelt  Administration.” 


“Why  are  11,000,000  people  unem¬ 
ployed  IF — I  repeat — so  many  are  im- 
employed?  Because  simdry  classes 
constitutioning  major  factors  in  the 
problem  of  general  welfare  began, 
when  recovery  began,  to  try  to  get 
ahead  by  riding  the  recovery  wave  as 
a  Kanaka  rides  the  surf  on  a  board. 

Buying  Power  Destroyed 
“Before  1929,  the  Times  repeatedly 
said  that  economic  unbalance  due  to 
inordinate  gains,  partly  through  Fed¬ 
eral  subsidies  of  industries,  was  de¬ 
stroying  not  only  rural  buying  power 
but  also  white-collar  buying  power, 
unskilled  labor  building  power,  po¬ 
tential  home  builders’  buying  power. 

“The  Times  meticulously  avoided 
being  even  misunderstood  as  saying 
Herbert  Hoover’s  mismanagement 
caused  the  1929  collapse.  He  had  no 
part  in  it  farther  than  that,  like  most 
Republicans  and  many,  many  Demo¬ 
crats,  he  believed  in  Federal  subsidy, 
through  the  tariff,  and  in  laissez  faire, 
and  in  fantastic  prices  of  securities, 
exorbitant  prices  of  commodities. 
“The  Times  had  then  no  patience 


EDITOR  &  PUBUSHER 
CALENDAR 

.4pril  20-23 — American  Assn, 
of  Advertising  Agencies,  annual 
meeting.  White  Sulphur  Springs. 
W.  Va. 

.April  21-2.3  —  American  So¬ 
ciety  of  Newspaper  Editors,  an¬ 
nual  meeting,  Washington,  D.  C. 

■April  22— New  York  Newspa¬ 
per  Women's  Club,  annual  Front 
Page  Ball,  Hotel  Astor. 

■April  22-23  —  South  Texas 
Press,  meeting,  San  Antonio. 

■April  23 — Advertising  Man¬ 
agers  Conference,  Kansas  Press 
Assn.,  meeting,  Topeka. 

■April  24-28-— National  News¬ 
paper  Promotion  Assn.,  annual 
convention.  Waldorf  -  Astoria. 
New  York. 

■April  25  —  Associated  Press, 
membership  meeting,  Waldorf- 
Astoria,  New  York. 

■April  25-27 — Associated  Busi¬ 
ness  Papers,  spring  meeting.  The 
Homestead,  Hot  Springs,  Va. 

■April  26-29 — ANPA,  51st  an¬ 
nual  convention.  Waldorf-As¬ 
toria,  New  York. 

■April  28-29-30  —  Wisconsin 
Press  Assn.,  annual  convention. 
Hotel  Medford,  Milwaukee. 

■April  .30-May  1  —  Eastern 

Conference  of  Advertising  Wo¬ 
men,  second  annual  meeting. 
New  York. 

May  1 — Blue  Pencil  Club  of 
Ohio,  annual  meeting  and  sec¬ 
ond  annual  News  Photography 
clinic,  Ohio  State  University. 

May  2 — Annual  award  dinner 
for  Pulitzer  prize  winners. 
Men’s  Faculty  Club,  Columbia 
University. 


no  longer  private  but  have  becoim 
public.  Collectivism  in  industry  be¬ 
gets  collectivism  in  government 
Clearly,  I  might  add,  it  begets  collec¬ 
tivism  in  labor. 

“Thus,  if  we  have  a  ‘totalitarian’ 
business  and  industrial  set-up  today 
and  a  totalitarian  labor  set-up  tomor¬ 
row,  it  is  only  a  question  of  time  until 
we  have  a  totalitarian  system  of  gov¬ 
ernment  in  Washington.  Inflaming 
public  distrust  of  government  as  j 
means  of  preventing  this  is  as  futile  as 
condemning  a  weather  cock  for  indi¬ 
cating  the  path  of  a  hurricane. 

“A  principal  obstacle  preventing  re¬ 
covery  is  the  failure  of  newspape 
publishers  to  read,  study  and  inter¬ 
pret  to  the  public  the  problem  of 
unmerging  for  profit  as  propounded 
by  the  editors  of  Fortime. 

“In  my  opinion,  immediate  pros¬ 
perity  and  the  ultimate  security  of 
Democracy  itself  rests  with  the  fate 
of  Fortune’s  proposal.” 


B 


the  chief  obstacle  to  business  re¬ 
covery.” 

Tax  Legislation 

A.  W.  Shipton,  publisher.  Spring- 
field  Illinois  State  Journal:  “The 
principal  obstacle  to  recovery  has  been 
the  tax  legislation  passed  by  the  last 
Congress.  The  undistributed  profits 
tax  was  punitive.  It  told  business  it 
did  not  know  how  to  mm  itself.  This 
legislation  contributed  substantially  to 
the  fear  that  has  caused  business  to 
go  slow  with  or  drop  expansion  plans. 

“If  the  new  tax  legislation  is  directed 
toward  revenue  rather  than  reform, 
as  now  seems  likely,  business  will  go 
ahead.” 


Fear  of  the  Future 

Paul  Block,  president  of  the  Paul 
Block  Newspapers:  “You  have  asked 
me  what,  in  my  opinion,  is  holding 
back  recovery  despite  the  fact  that 
many  essential  elements  of  prosperity 
are  present  today.  It  is  my  belief  that 
fear  of  the  future  is  the  chief  obstacle. 
Uncertainty  concerning  the  possibility 
of  further  action  by  the  administration 
which  may  be  hostile  to  business  in¬ 
spires  in  the  employer  an  unwilling¬ 
ness  to  expand  or  invest.  This  fear  is 
reflected  in  employes  who  are  cur¬ 
tailing  their  purchases  because  they 
are  not  sure  of  their  jobs.  This  in 
turn  affects  business  adversely  and  in¬ 
creases  the  doubt  of  employers. 

“This  vicious  circle  might  easily  be 
broken  up  by  a  plain  indication  from 
Washington  that  it  will  lift  some  d 
the  present  burdens  from  the  shoulden 
of  business  and  leave  it  alone.  Ihe 
independence  of  Congress  has  al¬ 
ready  had  somewhat  this  effect,  bu: 
if  Mr.  Roosevelt  had  the  courage  to 
admit  the  errors  of  some  of  the  New 
Deal  laws  and  would  urge  that  they 
be  repealed  or  revised,  fear  would  im¬ 
mediately  disappear  and  we  would 
soon  be  back  on  the  road  to  recovery." 
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Cites  Fear  of  Future 
Senator  Harry  F.  Byrd,  publisher, 
Harrisburg  (Va.)  News-Record  and 
Winchester  (Va.)  Star:  “This  con¬ 
stantly  moimting  Federal  debt  and  the 
unwillingness  of  the  Administration  to 
balance  the  budget  has  contributed 
greatly  to  the  loss  of  confidence  and 
to  the  fear  of  the  futiire  that  is  today 


"'Uiunerge  for  Profit" 

Manchester  Boddy,  editor  and  pub¬ 
lisher,  Los  Angeles  News:  “As 
pointed  out  in  one  of  the  most  im¬ 
portant  editorials  of  the  century,  ‘Un¬ 
merging  for  Profit’  in  Fortune,  March, 
business  and  industry  in  reaching  their 
present  state  of  bigness  have  perfected 
the  collectivist  technique,  which  has 
created  for  a  business  a  precarious 
situation.  Business  has  carried  col¬ 
lectivism  so  far  in  the  conduct  of  its 
private  affairs,  that  by  the  very  big¬ 
ness  of  their  impact,  these  affairs  are 


Profit  Motive  Abandoned 

Jules  I.  Bogen,  editor.  New  York 
Journal  of  Commerce:  “Chief  obstacle 
to  recovery  is  the  action  of  the  ad¬ 
ministration  in  abandoning  reliance 
upon  profit  motive  in  its  effort  to 
regulate  the  economic  system.  Labor 
policies,  imwise  and  excessive  taxation 
and  govermnent  competition  with  pri¬ 
vate  enterprise  in  utility  and  other 
fields,  all  imdermine  prospective 
profits,  and  so  discourage  new  private 
investment. 

“As  prices  of  raw  materials  and  fan: 
products  decline  because  of  the  result¬ 
ing  reduced  volume  of  demand,  an¬ 
other  major  obstacle  to  recovery  is  in¬ 
troduced,  for  prices  of  manufacturec 
goods  cannot  be  lowered  correspond¬ 
ingly  as  long  as  labor  costs  remain 
rigid.” 
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Fear  of  Intolerant  Authority 

Clark  F.  Waite,  president.  Southern  | 
California  Asscxriated  Newspapers 
“Fear  of  intolerant  authority  in  gov¬ 
ernment  is  the  principal  obstacle  ts 
recovery.  This  nation  now  has  all  the 
basic  elements  for  a  prosperity  ud- 
equalled  by  any  other,  whensoever 
this  fear  is  dissipated.  Better  busines 
is  assured  by  increcised  bank  deposits 
reduction  in  private  debts,  low  in  teres: 
rates  and  good  crops.  Only  fabuloui 
increases  in  the  public  debt  cloud  the 
financial  horizon. 

“The  present  depression  began  will 
fear  in  the  minds  of  business  men  #  | 
(Continued  on  page  34) 
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Robb  Attacks  Guild  Tactics; 
Broun  Defends  in  Debate 


Editor  Also  Hits  Guild  Shop  and  Leadership  . . . 
ANG  President  "Not  a  Dictator  Calling  Strikes/' 
Says  He's  for  Sanctity  of  Contracts 


STATING  HE  WAS  NOT  opposed  to 
the  organization  of  editorial  men, 
Arthur  T.  Robb,  editor  of  Editor  & 
Publisher,  in  a  debate  Wednesday 
night  with  Heywood  Broun,  president 
of  the  American  Newspaper  Guild, 
attacked  the  leadership  of  the  guild, 
their  tactics  and  the  guild  shop. 

More  than  600  persons,  mostly 
guildsmen,  attended  the  debate  at  the 
Hotel  Astor.  First  of  a  series,  it  was 
arranged  by  the  Forum  Committee  of 
the  Newspaper  Guild  of  New  York. 
Lewis  Gannett,  New  York  Herald 
Tribune  book  columnist,  presided. 

Mr.  Robb  believed  that  “under 
leadership  that  understands  the  news¬ 
paper  business,  the  organization  can 
be  of  genuine  benefit  to  newspaper 
employes.  It  is  my  belief  that  the 
guild  has  not  had  such  leadership  to 
date.” 

"Definitely  Antagonistic'' 

“It  is  the  view  of  a  good  many 
people — both  in  your  own  member¬ 
ship  and  among  newspaper  execu¬ 
tives — that  the  guild  gives  .more 
thought  to  antagonizing  publishers 
than  it  does  toward  promotion  of  the 
objects  for  which  it  was  formed  It 
is  regarded  by  some,  and  its  conduct 
and  expressions  frequently  justify 
the  opinion,  as  definitely  antagonistic 
to  newspapers  as  they  are  now  gen¬ 
erally  conducted. 

“Consider  the  campaigns  undertak¬ 
en  by  guild  pickets  against  advertis¬ 
ers  in  newspapers  it  has  struck — 
Bayonne,  Seattle,  Milwaukee,  and 
Brooklyn  for  instance.  Those  cam¬ 
paigns  have  been  conducted  with  dis¬ 
regard  of  the  obvious  truth  that  a 
strike  cannot  go  on  forever,  and  that 
when  it  ends  men  must  have  jobs 
and  employers  must  have  the  reve¬ 
nue  wiA  which  to  pay  wages.  The 
guild  set  out  to  destroy  newspapers 
which  did  not  grant  its  demands — 
not  merely  to  cripple,  but  to  destroy. 

“The  feeling  that  the  guild  is  in¬ 
herently  hostile  to  the  newspaper 
business  is  supported  from  the  col- 
nmns  of  your  own  Guild  Reporter. 
Thousands  of  words  have  been 
printed,  giving  a  biased,  and  often 
completely  untrue,  picture  of  news¬ 
paper  operations.  In  recent  issues,  I 
have  noted  a  column  of  reports  on 
advertised  goods  on  the  authority  of 
a  so-called  consumers’  organization. 
In  every  instance,  unadvertised  goods 
have  been  listed  as  preferable  to  ad¬ 
vertised  goods — an  attack  by  news¬ 
paper  people  upon  the  institution  of 
newspaper  advertising,  without  which 
the  guild  could  have  no  existence. 

"No  Sense"  in  Tactics 

That  may  appear  to  be  good  fight¬ 
ing  tactics  to  the  international  execu¬ 
tive  board  and  the  Guild  Reporter.  I 
can  see  no  sense  in  them.  They  are 
long  range  destructive  fire  upon  the 
revenue  source  upon  which  the  guild 
as  Well  as  the  publishers  have  to  live, 
and  they  have  not  even  the  flimsy 
reasons  that  can  be  advanced  for  the 
boycotts  against  struck  newspapers. 

Another  cockeyed  theory,  to  me, 
IS  the  guild  shop.  I’ve  read  every- 
™ng  I  can  find,  including  Bruce 
“liven,  Irving  Brant,  and  Jimmy 
Stahlman,  on  that  question.  I  can 
Understand  the  validity  of  the  idea 


from  the  standpoint  of  the  guild  offi¬ 
cer  to  whom  the  guild  is  more  im¬ 
portant  than  the  process  by  which  he 
earns  his  daily  bread  and  makes  his 
contributions  to  society,  but  I  can’t 
concede  that  importance  to  the  guild 
or  to  any  other  avocation  of  a  news¬ 
paperman,  his  home  and  his  family 
alone  excepted. 

“The  guild  is  a  means  to  an  end, 
but  the  guild  shop  proposal  makes 
the  guild  an  end  in  itself.  It  makes 
the  possession  of  a  guild  card  the 
prime  requisite  to  a  man’s  right  to 
work  on  a  newspaper — more  impor¬ 
tant  than  character,  integrity,  under¬ 
standing  of  men  and  events,  and  the 
ability  to  describe  them  in  print. 

Victories  on  Paper  Only 

“John  Lewis  can  justify  the  closed 
shop  and  the  check-off  as  vital  to  the 
economic  welfare  of  his  United  Mine 
Workers,  although  I  think  it  is  true 
that  his  union  tactics  were  a  major 
factor  in  the  wreck  of  the  bituminous 
coal  industry.  He  won  pay  and 
privileges  for  his  members  that  exist 
on  paper  only.  'The  industry  that 
guaranteed  them  cannot  fulfill  its 
promises.  I  can  see  a  similar  future 
for  the  newspaper  industry  if  the 
guild  gets  the  same  sort  of  a  stran¬ 
gle-hold  by  a  closed  shop  and  en¬ 
forces  by  threat  or  act  of  strike,  de¬ 
mands  that  the  economy  of  the  news¬ 
papers  cannot  support. 

“A  publisher  who  accepts  the  guild 
shop  cedes  control  of  his  editorial 
force — his  principal  personal  repre¬ 
sentative  before  the  public.  He  can¬ 
not  employ  a  man  who  is  not  accept¬ 
able  to  the  guild,  or  who  will  not 
accept  the  guild;  he  cannot  retain  a 
man,  no  matter  how  valuable  he  may 
be,  who  ceases  to  be  acceptable  to  a 
unit  of  your  organization.  A  pub¬ 
lisher  accepting  the  guild  shop  cedes 
responsibility  for  his  editorial  opera¬ 
tions  to  a  group  which  cannot  accept 
that  responsibility.  ’That  is  the  nub 
of  the  case  against  the  guild  shop;  and 
it  is  the  reason  why  many  sincere 
publishers  declare  that  they  would 
rather  turn  the  key  in  the  door  than 
accept  it.” 

Economic  Realities  Ignored 

Mr.  Robb  also  deplored  the  Guild’s 
program  for  “job  security”  as  “wishful 
thinking.”  He  said  the  newspapers 
of  this  country  in  1938  are  facing  a 
year  without  profits;  a  year  in  which 
their  revenues  probably  will  be  $100,- 
000,000  below  those  of  1937,  while  their 
costs  will  be  10  per  cent  higher. 

Nevertheless,  he  said,  the  Guild 
“continues  to  ignore  the  economic 
realities”  and  calls  strikes  by  the 
votes  of  a  majority  of  minor  employes, 
against  the  will  of  “the  more  intelli¬ 
gent  minority.”  He  asked  Mr.  Broun 
if  the  Guild  had  not  called  the  strike 


now  under  way  in  Duluth  in  violation 
of  an  existing  contract.  Mr.  Broun 
professed  ignorance  of  the  details 
there,  and  said  this  was  proof  that  he 
was  not  “a  dictator  calling  strikes 
around  the  country.” 

’The  guild  proposal  of  job  security 
which  affects  25%  of  a  paper’s  total 
expenses,  if  not  more,  would  keep 
the  publisher’s  hands  tied  so  far  as 
economy  in  cutting  staffs  is  con¬ 
cerned,  Robb  said.  Printers,  press¬ 
men,  stereotypers,  engravers,  would 
lose  situations  or  go  on  short  time. 

“I  see  not  progress,  but  degenera¬ 
tion,  for  the  guild  as  a  vertical  white 
collar  union.  Its  heart  is  the  editorial 
force,  which  will  become  a  weak 
minority  and  eventually  an  unsatisfied 
minority  in  a  guild  which  includes 
all  white  collar  workers.  I  have  no 
objection,  in  principle  or  practice,  to 
organization  of  business  office  em¬ 
ployes,  and  I  see  strong  potential  ad¬ 
vantages  for  the  employers  in  their 
organization  as  newspaper  guild 
members.  I  see  no  advantage  for  edi¬ 
torial  people  in  the  inclusion  of  com¬ 
mercial  department  employes  in  their 
group.  Their  work  is  dissimilar. 
Their  responsibilities  cannot  be  com¬ 
pared.  ’llieir  status  in  the  newspaper 
organization  is  dissimilar.  The  only 
valid  reason  for  their  association  in 
the  guild  is  to  give  your  organization 
a  large  enrollment,  to  provide  a 
broader  base  of  dues  and  assessments 
for  the  fight  against  the  ‘bosses.’  ’The 
outcome,  as  I  see  it,  will  be  the 
gradual  alienation  of  the  editorial 
core  of  the  guild,  leaving  it  an  or¬ 
ganization  composed  of  workers  who 
cannot  sustain  a  fighting  front.” 

For  Sanctity  of  Contracts 

Answering  a  question  by  Mr.  Robb, 
the  guild  president  declared:  “I’m  for 
the  sanctity  of  contracts.” 

In  his  speech  Mr.  Broun  said  that 
organization  was  inevitable  for  edi¬ 
torial  workers,  who  had  been  “clay 
pigeons  to  be  shot  at  in  an  industry 
where  the  rest  were  organized.” 

In  the  beginning,  he  recalled,  the 
organizers  of  the  Guild  were  willing 
to  try  a  “semi-organized,  semi-pro¬ 
fessional”  set-up,  which  would  enter 
into  friendly  conferences  with  pub¬ 
lishers.  When  that  failed,  he  related, 
the  embryonic  organization  resorted 
to  “trade  union  procedure.”  “The 
American  Newspaper  Guild  has  done 
a  great  work,”  Mr.  Broun  said,  “in 
maximizing  and  bringing  back  into 
true  importance  the  working  newspa¬ 
per  man  and  woman.” 

“While  working  on  the  Morning 
World  under  Herbert  Bayard  Swope 
I  became  president  of  a  newspaper 
union  and  Swope  said  ‘no  notice  will 
be  taken  of  it  unless  you  get  powerful.’ 

“I  went  to  Roy  Howard  who  did  not 


ANTI-PUBLICITY  STICKERS  DUE  IN  KANSAS  MAY  1 

TOPEKA,  KAN.,  April  11 — The  executive  committee  of  the  Kansas  Press  Asso¬ 
ciation,  meeting  here  April  9,  authorized  the  distribution  of  uniform  stick¬ 
ers  for  Kansas  editors  to  put  on  unsolicited  publicity  material  when  returning 
it  to  the  senders.  The  stickers  distributed  by  the  press  association  to  all 
Kansas  newspapers  about  May  1,  will  state  that  the  paper  doesn’t  want  the 
publicity  material,  that  it  doesn’t  use  free  publicity,  and  that  it  suggests  that 
the  money  being  devoted  to  the  distribution  of  such  materials  be  devoted  to 
paid  advertising. 


think  that  a  guild  could  be  started  in 
New  York,  but  that  every  newspaper 
man  had  an  ethical  and  moral  right 
to  join  anything  he  pleased.  He 
thought  that  the  American  Newspaper 
Guild  would  not  get  to  first  base,'  but 
it  not  only  got  there  but  rounded  its 
way  to  2nd  and  is  on  its  way  to  3rd. 

“The  American  newspaper  publish¬ 
ers  made  the  guild  and  not  the  leaders 
of  the  guild.  If  there  had  been  any 
very  smart  publishers  in  the  beginning 
— they  could  have  met  the  guild  one 
third  or  a  quarter  of  the  way.  Per¬ 
haps  the  guild  would  not  now  be  one 
of  the  white  collar  group  working  for 
the  industrialist.  It’s  an  old  story. 
Economic  tides  made  the  guild.” 

'  Mr.  Broun  vigorously  defended  the 
policy  of  the  guild  in  pressing  for  the 
establishment  of  the  guild  shop.  “I 
speak  for  the  guild  shop,”  he  said. 
“Far  from  going  too  far,  we  haven’t 
gone  for  enough  in  fighting  for  the 
guild  shop.  We  cannot  exist  half¬ 
slave  and  half-free.  We  cannot  exist 
half-union  and  half  non-union. 

Need  Increased  Power 

“What  we  need  is  increased  power 
and  cohesion. 

“Instead  of  going  too  far,  the  guild 
hasn’t  gone  far  enough  for  me,”  he 
said.  He  declared  that  when  the  guild 
had  power  to  enforce  a  guild  shop  it 
would  do  so,  because  otherwise  many 
persons  would  be  content  to  accept 
the  gains  won  for  them,  but  “would 
drop  out  and  not  pay  their  dues.” 

However,  he  said  he  personally 
favored  a  provision  he  had  not  been 
able  to  induce  the  guild  to  accept.  It 
would  permit  existing  members  of  a 
newspaper  organization  to  refuse  to 
join  the  guild  when  a  contract  was 
made  with  it,  but  would  require  all 
future  employes  to  take  membership. 

He  added  that  was  a  topic  which 
the  ANG  convention  might  take  up. 

Mr.  Broun  denied  that  the  guild 
had  any  desire  to  put  newspapers  out 
of  business  by  pushing  unreasonable 
wage  and  hour  demands. 

In  his  rebuttal,  Mr.  Robb  remarked: 
“Heywood  Broun  and  I  don’t  find 
much  to  rebut  in  each  other.”  He 
listed  the  following  points  on  which 
they  were  in  entire  agreement:  the 
need  of  organization  among  editorial 
workers  and  the  conditions  which  led 
to  it;  the  necessity  for  adequate  com¬ 
pensation  for  the  working  reporter, 
and  the  status  of  the  reporter  as  “the 
backbone  of  the  daily  newspaper.” 

During  the  question  period  follow¬ 
ing  the  debate,  all  the  queries  from 
the  floor  were  to  Mr.  Robb. 

■ 

Four- A  to  Consider 
Relations  with  Public 

The  relationship  between  the  public 
and  business  will  be  the  theme  of  the 
Friday  morning  session  for  members 
and  guests  at  the  21st  annual  conven¬ 
tion  of  the  American  Association  of 
Advertising  Agencies,  to  be  held  at 
The  Greenbrier,  White  Sulphur 
Springs,  W.  Va.,  April  20-23. 

Speakers  at  the  open  session  will 
include:  W.  Averill  Harriman,  chair¬ 
man  of  the  board  of  the  Union  Pacific 
Railroad,  chairman  of  the  Business 
Advisory  Council  of  the  Department 
of  Commerce,  partner  in  Brown 
Brothers  Harriman  Company,  and  part 
owner  of  News-Week;  Paul  Willard 
Garrett,  director  of  public  relations 
for  General  Motors  Corporation;  B.  C. 
Forbes,  publisher  and  editor  of  Forbes 
Magazine  and  financial  commentator 
for  a  newspaper  syndicate;  and  Henry 
Eckhardt,  chairman  of  the  board  of 
Kenyon  &  Eckhardt,  Inc.,  and  chair¬ 
man  of  the  board  of  the  Four- A. 

The  Four-A  aimoimced  this  week 
that  Blackett-Sample-Hummert,  Inc., 
Chicago,  had  been  elected  a  member. 
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Newspaper  Editors  Vote 
On  “Life”  Birth  Pictures 

Nine  Say  "Yes/*  Eight  "No,"  on  Whether 
They  Would  Have  Printed 
Disputed  Photographs 


A  SHARP  CONTROVERSY  not  only 
among  laymen  but  among  those  con- 


J.  N.  Heiskell,  editor,  Little  Rock 
(Ark.)  Gazette:  “If  I  had  been  editor 


nected  with  publishing  was  precipi-  of  Life  I  should  have  published  the 
tated  last  week  by  publication  in  Life  birth  pictures.  I  should,  however, 
magazine  of  pictures  showing  in  de-  have  omitted  the  picture  of  the  month- 
tail  the  embryonic  growth  and  the  ly  examination  of  reproductive  organs, 
birth  of  a  child.  The  pictures  were  The  pictures  would  not,  of  course,  be 
stills  from  the  widely  discussed  film  published  in  our  paper.  It  all  comes 


"The  Birth  of  a  Baby.” 


down  to  question  of  how  far  a  publica- 


Cognizant  of  the  furore  the  pictures  tion  should  go  in  picturing  facts  of 


HAS  WEATHER  BUREAU 


Not  being  editor  of  Life,  I  have  no 
advice  to  give  them.” 

Casper  S.  Yost,  editor,  editorial  page, 
St.  Louis  Globe-Democrat:  ‘‘I  would 
not.” 

C.  C.  Hemenway,  editor,  Hartford 
(Conn.)  Times:  “If  editor  of  Life  1 
would  not  have  printed  the  birth  pic¬ 
tures.  They  are  neither  obscene  nor 
indecent  in  themselves.  They  are 
harmless,  perhaps  instructive,  for  nor¬ 
mal  persons,  but  inappropriate  for  a 
general  circulation  that  may  include 
curious  children  and  abnormal  per¬ 
sons,  in  my  opinion.” 

Henry  T.  Claus,  editor,  Boston 
Transcript:  “If  editor  of  Life  I  would 
not  have  published  the  birth  pictures. 
For  one  thing,  I  question  their  use¬ 
fulness  in  accomplishing  the  supposed 
purpose.  For  another,  I  think  many 
readers  are  repelled  by  ‘medical’  pic¬ 
tures,  operations,  mutilations,  death, 
etc.” 

Richard  J.  Finnegan,  editor,  Chicogo 


would  create,  Life’s  publishers  sent  anatomy  and  physiology.  Such  pic-  Jersey  City  (N.  J.)  Jersey  Journal  is  Richard  J.  Finnegan,  editor,  Chicogo 
each  subscriber  a  letter  in  advance  of  tures  are  not  pornographic  but  they  operating  one  of  the  few  newspaper-  Times:  “Not  in  a  daily  newspaper." 

publication  saying  the  feature  was  be-  ^ay  be  highly  unacceptable  or  abso-  weather  bureaus  in  the  country.  Its  A.  H.  Kirchhofer,  managing  editor, 


ing  printed  in  the  center  pages  of  the  lutely  objecUonable.” 
magazine  and  could  be  pulled  out  if  George  Olds  mi 


present  equipment  consists  of  maximum  Buffalo  Evening  News:  “Without 

and  minimum  thermometys  and  a  precipi-  to  reflect  upon  the  judgment 


magazine  and  could  be  puued  out  ir  George  Olds,  managing  editor,  f  v:  »  ki  cv-.h,-  wishing  to  reflect  upon  the  judgment 

parents  wished  to  keep  the  pictures  Springfield  (Mo.)  News  and  Leader-  /Jj'lVsoon'  ^Lef°t  to  r!rhT*above°  are  of  the  editors  of  Life,  personally,  if  the 

away  from  their  children.  Press:  “If  editor  of  Life,  I  would  have  wjter  M  Dear  publhhe"-  Dr  James  H  responsibility  had  been  mine,  I  would 

Public  and  official  reaction  was  im-  printed  the  birth  pictures  and  I  Kimball,  chief  met^ologist,' New  York  sta-  ^^d  the  birth  pictures.  There 

mediate  wh^  the  magazme  ap^ar^.  coiUdn’t  hope  to  do  a  better  job  than  tion.  U.  S.  Weather  Bureau;  Samuel  K.  are  some  matters  which  are  too  inti- 

Governor  tarle,  ot  Pennsylvama,  present  editors  did  with  excel-  Pierson,  cooperative  observer.  Jersey  Jour-  mate  and  delicate  to  drag  into  a  family 

banned  the  issue  m  that  state,  and  lent  dignity,  good  taste,  and  discretion,  nal  and  Plainfield  (N.  J.)  Courier-News  reading  circle  in  this  form.  I  think 

Canadian  censors  banned  it  m  the  editor  of  a  newspaper,  I  (pointing  finger),  and  Joseph  Haff,  staff  this  is  one.” 

provmces.  In  addiUon  district  at-  not  consider  printing  such  pic-  '"®'’  cooperative  observer  in  charge  Julian  S.  Miller,  Charlotte  (N.  C.) 

torneys  and  police  chiefs  in  approxi-  ^  setting  a  Dace  news-  station.  Observer:  “I  would  not  have  printed 

mately  33  cities,  towns  and  communi-  r  -  th.  birth  nicture.s.  The  nublic  mind 


man  and  cooperative  observer  in  charge 
of  the  station. 


man  and  cooperative  observer  in  charge  Julian  S.  Miller,  Charlotte  (N.  C.) 
luiiitjfo  tures.  Life  is  setting  a  pace  news-  station.  Observer:  I  would  not  have  printed 

mately  33  cities,  towns  and  communi-  ^  follow  ten  years  hence.  I  -  fhe  birth  pictures.  The  public  mind 

ties  issued  orders  against  newsstand  ^  j  approve  of  the  tendency  to  library.  Normal  hesitancy  frank-  is  too  undisciplined  and  vulgar  to  de¬ 
sales.  About  SIX  ne^stand  dealers  1  to  consider  facts  of  birth  is  proved  rive  any  possible  educational  benefit 

were  arrested  and  10,000  copies  of  the  ‘ooLl  medicS^  by  the  record  to  have  caused  wide-  from  thL  intimate  exposures  in  prints 


magazine  were  confiscated  by  police,  social,  meaicai. 

This  in  no  way  interfered  with  mail  Julian  Hall,  editor,  Dothan  (Ala.) 

delivery  to  650,000  subscribers.  Life  The  birth  pictures  in  Life  t  t  t  01:%,  j-*  d-  v 

rpnortpd  this  week  that  onlv  the  nor-  were  a  distinct  service.  Newspapers  Tinies  Had  I  been  editor  of  Life  I  Douglas  S.  Freeman,  editor,  Rich- 
mal  circulation  run  of  2,040,000  copies  are  at  last  fighting  syphilis  with  writ-  prin^d  the  birth  pictures,  nwnd  (Va.)  News-leader:  “No,  for 

was  printed  “in  spite  of  the  unusual  ten  facts.  Why  not  illustrated  facts  f."  commendmg  the  simple  reason  these  pictures  are 

_  ^  1.  _ _  .  .  TMihlir'ntmn  nictnlv  ac  r\iir\1io  foil  iv-x+xo  fVxA  y»f  rMonv 


social  medical.”  record  to  nave  caused  wide- 

JuuAN  Hall,  editor,  Dothan  (Ala.)  spread,  terrible  suffering.” 

Eagle:  “The  birth  pictures  in  Life  Wallace,  editor,  Louisville 

were  a  distinct  service.  Newspapers  Times:  Had  I  been  editor  of^  Life  I 


read,  terrible  suffering.  ’  or  pictures  that  would  outweigh  dam- 

Tom  Wallace,  editor,  Lonisrifle  age  of  their  salacious  suggestiveness.^ 


uiiiiLtfU  111  apiLC  ui  iiic  uiiuauai  - -  - -  — .  v*  i  i  i_i*  ,  .  T  <•  i«  .  .  .1  11  t 

demand”  for  extra  copies  It  was  to  battle  ignorance  among  expectant  Iheir  publication  highly  as  public  ser-  certain  to  fall  into  the  hands  of  many 

stated  tear  sheets  and  reorints  were  mothers?”  vice.  children  who  have  not  yet  had  sane 

being  denied  colleges  and  schools  Grover  C.  Hall,  editor,  Montgomery  William  Allen  White,  editor,  Em-  preliminary  instruction  in  sex  hygiene 
asking  for  them.  In  most  localities  (Ala.)  Advertiser:  “The  editors  of  Pona  (Kan.)  Gazette:  ‘  The  answer  is  For  adults  the  pictures  are  wholly  m- 

the  magazines  were  allowed  to  be  sold  Life  are  everlastingly  right  and  the  ^es  if  I  was  publishing  a  weekly  and  nocuous  and  not  parUcularly  mter- 


after  the  center  spread  containing  the  censors  are  everlastingly  absurd.” 


not  a  newspaper.  I  am  not  ducking,  esting.” 


birth  pictures  had  been  removed. 


Marshall, 


Cedar  but  the  clientele  of  a  weekly  magazine 
is  several  cuts  higher  than  that  of  a 


Publisher  Roy  E.  Larsen,  in  order  to  Rapids  (la.)  Gazette:  “As  editor  of  ^verai  cuts  nigner  tnan  mat  ot  a  Cattle  Story  Denial 
try  a  test  case  on  the  charge  of  pub-  Life,  I  would  have  printed  the  birth  paper.  pfTllQ  tft  TTrocW 

lishing  “immoral”  pictures,  and  to  pro-  pictures  following  such  intelligent  ap-  For  Private  Life  a  Olio  lO  UJJod  XlXOClt 

tect  newsstand  dealers  who  were  proval  as  was  obtained.  As  the  father  Roy  Roberts,  managing  editor,  Kan-  Washington,  D.  C.,  April 
threatened  with  arrest,  allowed  him-  of  several  daughters,  I  did  not  remove  sas  City  Star:  “I  would  not  run  the  I^sevelt  was  ofifidally 


self  to  be  arrested  in  the  Bronx,  the  pictures  from  Life  when  it  reached  ‘Birth  of  A  Baby’  pictures  in  the  Star, 
after  selling  a  copy  of  Life  in  the - - 


offices  of  District  Attorney  Samuel 

J.  Foley,  who  forbid  their  sale  in  that  400  P APER.S  ON  HOLLAND  LIST 

borough.  The  trial  is  expected  next  CHICAGO,  April  13 — ^Using  approximately  400  newspapers,  Holland  Furnace 

week.  Newsstand  seff-out  in  Man-  Company  is  expanding  its  advertising  activities  for  1938,  with  opening 
hat^  kland  was  swift.  copy  scheduled  to  break  early  in  May.  Plans  call  for  full-page  and  1,000-line 

L^sen  stated  the  magazme  iotogravm:e  insertions  in  the  Metropolitan  and  Greater  Mid-West  Groups, 
had  previously  present^  pictur^  of  ^  where  group  rotogravure  is  not  avail- 

to  publish  the  baby  pictures  was  ^  addiUon,  smaller  black  and  white  ^rtions  will  run  in  a  number  of 

taken  in  the  light  of  a  striking  unan-  "e^spa^rs  not  offermg  rotogravure.  The  mag^ine  schedule  mcludes  gen- 

imity  of  opinion  that  this  is  some-  and  cla«  magazines,  publications  of  special  interest  to  home  owners, 

thing  the  public,  and  all  the  public,  ar^^^factural  and  building  publications.  Spot  radio  announcements  now 

ought  to  see.”  being  used  on  more  than  50  stations  will  be  continued.  Ruthrauff  &  Ryan, 

Would  newsoaner  editors,  if  thev  Chicago,  is  the  agency. 


ought  to  see.” 

Would  newspaper  editors,  if  they 
were  the  editors  of  Life  have  printed 
the  pictures?  Here  are  their  an¬ 
swers,  given  in  reply  to  a  wire  from 
Editor  &  Publisher: 

For  "Life" 


PAPERS  LOSE  PLEA  IN  DENTAL  AD  BAN 


nying  for  himself  and  on  behalf  of 
Vice-President  Garner  that  they  had 
disagreed  on  the  wisdom  of  a  new 
“pump  priming”  program,  Washington 
correspondents  were  busy  listing  New 
Deal  policies  in  which  Messrs.  Roose¬ 
velt  and  Garner  have  been  publicly 
the  proverbial  mile  apart. 

Arthur  Krock,  New  York  Tima 
correspondent,  had  related  in  his  col¬ 
umn  that  the  Vice-President  sug¬ 
gested  to  his  chief  that  the  cattk. 
meaning  business,  be  permitted  to 
fatten  a  while  without  harassmen: 
“by  Administration  cowboys.” 
parable  is  supposed  to  have  been  useo 
at  a  strictly  confidential  White  Hour 
meeting,  but  the  Krock  article  as¬ 
serted  it  was  later  repeated  to  an  out¬ 
sider.  The  writer  said  a  tiff  betwee 
the  President  and  the  Vice-Presidem 
followed. 

Mr.  Roosevelt,  at  his  Tuesday  pres; 


Editor  &  Publisher:  SAN  ANTONIO,  Tex.,  April  13 — In  sustaining  the  new  law  restricting  dental  .Up  Pr«»<!idpnt  and  the  Vicp  Presideit 

For  "Life"  .  advertising,  Foi^h  Court  of  CivU  Appeals  at  San  Antonio  Wednesday  foUowed 

Henry  L.  Mencken,  editor,  Balti-  the  contention  <ff  appellant  dentists  and  the  Texas  Newspaper  Pub-  Mr.  Roosevelt,  at  his  Tuesday  pres; 

more  Evening  Sun:  “Some  of  the  ,  socia  ion,  w  ich  intervened  as  a  friend  of  the  court,  that  the  statute  conference,  branded  the  story  as  ow 

Life  pictures  are  likely  to  shock  the  •n™ged  upon  rights  of  free  press  and  free  speech.  The  question  of  press  “made  of  whole  cloth.” 
squeamish,  but  I  see  nothing  indecent  ^  involved  except  as  a  remote  incident,  said  Chief  Justice  Asked  by  EIditor  &  Publisher  if  he  i* 

in  them.  If  I  had  been  the  editor  of  ^ward  W.  Smith,  who  added:  The  act  will  not  be  nullified  simply  because  still  satisfied  with  the  accuracy  of  hi-- 
the  magazine  I’d  probably  have  enforcement  tnay  tend  to  cut  off  purely  conjectural  profits  which  the  information,  Mr.  Krock  answered 
printed  them.  So  long  as  the  public  Pr^ss  might  derive.  “Perfectly  satisfied.  I’m  just  as  satis- 

schools  fail  to  teach  the  elements  of  fied  with  it  as  I  am  with  25  othf 

physiology  the  job  must  fall  upon  }^ILL  NAME  N.  T.  MILK  AGENCY  NEXT  WEEK  things  the  President  has  denied.” 

°  Tom’  Hanes,  managing  editor.  Nor-  ALBANY,  N.  Y.,  April  14— Commissioner  Holton  V.  Noyes  of  the  State  8-PAGE  PHOTO  SECTION 
folk  (Va.)  Ledger-Dispatch:  “If  I  Department  of  Agriculture  and  Markets  is  analyzing  the  “drink-more-  The  Seattle  Sunday  Times  April  H 
were  editor  of  Life  I  would  print  any-  promotion  campaigns  of  three  agencies  before  awarding  the  contract  placed  all  its  Wirephotos  in  one  com- 

thing  that  could  pass  postal  inspection,  new  $310,000  fund.  Campaign  outlines  were  submitted  by  a  dozen  bined  sports  and  news  picture  eight' 

but  I  wouldn’t  offer  the  lame  excuse  agencies  before  the  April  5  deadline.  The  Technical  Advisory  Board  reviewed  page  special  section.  A  telephone  SUf 

that  I  was  interested  in  education  in-  them  and  made  recommendations  to  the  commissioner  who  has  the  final  vey  found  readers  enthusiastic  ove 

stead  of  circulation.”  word.  His  office  indicated  his  choice  would  be  announced  next  week.  the  change. 


still  satisfied  with  the  accuracy  of  hi; 
information,  Mr.  Krock  answered 
“Perfectly  satisfied.  I’m  just  as  satis¬ 
fied  with  it  as  I  am  with  25  othf 
things  the  President  has  denied.” 


8-PAGE  PHOTO  SECTION 

The  Seattle  Sunday  Times  April 
placed  all  its  Wirephotos  in  one  com¬ 
bined  sports  and  news  picture  eight- 
page  special  section.  A  telephone  sim 
vey  found  readers  enthusiastic  ove 
the  change. 


for  APRIL  16.  1938 
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Coast  Publishers  Launch 
Free  Press  Campaign 

California  Group  to  Contribute  $75,000  in  Space 
to  Stress  Its  Importance  to  Man  in 
Street  ...  12  Ads  in  Series 


LOS  ANGELES,  April  11— Tangible 

results  of  last  year’s  newspaper  con¬ 
ference  in  Chicago  participate  in  by 
representatives  of  11  national  and  re¬ 
gional  organizations,  out  of  which 
grew  the  Newspaper  Committee 
charged  with  keeping  the  public  in¬ 
formed  of  the  importance  of  the  free¬ 
dom  of  the  press,  became  apparent 
last  week  in  a  state-wide  advertising 
campaign  sponsored  by  the  California 
Newspaper  Publishers  Association. 

The  campaign  consists  of  a  series 
of  12  3-col.  10-inch  ads,  prepared  by 
a  leading  agency,  and  distributed  to 
each  of  the  member  papers  with  the 
suggestion  that  they  be  mm  at  week¬ 
ly  intervals.  At  regiilar  rates,  the 
space  will  represent  a  contribution  of 
some  $75,000  by  California  publish¬ 
ers  to  the  campaign  to  bring  home  to 
the  man  on  the  street  the  importance 
to  him,  as  a  citizen,  of  the  preserva¬ 
tion  of  a  free  press. 

Ad*  Based  on  CNPA  Speech 

Basis  of  the  ads  was  the  speech  on 
“The  Importance  of  a  Free  F^ess  to  a 
Free  People,”  made  by  Dr.  William 
B.  Munro,  authority  on  history  and 
government  of  Harvard  University 
and  the  California  Institute  of  Tech¬ 
nology  at  the  CNPA’s  fiftieth  anniver¬ 
sary  convention  in  Riverside  last 
January. 

Out  of  this  address,  copy  for  the 
twelve  ads  was  prepared  by  the  Rob¬ 
ert  L.  Nourse  Co.,  Los  Angeles  agency, 
and  the  CNPA  staff,  with  Dr.  Munro 
approving  the  final  layouts. 

Hardly  had  the  first  mats  been 
pressed  before  requests  from  other 
publisher  associations  for  information 
and  proofs  began  coming  in,  John  B. 
Long,  general  manager  of  the  CNPA, 
reported.  The  Peimsylvania  Newspa¬ 
per  Publishers  Association,  and  the 
Kansas  Press  Association,  both  are 
interested  in  the  trail-blazing  effort. 

Short,  Vital  Messages 

Under  such  headings  as  “Dictators 
Never  Defy  Their  People — They  De¬ 
lude  Them,”  “Democracy  and  a  Free 
Press  Are  Inseparable,”  “Liberty  Was 
Never  Extinguished  Over  Night,”  “B.r 
Glad  You  Can  Disagree,”  and  “Voice 
of  the  People”;  the  series  pounds 
home  one  short  and  vital  message 
after  another.  All  carry  the  slogan: 
“A  Free  People  Cannot  Exist  Without 
a  Free  Press!” 

Titled  “Newspapers  Made  Modem 
I^mocracy  Possible,”  one  of  the  se¬ 
ries,  states: 

‘Trre  government  was  born  writh  the  art 
of  printing.  Despotism  ruled  the  world  dur¬ 
ing  the  Dark  Ages,  not  because  there  was  no 
desire  for  freedom  in  the  human  soul,  but 
iiecause  there  was  no  means  whereby  a  gen¬ 
eral  movement  among  the  people  could  trans- 
***«  it  into  action.  Newspapers  brought  lib¬ 
erty  to  the  nations  because  newspapers  made 
•t  possible  for  men  to  inform  themselves  about 
their  government  and  to  inform  their  govern¬ 
ment  about  themselves.  Newspapers  made  it 
possible  for  a  people  to  voice  and  print  their 
own  opinions,  to  change  the  laws,  to  expose 
wrong^loing  in  public  office,  to  oppose  autoc- 
r*cy  and  dictatorship. 

Americans  are  a  free  people  because  a  free 
rvl**  voice  to  America’s  love  for 

liberty.  Continued  freedom  of  the  press  is 
ywr  guarantee  that  liberty  shall  continue  to  be 
the  American  ideal.  You  and  your  newspaper 
share  the  responsibility  of  maintaining  free 
government  in  our  country.  Support  your 


newspaper — (irolect  its  vitality  and  indepen¬ 
dence —  for  its  welfare  is  your  welfare — its 
freedom  is  your  freeilom.” 

Greatest  Assurance  of  Freedom 

Another  headed  “The  Price  of  Lib¬ 
erty,”  states: 

“A  stern  price  was  paid  for  this  liberty 
which  you  enjoy  in  America.  Your  fathers 


Democracy  and  a 

INSEPARARIE 


A  FIIH  ffOfU  CANNOT  EXIST  WITHOUT  A  HkK  fftESS! 

Sample  of  the  series  of  12  "Freedom  of 
the  Press"  ads  prepared  for  the  California 
Newspaper  Publishers  Association,  and  dis¬ 
tributed  to  member  newspapers  for  pub¬ 
lication  at  weekly  intervals. 

hought  it  liy  fighting  for  it.  The  price  they 
paid  was  struggle,  hardship,  and  even  blood. 
The  price  which  you  must  pay  if  America  is 
to  remain  a  ileniocracy  and  if  liberty  is  to  be 
passed  on  to  generations  of  Americans  yet  un¬ 


born  is  unremitting  watchfulness.  You  are 
unable,  as  an  individual,  to  keep  a  constant 
personal  watch  on  the  actions  and  policies  of 
those  whom  you  have  elected  to  govern  you. 
You  are  unable,  as  an  individual,  to  reach  the 
ear  of  government  with  criticism,  approba¬ 
tion,  or  suggestions  for  official  conduct  .  .  . 
but.  in  your  newspaper,  you  have  a  represen¬ 
tative  who  assumes  the  responsibility  of  civic 
watchfulness  for  you.  You  have  a  voice  to 
which  all  must  listen.  No  candidate,  no  of¬ 
ficial,  no  political  leader  can  long  survive 
under  the  constant  scrutiny  of  a  free  press 
unless  he  performs  his  trust  with  competence 
and  with  honesty. 

“Freedom  of  the  press  is  your  greatest  as¬ 
surance  that  .America  shall  remain  free.  The 
welfare  of  your  newspapers  is  your  welfare 
and  the  welfare  of  American  f  eedom.” 

A  third  ad,  captioned,  “The  Greatest 
of  All  Barriers  to  Dictatorship,”  reads: 

“There  can  be  no  successful  dictatorship 
in  this  country,  or  in  any  other  country,  as 
long  as  newspapers  remain  free  and  untram¬ 
meled.  By  the  very  nature  of  their  public 
service,  they  must  scrutinize  and  report  every 
act  and  every  policy  of  the  government,  they 
must  focus  the  attention  of  the  people  on  the 
motives  and  conduct  of  every  official  and  every 
candidate  for  public  office.  Freedom  of  the 
press  is  the  greatest  of  all  barriers  to  dictator¬ 
ship  and  every  aspiring  dictator  knows  it. 
The  countries  where  newspapers  have  lost  their 
freedom  are  the  countries  where  free  govern¬ 
ment  of  a  free  people  has  perished.  Americans 
can  take  to  heart  the  lesson. 

“Your  newspaper,  which  you  may  take  for 
granted  as  a  familiar  part  of  daily  life,  is  your 
guarantee  that  American  liberty  shall  sur¬ 
vive.  Support  your  newspaper — protect  it — 
insist  that  it  retain  its  independence — for  its 
welfare  is  your  welfare — its  freedom  is  your 
freedom.’’ 

The  campaign  is  entirely  coopera¬ 
tive,  the  copy  being  contributed  by 
the  Nourse  agency,  and  the  produc¬ 
tion  of  the  art  work,  composition,  cuts 
and  mats  by  the  Los  Angeles  Times, 
Los  Angeles  Herald  and  Express,  Pas¬ 
adena  Star-News,  Glendale  News- 
Press,  Hollywood  Citizen-News,  Santa 
Monica  Outlook,  San  Francisco 
Chronicle,  San  Francisco  News,  San 
Francisco  Call- Bulletin,  Berkeley  Ga¬ 
zette,  Oakland  Tribune  emd  Los  Ange¬ 
les  Illustrated  Daily  News.  Expense 
of  distributing  mats  and  proofs  to  the 
papers  was  borne  by  the  CNPA,  and 
space  is  contributed  by  members. 


ED^OR'S  DESK  WHERE  FASCISM  WAS  SPAWNED 

This  it  the  editorial  ofRce  of  Milan's  II  Popolo  D'ltalia,  Editor  Benito  Mussolini's  inner 
sanctum  in  the  days  when  he  first  conceived  the  idea  of  a  Fascist  state.  Note  the  gun 
and  the  hand  grenades  on  the  desk,  within  the  editor's  reachl  The  room,  known  through¬ 
out  Italy  as  II  Covo,  was  transplanted,  wallpaper  design  and  all,  and  has  become  a 
permanent  exhibit  of  the  new  Show  of  the  Fascist  Revolution,  marking  the  15th  year 

of  Fascism. 


Republicans  Name 
Waltman  to 
Direct  Publicity 

Washington  Posts's  National 
News  Stoif  Chief  to 
Take  New  Job  Soon 

Washington,  D.  C.,  April  11 — Ap¬ 
pointment  of  Franklyn  Waltman,  po¬ 
litical  colvunnist  of  the  Washington 
Post,  as  director 
of  publicity  for 
the  Republican 
National  Com¬ 
mittee,  was  an¬ 
nounced  today 
by  Chairman 
John  Hamilton. 
He  will  assume 
his  new  duties  as 
soon  as  he  can 
arrange  his  per¬ 
sonal  affairs. 

Waltman,  who 
will  supply  the 
literary  muni- 


Franklyn  Waltman 


WISE  WOOD  IMPROVED 

Henry  A.  Wise  Wood,  74-year-old 
inventor  and  board  chairman  of  the 
Wood  Newspaper  Machinery  Corpo¬ 
ration.  who  u'>Ho'*w''''t  an  annendec- 
tomy  last  week  in  Doctors  Hospital, 
New  York,  was  reported  this  week  as 
“getting  along  nicely.” 


tions  to  answer  the  broadsides  of  the 
New  Deal’s  “Charlie”  Michelson,  has 
a  background  of  15  years  in  newspa¬ 
per  work  with  the  Baltimore  Sun  and 
the  Washington  Post.  Hamilton  de¬ 
scribed  him  as  “a  clearminded,  pains¬ 
taking  and  vigorous  writer,  well 
versed  in  politics  and  national  af¬ 
fairs,  respected  not  only  by  the  news¬ 
paper  profession  but  by  all  having 
contact  with  him,  irrespective  of 
party.” 

Under  Mr.  Waltman’s  direction  the 
publicity  division  will  be  reorganized 
and  revitalized,  Hamilton  said. 

Waltman,  chief  of  the  Post’s  national 
news  staff  and  author  of  the  triweek¬ 
ly  column,  “Politics  and  People,”  was 
bom  in  Baltimore,  June  3,  1903.  He 
attended  public  schools,  was  gradu¬ 
ated  from  Loyola  High  School  and 
studied  law  at  the  University  of 
Maryland.  He  joined  the  Baltimore 
Sun  in  1922,  became  state  political 
reporter,  and  was  assigned  to  the 
Washington  bureau  in  1928.  In  1930 
he  was  assigned  to  accompany  the 
Forbes  Commission  to  Haiti,  and  on 
the  basis  of  his  work  was  unanimously 
awarded  the  $1,000  Pugsley  Journal¬ 
istic  Award,  administered  by  the  Na¬ 
tional  Press  Club,  for  “the  most  note¬ 
worthy  work  by  a  Washington  cor¬ 
respondent  during  the  calendar  year 
1930.”  With  the  Washington  Post 
since  1933,  Waltman  during  the  last 
year  became  one  of  the  foremost  jour¬ 
nalistic  critics  of  President  Roosevelt’s 
proposal  for  reorganization  of  the  Su¬ 
preme  Court  and  Federal  judiciary. 

Waltman  is  a  member  of  the  Grid¬ 
iron  Club  and  the  National  Press  Club 
and  is  secretary  of  the  Overseas  Writ¬ 
ers.  He  is  married  to  the  former  Miss 
Ellen  Moore  Amos  of  Baltimore. 


NEWSMEN  ATTACKED 

Sacramento,  Cal.,  April  11 — During 
a  labor  dispute  at  the  Murchie  mine, 
near  Nevada  City,  yesterday,  Tom 
Arden,  Nevada  City  correspondent  for 
the  Sacramento  Bee,  was  beaten  by 
a  band  of  “loyal”  mine  workers,  en¬ 
gaged  in  a  battle  with  CIO  mine 
workers.  His  camera  and  synchronizer 
were  smashed.  The  assailants,  once 
Arden’s  identity  was  established,  apol¬ 
ogized,  and  promised  to  repair  or  re¬ 
place  the  damaged  equipment.  Vigi¬ 
lantes  stopped  Edward  L  Sterne,  re¬ 
porting  the  story  for  the  Sacramento 
Union,  and  Harlin  Smith,  photogra¬ 
pher  for  that  paper,  was  “rushed  out 
of  town  at  top  speed”  by  a  state  high¬ 
way  patrolman  after  films  were  re¬ 
moved  from  his  camera  by  deputies. 


8 


EDITOR  &  PUBLISHER 


Duluth  Papers  Forced 
To  Suspend  by  Strike 

'  .  Guildsmen  Close  Plant  for  Week  . . .  N.  Y.  Daily 
News  Signs  With  Commercial  Employes  .  .  . 

AP  Editorial  Men  Against  Guild  Setup 

THE  Duluth  Herald  and  News-Tribune  two  weeks’  vacation;  sick  leave  with 
on  Saturday  will  complete  their  first  pay;  shop  adjustment  committee  and 
week  of  suspension  forced  by  a  strike  grievance  committee, 
of  88  guildsmen  called  April  4.  The  A  clause  i)ermits  the  publisher  to 
newspapers  continued  publication  last  switch  workers  from  one  classification 
week  until  Saturday  when  the  me-  from  time  to  time.  When  an  employe 
chanical  workers  were  kept  from  their  is  changed  permanently  to  a  higher  or 
jobs  by  a  guild  picket  line  strengthened  lower  classification  his  salary  is  to  be 
by  other  CIO  unions.  adjusted  accordingly. 

The  battle  threatened  to  turn  into  a  Another  clause  permits  the  pub- 
jurisdictional  dispute  between  the  Usher  to  discharge  oflice  boys  or  mes- 
ClO-guild  and  the  AFL-Office  Work-  senger  boys  if,  “in  the  publisher’s 
ers  Union  this  week.  At  press  time,  judgment,”  they  faU  to  qualify  for 
it  was  reported  that  the  AFL  group  other  employment  after  three  years, 
had  proposed  to  the  guild  that  strikers  There  is  no  mention  of  the  group 
return  to  work,  hold  an  election,  and  of  50  advertising  soUcitors  who  in- 
that  complete  jurisdiction  be  assumed  formed  the  labor  board  several 
by  the  group  selected.  months  ago  they  did  not  want  to  be 

Meanwhile,  this  week,  J.  H.  Jordan,  represented  by  the  guild.  The  NLRB 
pubUsher  of  the  two  Ridder  papers,  certification  of  the  guild  for  bargain- 
met  with  the  local  labor  trades  coun-  ing  included  the  advertising  group. 


cil  in  an  effort  to  reach  a  settlement. 
The  strike  was  called  when  the  pub- 


Te  Merge  Two  Contracts 

If  the  editorial  contract  is  renewed 


Usher  refused  to  submit  to  a  guild  (negotiations  are  to  begin  May  1)  va- 
demand  for  an  affirmative  answer  on  dismissal  indemnity  clauses 

Ae  guiW  shop  question  withm  24  supplant  any  in  the  commercial 

hours  Negotiations  were  being  held  department  contract.  The  two  agree- 


then  for  a  guild  contract. 


ments  are  then  to  be  continued  to- 


The  management  contends  the  guild  ^ler  for  a  year  with  no  other  alter- 
is  violating  tei^  of  a  contract  wiA  commercial  contract, 

the  guild  which  ^  for  another  six  ^ig^^d  by  J.  W. 

weeks.  The  guild  alleges  there  ^  no  garnhart,  business  manager,  and  F. 
contract  since  it  was  not  signed  by  ^  Flynn,  assistant  business  manager, 
guild  representatives.  It  a  so  says  e  News.  GuUd  signers  were: 

guild  InternaUonal  ExecuUve  Board  Kaufman,  Leonard  H.  Gold- 

repudiatM  d.  smith  and  PhiUp  Bisbee. 

A  statement  by  the  pubUsher  last  j. 

Saturday  quoted  the  anti-guild  shop  I*  was  leaned  there  was  little  dis- 
resolution  of  the  publishers  adopted  in  agreement  tetween  the  management 
Chicago  in  June.  He  added;  “We  and  the  ^ild,  except  over  a  no  layoff 
feel  that  we  have  a  responsibUity  to  clause  dunng  negotiations  which  be- 
those  employes  who  have  served  these  ®  g'^dd  wanted  a 

newspapers  faithfuUy  and  efficiently  clause  guaranteeing  tenure  of  em- 
for  these  many  years,  and  we  do  not  Ployment  and  a  petition  for  such  was 
propose  to  tell  them  that  unless  they  ‘o  Joseph  M.  Patterson,  publisher, 
join  your  guild  they  must  give  up  A  brief  statement  signed  by  him 
their  jobs.  To  do  so,  would  be  coer-  recently  said  he  could  not  commit 


cion  of  the  most  vicious  type.” 

N.  Y.  Daily  News  Contract 


himself  definitely  to  the  “no  layoff  for 
economy”  clause.  However,  a  letter 
Thursday  to  the  guild  from  Mr.  Flynn 


THE  New  York  Daily  News  signed  a  stated  there  would  be  no  discharges 
guild  preferential  shop  contract  as  a  result  of  the  contract, 
with  the  New  York  Guild  Wednes-  _  ■  i  mj 

day  afternoon  covering  all  members  Lditonal  Men  Non-vxuild 
of  the  commercial  departments,  guild  SIXTY-EIGHT  news  workers  in  the 
and  non-guild  members.  It  covers  New  York  office  of  the  Associated 
approximately  445  employes.  Press,  all  non-guildsmen,  last  week 

The  contract  includes  the  same  pro-  voluntarily  signed  a  letter  putting 
vision  as  the  editorial  agreement  them  on  record  as  “opposed  to  any 
which  expires  June  30,  that  employes  provision  that  compels  any  employe 
who  are  not  now  guild  members  need  of  the  AP,  as  a  condition  of  his  em- 
not  join.  All  new  employes  hired  ployment,  or  continuance  of  employ- 
after  date  of  signing  must  join  the  ment,  to  become  a  member  of  the 
guild  within  six  months  or  be  dis-  guild  or  any  other  organization.”  It 


charged. 

Effective  April  14,  the  contract  in- 


was  learned  the  group  either  handles 
copy,  writes  or  reports.  There  are  ap- 


cludes  pay  increases  vmder  the  mini-  proximately  120  people  of  this  classi- 
mum  wage  scales  for  380  News  em-  fication  in  the  office, 
ployes,  ranging  up  to  $22  per  week.  The  signed  statement  continued: 
Details  of  the  total  added  cost  could  “We  do  not  think  it  is  to  the  best  in- 
not  be  determined  at  EIditor  &  Pub-  terests  of  AP  workers,  for  groups  not 
USHER  press  tune  but  it  was  estunated  in  editorial  work  to  have  power  in 
the  total  increase  in  the  News  payroll  fixing  conditions  of  editorial  work, 


would  be  in  excess  of  $100,000. 

5-Day  Week 


nor  for  editorial  workers  to  have 
power  in  fixing  conditions  for  other 


The  agreement  provides  for  con-  workers, 
tinuance  of  the  five-day  week;  equal  “We  believe  that  a  bargaining  or- 
time  off  for  overtime;  lowest  mini-  ganization  ought  not  to  take  sides,  as 
mums  for  office  boys  from  $15  to  $20  an  organization,  on  political  issues, 
in  two  years  and  hipest  of  $50  to  and  we  think  the  American  Newspa- 
$65  for  advertising  promotion  copy-  per  Guild  has  taken  sides.” 
writers  and  others  in  five  years;  dis-  The  guild,  recently  certified  by  the 
missal  indemnity  up  to  three  months’  labor  board  as  representing  non-me- 
wages  after  nine  years’  employment;  chanical  employes  in  the  New  York 


Reporters'  Hunch 

ALBANY,  N.  Y.  newspapermen  who 
have  heard  for  some  time  that  clear¬ 
ing  house  and  policy  addicts  scan 
stories  and  pictures  for  number 
combinations,  tried  it  themselves  this 
week  and  .  .  .  collected.  A  large 
group  pooled  available  resources  on 
the  last  three  digits  of  Richard 
Whitney's  prison  number  (94,835) 
featured  in  headlines,  and  the  num¬ 
bers  came  out  in  a  paying  combin¬ 
ation. 

AP  office,  are  negotiating  for  a  con¬ 
tract. 

Morris  Watson,  ANG  vice-presi¬ 
dent,  told  Editor  &  Pubusher  that  out 
of  approximately  360  eligible  guild 
men  in  that  office,  there  were  180  to 
200  guild  members.  He  stated  the 
guild  \mit  there  should  ignore  this 
editorial  group  with  the  decision  that 
“if  they  want  a  voice  in  the  guild  they 
should  join  it.”  He  also  charged  that 
“about  55  of  the  68  signed  the  state¬ 
ment  through  fear  of  losing  their 
jobs.” 

Guild  negotiations  with  AP  bureau 
managers  have  already  started  in  Bos¬ 
ton,  and  were  to  begin  in  Philadelphia 
April  15.  The  guild  has  been  recog¬ 
nized  by  bureau  chiefs  in  Cleveland, 
Kansas  City,  and  San  Francisco  as  the 
bargaining  agent  for  employes  there, 
according  to  Watson.  In  Los  Angeles 
the  guild  has  filed  with  the  labor 
board  for  the  right  to  bargain. 

S.  F.  Negotiations  End 
SAN  FRANCISCO,  April  14— Negoti¬ 
ations  between  guild  representatives 
and  five  newspapers  were  broken  here 
last  night  after  publishers  presented 
their  final  stand.  Decision  on  whether 
to  accept  newly-revised  terms  or  to 
carry  out  oft-repeated  threats  to 
strike  will  be  made  at  a  guild  mem¬ 
bership  meeting  Sunday. 

Copies  of  the  proposed  new  contract, 
incorporating  changes  agreed  upon  in 
negotiations  this  week  and  presenting 
the  publishers  final  stand,  were  being 
prepared  today  for  official  guild  action. 
No  changes  in  principle  were  included 
in  the  revision  but  some  further  con¬ 
cessions  were  made  it  was  learned. 

From  the  publishers’  came  this 
statement:  “We  have  given  our  final 
position.  We  thought  we  were  dealing 
with  a  group  empowered  to  act,  as  it 
had  represented  itself  as  having  strike 
authority.  When  we  asked  for  a  reply 
today  to  final  proposals  we  were  told 
the  decision  must  go  back  to  a  par¬ 
ticular  group.  They  now  have  our 
final  answers  on  all  points,  although 
we  are  willing  to  meet  again  if  re¬ 
quested.” 

Pabliihers  "Leaned  Backwards" 

Publisher  opinion  was  that  after 
“leaning  backward”  in  an  effort  to 
meet  guild  demands  the  time  had  ar¬ 
rived  for  a  decision.  Six  issues  had 
remained  when  negotiations  were  re¬ 
sumed  this  week.  No  statement  on 
progress  made  on  these  or  on  the  final 
publishers’  offer  was  available,  with 
an  agreement  barring  statements 
pending  the  final  decision  reported. 

Instruction  to  seek  further  conces¬ 
sion  from  publishers  was  given  at  a 
guild  meeting  last  Sunday. 

Negotiations  have  proceeded  to  such 
an  extent  that  observers  were  inclined 
to  expect  adjustment  without  strike 
action  threatened  since  March  27.  On 
that  date  the  committee  was  author¬ 
ized  to  call  a  strike  when  and  if  it 
was  considered  advisable  against  any 
or  all  of  the  newspapers  involved. 
The  papers  are  the  San  Francisco 
Call-Bulletin,  with  editorial,  business 
and  classified  advertisement  depart¬ 


ments  involved;  San  Francisco  Chron. 
icle,  editorial,  business  and  classified 
advertising  departments  involved;  Son 
Francisco  Examiner,  with  editorial 
and  business  departments  involved; 
San  Francisco  News,  with  editorial 
and  classified  departments  in  the  ne¬ 
gotiations,  and  Oakland  Post-Enquir¬ 
er,  with  editorial  department  only 
represented  in  the  negotiations. 

The  six  points  of  controversy  were: 
the  guild  shop,  preferential  rehiring, 
overtime  provision  (the  guild  asks 
time  and  one-half  for  the  business  of¬ 
fice)  ,  pay  provisions  for  classified  em¬ 
ployes,  librarians,  office  boys  and 
cashiers,  and  pay  provisions  for  after¬ 
noon  editorial  workers. 

N.  Y.  Clossitied  Group 
THE  AGATE  RULERS,  a  “social  and 
benevolent  organization”  which  has 
been  in  existence  since  1931  among 
the  display  and  undisplay  classified 
advertising  workers  of  the  New  York 
American,  and  now  the  Journal  md 
American,  are  negotiating  with  the 
regional  labor  board  to  be  named  as 
the  collective  bargaining  agent  for 
those  classified  employes.  There  an 
172  members  in  the  group  who  ap¬ 
pointed  Thomas  J.  King,  a  classified 
salesman,  as  chairman  of  a  committre 
to  treat  with  the  labor  board. 

Board  hearings  are  being  held  this 
week  at  which  the  guild  is  charging 
the  newspaper  management  with  un¬ 
fair  labor  practices  and  alleges  the 
Agate  Rulers  is  a  company  union. 
The  classified  people  are  included  in 
what  the  guild  terms  its  “proper  unit" 
Executives  of  the  classified  group 
deny  this  charge  and  report  the  or¬ 
ganization  has  built  up  a  hospitaliu- 
tion  plan  for  its  members,  holds  so¬ 
cial  fimctions,  maintains  a  bank  wid: 
savings,  lending  and  interest  depar- 
ments,  has  group  insurance  and  rurj 
a  lending  library. 

Mr.  King  explained  to  Eorros  t 
Publisher  this  week  that  the  group 
considered  it  the  natural  outgrowi: 
of  the  Agate  Rulers  to  become  a  labor 
organization  itself  as  it  would  prob¬ 
ably  be  swallowed  and  abandoned  ii 
any  other  group.  Herman  Bushell  B 
president;  Val  Hiestand,  vice-presi¬ 
dent;  Marguerite  Leddy,  secretary. 

U.  P.  Offers  Rve-Doy  Week 

THE  UNITED  PRESS  last  week,  n 
negotiations  with  the  guild,  offered 
to  install  the  five-day  40-hour  week  iu 
all  bureaus  having  more  than  five 
men.  The  offer  was  conditional  ® 
the  signing  of  a  contract.  The  man¬ 
agement  stipulated  it  was  to  have  90 
days  to  install  it  in  the  Washingtoc 
and  New  York  office  and  six  monfiu 
for  other  bureaus.  The  guild  is  ex¬ 
pected  to  give  its  answer  to  the  offer 
next  week. 

Asks  One  Contract 

THE  Philadelphia  Record  guild  und 
April  3  voted  123  to  15  to  instruc 
the  negotiating  committee  to  de 
mand  a  single  contract  covering  edi¬ 
torial,  news,  art  and  advertising  mem¬ 
bers.  Previously,  it  defeated,  100  * 
65,  a  motion  to  accept  the  manage 
1  ment’s  offer  on  editorial,  news  and 
provisions  as  a  contract  and  to  at¬ 
tempt  to  negotiate  a  separate  contraB 
for  the  advertising  department,  'll* 
unit  also  voted  by  a  vote  of  90  to  3 
to  request  Publisher  J.  David  Stem  » 
attend  the  next  negotiating  meetinf 

Charges  Company  Union 
THE  PORTLAND,  ME.,  Newspap* 
Guild  last  week  filed  a  petition  wi* 
the  NLRB  charging  that  the  managf 
ment  of  the  Guy  P.  Gannett  newsp* 
I  pers  is  endeavoring  to  form  a  coO- 
I  pany  union  in  an  effort  to  obstrua 
the  guild. 
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Index 

March 

108,918,845 

126,133,602 

86.4 

96.5 

February  . 

88,456,989 

103,092,209 

85.8 

97.1 

Display  Only: 

March 

85,514,383 

101,501.517 

84.2 
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February  . 

69,269,792 

82,477,194 

84.0 

93.0 

Classified: 

March 

23,404,462 

24,632,085 

95.0 

116.1 

February  . 

19,187,197 

20,615,015 

93.1 
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March 
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88.0 
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49,892,427 
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100.8 
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92.5 
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93.7 
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17,544,249 
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66.9 

79.7 
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March 

.5,080,783 

5,413,048 

93.9 

93.9 

February  . 

2,611,107 

3,895,613 

bT.O 

67.6 

Financial: 

March  ... 

1.918,341 

2,390,316 

80.3 

72.3 

February  . 

1.493,238 

1,986,276 

75.2 

74.8 

/ 

/ 
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Linage  Index  Barely 
Lower  in  March 

Automotive  Shows  Big  Advance,  General  and 
Classified  Not  So  Low  as  in  February  .  .  . 
Late  Easter  Causes  Decline  in  Retail 


By  ROBERT  S.  MANN 

AUTOMOTIVE  ADVERTISING, 
spurred  by  National  Used  Car  Ex- 
chwge  Week,  and  kept  going  by  re¬ 
newed  new-car  activity  since  then, 
showed  a  sharp  upward  trend  in  March 
—the  only  classification  to  make  any 
substantial  change  from  February’s 
low  levels. 

Automotive  linage,  according  to  Me¬ 
dia  Records’  measurements  ot  news¬ 
papers  in  52  leading  cities,  was  almost 
twice  as  heavy  in  March  as  in  Febru¬ 
ary.  Part  of  this,  but  only  part,  was 
seasonal,  since  March  linage  is  usually 
greater  than  February’s.  The  extent 
of  the  real  gain  is  shown  by  the  jump 
in  the  Editor  &  Publisher  Linage  In¬ 
dex,  from  67.6  in  February  to  93.9  in 
March. 

The  Media  Records  figures  showed 
it  only  6.1%  behind  automotive  in 
March  a  year  ago — by  far  the  best 
showing  yet  this  year. 

General  and  classified  advertising 
were  the  only  other  divisions  to  show 
index  gains  in  March,  and  in  both 
cases  the  increases  were  only  frac¬ 
tional.  General  was  still  28%  behind 

Real  Estate  Board 
Bars  ”Come-on"  Ads 

Chicago,  April  11 — Seeking  to  re¬ 
store  public  confidence  in  the  real  es¬ 
tate  market,  directors  of  the  Chicago 
Real  Estate  board  have  adopted  a  set 
of  rules  of  fair  practice  which  is  rec¬ 
ommended  for  use  in  advertising  and 
selling  property. 

Free  lots,  one-dollar  sales  and  one- 
cent  sales,  are  forbidden.  The  “come 
on"  trick  of  having  prices  “as  low  as” 
some  unusually  attractive  figure,  and 
then  having  only  one  house  at  that 
price  and  the  rest  much  higher,  will 
be  barred. 

Paul  D.  Angell,  vice-president,  an¬ 
nounced  the  central  point  of  the 
board’s  new  policy  to  restore  public 
confidence  in  real  estate  investments 
will  be  truth  in  advertising.  “We 
hold  as  offensive  and  injurious  to  the 
interests  of  all  parties  concerned  any 
t^representation  of  facts  in  connec¬ 
tion  with  the  sale  of  real  estate, 
whether  that  is  done  by  word  of 
niouth  or  through  misleading  classi¬ 
fied  or  display  advertising,”  he  said. 


its  March,  1937  level,  but  this  at  least 
was  better  than  its  February  33%  loss. 
Classified  was  within  5%  of  last  year’s 
level. 

Retail  advertising  dropped  back  in 
the  Linage  Index  from  100.8  in  Feb¬ 
ruary  to  97.2  in  March.  Department 
stores,  as  usual,  held  out  against  the 
decline  better  than  other  retailers. 

Only  a  lag  in  the  spring  rise  of  re¬ 
tail  advertising  was  responsible  for 
holding  total  advertising  down,  and 
the  late  date  of  Easter  this  year 
should  more  than  account  for  this.  A 
year  ago  Easter  fell  on  March  28.  and 
the  full  weight  of  Blaster  advertising 
was  thrown  into  March.  This  year 
Blaster  is  three  weeks  later,  and  much 
Blaster  advertising  was  delayed  until 
April.  The  consequence  may  be  seen 
in  the  figures  for  retail  advertising  in 
the  accompanying  table.  In  1937  the 
March  retail  linage  was  15J4  million 
lines  more  than  in  February;  in  1938 
the  difference  was  only  11  million. 

The  principal  radio  networks,  aided 
by  increases  in  the  number  of  stations 
included  in  their  chains  this  year,  re¬ 


versed  the  trends  of  other  media  by 
showing  gains  in  March.  National 
Broadcasting  time  sales  were  an¬ 
nounced  as  $3,806,831  for  March, 
an  increase  of  5.3%  over  a  year  ago. 

Columbia's  time  sales  were  $3,055,- 
929  a  gain  of  19.4%. 

■ 

Auto  Output  Keeps 
to  Higher  Level 

Detroit,  April  13 — ^As  reported  in 
these  columns  last  week  the  car  and 
truck  production  took  a  sharp  rise. 
The  rise  continues  during  this  curent 
week  with  approximately  62,546  imits 
being  billed,  according  to  Automotive 
Daily  News. 

Production  gains  are  noted  by 
Buick,  Pontiac,  Hudson  and  Willys, 
and  even  with  a  one-day  strike  in  ^e 
Briggs  plant  here  in  Detroit,  Plym¬ 
outh  turned  out  5,800  imits  this  week 
after  losing  half  a  day.  The  total 
Chrysler  production  was  14,500;  total 
General  Motors  22,100;  total  Ford  15,- 
500.  Packard  has  1,200  units  again 
scheduled  this  week. 

Last  week  we  reported  a  Willys 
schedule  in  preparation;  this  schedule 
was  sent  out  to  run  this  week  by  the 
United  States  Advertising  Agency. 

The  anticipated  Hudson  dealer  point 
list  has  not  been  released  by  Brooke, 
Smith  &  French  agency  to  date. 

Campbell-Ewald  has  just  made  a 
release  to  a  number  of  key  city  points 
!  which  had  not  been  included  on  the 
original  Chevrolet  list. 

Last  week  this  column  mentioned 
that  Dodge  would  have  a  truck  re- 
1  lease  later  this  month.  Ruthrauff  & 
i  Ryan  agency  has  now  released  a  truck 
■  schedule  to  run  the  week  of  April  17. 


NEW  SET-UP  FOR  MeC ANN -ERICKSON 

H.  L.  PALMER,  vice-president  of  McCann-Erickson,  Inc.,  New  York,  is  retir¬ 
ing  from  that  agency  on  June  1,  according  to  announcement  this  week, 
which  also  outlined  the  rearrangement  of  the  company’s  operations  on  a  func¬ 
tional  basis,  with  the  work  of  the  agency  being  divided  into  five  groups — 
creative,  plans  and  service,  business  management,  financial  and  accounting, 
and  new  business.  Each  division  will  be  under  the  supervision  of  a  director 
of  the  company.  The  appointments  are  as  follows: 

L.  S.  Briggs,  vice-president  and  creative  director,  will  supervise  all  crea¬ 
tive  departments;  C.  A.  Posey,  vice-president  and  service  director,  will  super¬ 
vise  the  agency’s  service  groups  and  departments  largely  engaged  in  planning 
and  service  work;  Raymond  Atwood,  vice-president,  is  in  charge  of  general 
business  management  and  general  administrative  fimctions.  John  L.  Ander¬ 
son,  secretary  and  treasurer,  will  continue  to  supervise  accounting  and  legal 
work;  and  E.  D.  Hill,  vice-president,  remains  in  charge  of  new  business 
operations. 

FOUR-MAN  BOARD  TO  PROBE  RADIO  CHAINS 

WASHINGTON,  D.  C.,  April  13 — The  Federal  Communications  Commission 
investigation  of  chain  broadcasting  and  of  monopoly  in  the  broadcasting 
industry  will  be  made  by  a  four-man  committee  headed  by  Chairman  Frank 
McNinch.  The  other  members  are  Commissioners  Thad  H.  Brown,  Paul  A. 
Walker  and  Eugene  O.  Sykes.  Brown  will  be  vice-chairman.  The  commis¬ 
sion  has  directed  the  staff  to  report  “at  the  earliest  possible  date  the  list  of  all 
contracts  relative  to  chain  broadcasting  now  on  file  with  the  commission,  to¬ 
gether  with  an  analysis  or  brief  summary  of  the  terms  of  such  contracts.” 


Stahlmon  to  Speak 
At  Advertising  ' 
Club  Luncheon 

To  Talk  in  N.  Y.  April  28 
.  .  .  AP  to  Elect 
Six  Directors 

James  G.  Stahlman,  president, 
American  Newspaper  Bhiblishers  As¬ 
sociation,  and  publisher,  Nashville 
Banner,  is  to  be  the  guest  speaker  at 
a  luncheon  at  the  Advertising  Club 
of  New  York,  April  28.  This  will  be 
during  the  third  day  of  the  annual 
ANPA  convention  at  the  Waldorf. 

A  recent  ANPA  bulletin  advised 
publishers  that  all  representatives  at 
the  convention  April  26-29  “must  come 
from  the  home  office.”  Only  the  fol¬ 
lowing  are  eligible  to  attend;  repre¬ 
sentatives  of  members  living  at  place 
of  publication;  proprietors,  majority 
owners,  living  either  at  place  of  pub¬ 
lication  or  elsewhere;  special  repre¬ 
sentatives,  owning  majority  stock  in 
member  publications. 

The  Associated  Press  membership 
at  its  meeting  April  25,  prior  to  the 
ANPA  sessions,  will  elect  six  direc¬ 
tors.  The  directors  whose  terms  ex¬ 
pire  this  April  and  who  have  been 
renominated  are:  Frank  B.  Noyes, 
Washington  Star;  Frank  E.  Gannett, 
Rochester  Times-Union;  Robert  Mc¬ 
Lean,  Philadelphia  Bulletin;  F.  BL 
Murphy,  Minneapolis  Tribune;  Paul 
Patterson,  Baltimore  Sun;  and  J.  L. 
Horne,  Rocky  Mount  (N.  C.)  Telegram. 

Other  nominations  for  the  dirMtor- 
ate  are:  John  Stewart  Bryan,  Rich¬ 
mond  News  Leader;  E.  K.  Gaylord, 
Oklahoma  City  Oklahoman  and  Times; 
William  H.  Reed,  Taunton  (Mass.) 
Gazette;  Oscar  F.  Stauffer,  Arkansas 
City  (Kan.)  Traveler;  Clark  F.  Waite, 
San  Pedro  (Cal.)  News  Pilot;  and 
Arthur  Hays  Sulzberger,  president  of 
the  New  York  Times. 

WINS  LIBEL  SUIT 

A  verdict  in  favor  of  the  New  York 
Post  was  returned  April  8  by  a  jury 
in  New  York  County  Supreme  Court 
in  a  suit  for  $100,000  by  Pedro  Yanes. 
The  plaintiff  alleged  he  had  been 
libeled  in  a  story  stating  the  Federal 
Bureau  of  Investigation  was  investi¬ 
gating  a  theory  that  the  Morro  Castle 
fire  had  been  set  by  a  night  watch¬ 
man  known  by  the  Spanish  nick¬ 
names  “Guagiro”  and  “El  Malo 
Hombre.”  The  jury  held  that  Yanes, 
a  night  watchman  on  the  vessel,  failed 
to  identify  himself  under  those  pseu¬ 
donyms.  Eugene  Untermyer  of  Gug- 
genheimer  and  Untermyer  represented 
the  Post  and  the  case  was  prepared 
by  Marvin  Berger  of  the  Post  and 
Victor  Lehman  of  the  law  firm. 
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Libby  Launches 
$60,000  Contest 
In  Sunday  Papers 

Takes  4,000-7,000  Line  Space 
in  85  Newspapers,  Beside 
American  Weekly,  This  Week 

Chicago,  April  11 — Offering  more 
than  $60,000  in  consumer  and  dealer 
prizes,  Libby,  McNeill  &  Libby  is 
launching  an  intensive  advertising 


Libby  contest  copy. 


and  merchandising  drive  Sunday, 
April  17,  annoimcing  its  “Get  Ac¬ 
quainted”  contest,  designed  to  stimu¬ 
late  canned  food  sales  and  promote  a 
more  complete  brand  acceptance.  The 
major  prize  is  $1,000  per  year  for  life 
to  the  winner,  or  $12,000  in  cash.  The 
contest  offer  is  the  largest  in  the 
company’s  history. 

Smashing  4, OOO-to-7, 000-line  sched¬ 
ules  in  approximately  85  newspapers, 
mostly  Sunday  editions,  including 
black-and-white  and  color  ads  (where 
available) ;  plus  dominant  space  in  the 
American  Weekly,  Comic  Weekly, 
This  Week,  Saturday  Evening  Post, 
Liberty  and  True  Story,  will  tell  the 
story  of  Libby’s  canned  foods  and  the 
sensational  consumer-dealer  contest, 
featuring  a  total  of  6,524  prizes.  The 
campaign  will  run  from  April  17  to 
July  9r 

DeOlert  to  Shore  in  Prizos 

Consumer  contestants  are  required 
to  complete  the  sentence;  “My  fa¬ 
vorite  Libby  food  is  Libby’s — ”  in  30 
words  or  less;  accompanying  each 
coupon  with  labels  from  three  dif¬ 
ferent  Libby’s  foods. 

Cash  prizes  for  grocers  include 
$1,000  to  the  dealer  whose  customer 
wins  the  first  prize;  $500  to  the  dealer 
whose  customer  wins  the  second 
prize;  $20  each  to  60  dealers  whose 
customers  win  $100  or  $50  prizes;  $10 
each  to  200  dealers  and  $2  each  to 
3,000  dealers  whose  customers  win  $2 
to  $25  prizes. 

.  With  3,200  of  the  consumer  prizes 
in  the  form  of  grocery  purchase  cer¬ 
tificates,  it  is  estimated  at  least  $12,500 
of  these  awards  will  go  into  the  cash 
registers  of  dealers  who  coojjerate  in 
the  contest.  A  gigantic  dealer  tie-up 
and  merchandising  program  will  sup¬ 
plement  the  ads. 

80%  of  ■■sertiens  on  Sundays 

The  campaign,  prepared  under  the 
direction  of  Joe  R.  Collins,  Libby’s 
advertising  manager,  includes  several 
unique  features.  Use  of  Sunday 
newspapers,  including  the  magazine 


groups,  is  considered  significant.  Mr. 
Collins  estimates  that  80'Jr  of  all  news¬ 
paper  insertions  will  run  in  Sunday 
papers.  The  contest  plan  will  permit 
the  advertising  department  to  make 
a  careful  check  on  the  compara¬ 
tive  pulling  power  of  the  various 
media. 

Color  will  be  used  extensively,  in¬ 
cluding  the  85  papers  apart  from  the 
national  magazine  groups. 

The  account  is  placed  by  J.  Walter 
Thompson  Company,  Chicago. 


AYER  COPY  CHIEFS 

Appointment  of  Pierce  Cummings, 
A1  Harris,  Stephen  W.  Meader,  Gran¬ 
ville  E.  Toogood  and  Roger  Warner 
as  associate  copy  directors  for  N.  W. 
Ayer  &  Son,  Inc.,  was  announced  this 
week  by  H.  A.  Batten,  president  of  the 
advertising  agency.  These  men  and 
Charles  T.  Coiner,  vice-president  and 
art  director,  will  serve  as  the  Ayer 
copy  board  under  George  W.  Cecil, 
vice-president  in  charge  of  copy  pro¬ 
duction. 


The  ADVERTISING  SURVEY 

By  ROBERT  S.  MANN 


light  on  the  Consumer 
CONSUMER  ATTITUDE  toward  ad¬ 
vertising  and  business  is  due  for 
its  annual  scrutiny  at  the  conven¬ 
tion  of  the  American  Association  of 
Advertising  Agencies,  to  be  held  the 
latter  half  of  next  week  at  White  Sul¬ 
phur  Springs.  W.  Va. 

But  with  all  respect  to  the  repeated¬ 
ly  expressed  concern  for  the  con¬ 
sumer’s  welfare,  and  with  due  respect 
for  the  unostentatious  efforts  for  im¬ 
provement  made  by  advertising  lead¬ 
ers  from  year  to  year,  we  must  say 
that  we  come  to  another  convention 
week  with  little  idea  of  whether  ad¬ 
vertising  has  advanced  or  slipped  back. 

The  crop  of  anti-advertising  books 
and  speeches  has  fallen  off  of  late, 
and  it  has  been  years  since  one 
aroused  so  much  alarm  among  ad¬ 
vertising  men  as  the  original  “Your 
Money’s  Worth.”  But  without  any 
great  furore  the  Wheeler-Lea  bill  has 
been  enacted — a  very  solid  advertising 
factor  that  currently  is  the  subject  of 
a  whole  series  of  meetings  and  con¬ 
sultations  by  advertising  men  intent 
on  avoiding  any  conflict  with  the  Fed¬ 
eral  Trade  Commission.  Another  new 
factor  in  the  advertising  world  is  the 
current  recession  whose  chief  influ¬ 
ence  so  far  has  been  to  reduce  bill¬ 
ings,  but  which,  if  continued,  might 
bring  a  renewal  of  the  cat-and-dog 
competition  that  marked  some  adver¬ 
tising  during  the  earlier  depression. 

Why  couldn’t  the  Four-A,  through 
the  research  staffs  of  its  members,  de¬ 
vise  some  index  of  the  public  belief  in 
advertising — which  after  all  consti¬ 
tutes  the  agencies’  stock  in  trade.  A 
yearly  report  of  this  sort  might  add 
something  specific  to  the  more  gen¬ 
eral  remarks  that  have  been  heard  at 
open  session  of  the  agency  conven¬ 
tions  in  recent  years.  It  might  cover 
not  only  the  opinions  of  consumers 
as  surveyed  simultaneously  in  all 
parts  of  the  country,  but  also  such 
items  as  the  amount  of  advertising 
acted  upon  by  the  Federal  Trade 
Commission,  the  number  of  com¬ 
plaints  reaching  the  Better  Business 
Bureaus,  the  volume  of  copy  re¬ 
jected  by  the  censorship  boards  of 
newspapers,  magazines  and  other 
media.  Admittedly  it  would  be  a  job 
to  correlate  such  diverse  items  and 
make  the  result  mean  something;  but 
admittedly  also,  such  data  is  impor¬ 
tant  to  advertising  agents  who  expect 
to  be  dealing  with  the  public  for  years 
to  come.  If  carried  on  from  year  to 
year,  even  an  imperfect  survey  might 
begin  to  throw  light  on  a  subject 
which  seems  to  be  important  to  the 
Four-A. 

New  Scrutiny  for  Ads 
IMMEDIA'TE  EFFECTS  from  the 


Wheeler-Lea  Act  include  a  new 
and  more  intent  scrutiny  of  advertis¬ 
ing  copy  in  many  quarters.  In  the 
toilet  goods  field,  for  instance,  a  new 
committee  of  retailers  and  toilet  goods 
manufacturers  is  to  be  named  to  sur¬ 
vey  advertising  matter  furnished  to 
retail  stores  by  toilet  goods  manufac¬ 
turers  and  to  suggest  changes  in  ad¬ 
vertising  that  may  conflict  with  FTC 
standards.  The  committee  was  agreed 
upon  at  a  meeting  this  week  sponsored 
by  the  Vendor  Relations  Committee 
of  the  National  Retail  Dry  Goods 
Association  and  its  Associate  Council. 

Retailers  at  the  meeting  pointed 
out  that  few  retail  stores  are  equipped 
to  determine  for  themselves  the  exact 
qualities  of  all  the  products  they  sell; 
yet  they  must  be  responsible  for  their 
own  advertising  of  such  products. 

Business  Bureaus  Speak 

AS  FOR  ATTEMPTS  to  educate  the 

consumer  in  regard  to  advertising, 
let  us  recommend  heartily  a  new 
booklet  just  published  by  the  National 
Association  of  Better  Business  Bu¬ 
reaus  for  distribution  by  local  bureaus 
or  their  members.  The  title  is  “Facts 
You  Should  Know  About  Advertis¬ 
ing.”  The  material  in  it  is  not  new, 
and  the  style  rather  leans  backward, 
but  it  goes  thoroughly  into  one  after 
another  of  the  criticisms  that  have 
been  hurled  at  advertising.  The  effect 
of  advertising  on  prices  gets  most  at¬ 
tention,  but  there  is  also  discussion 
of  the  “economic  waste”  argument, 
the  charge  of  over-selling  the  public, 
the  accusation  of  misrepresentation  in 
advertising.  The  booklet  is  the  eighth 
in  a  consumer  series  of  pamphlets, 
but  is  the  first  on  advertising.  Half 
a  million  copies  of  the  preceding 
booklets  have  been  distributed,  some¬ 
thing  like  half  of  them  for  school  use. 

■ 

LAUNCHING  SHAVER 

American  Safety  Razor  Company, 
Brooklyn,  will  introduce  its  new  Gem- 
lectric  Shaver  on  July  1,  selling  at 
$15.  Advertising  plans  have  not  been 
determined. 

■ 

UEBMANN  TO  L.  &  T. 

Liebmann  Breweries,  Inc.,  Brook¬ 
lyn,  has  placed  its  advertising  account 
with  Lord  &  Thomas,  New  York 
agency,  and  is  planning  a  campaign 
from  Maine  to  Florida  in  newspapers, 
radio,  and  billboards. 

■ 

HEADS  FLORIDA  GROUP 

J.  A.  Ansley,  advertising  manager. 
Fort  Myers  (Fla.)  News  Press,  was 
elected  president  of  Florida  Daily  Ad¬ 
vertising  Managers’  Assn,  at  Orlando 
April  10.  Jacksonville  was  selected 
for  the  fall  meeting. 


Bridge  Rules  Offer 
Brings  20,000  Replies 

A  National  Distillers  ad,  prepared 
by  Topping  &  Lloyd,  Inc.,  New  York 
agency,  brought  more  than  20,000  re¬ 
plies  this  week  from  readers  of  the 
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This  copy  drew  huge  response. 


more  than  50  newspapers  used  when 
the  copy  was  tied  in  with  a  popular 
game. 

The  advertisement  offered  free  a 
set  of  the  rules  and  playing  instruc¬ 
tions  of  the  new  five  suit  bridge  game, 
Eagle,  recently  imported  from  En¬ 
gland.  The  product  advertised 
through  the  game  was  Flagle  Blended 
Whiskey. 

The  ads  used  ranged  from  600  to 
800  lines.  Flach  of  the  papers  used  had 
but  one  insertion.  Morning  papers 
were  used  April  4  and  P.M.s  April  11. 

Flagle  is  a  comparatively  new  whis¬ 
key,  having  been  introduced  last 
August  in  the  East  and  a  few  west¬ 
ern  states.  ,  / 

■ 

Maine  Canners  Begin 
Sweet  Corn  Camptrign 

Augusta,  Me.,  April  14— Maine 
Canners’  Association  has  approved 
plans  for  a  campaign  featuring  State 
of  Maine  Sweet  Corn  to  run  during 
April,  May  and  June.  The  program 
will  be  under  the  direction  of  the 
Maine  Development  Commission  and 
its  merchandising  and  advertising 
counselors,  Brooke,  Smith,  French  i 
Dorrance,  Inc.,  New  York.  News¬ 
paper  advertising  is  being  scheduled 
for  38  newspapers  in  18  of  the  large 
cities  along  the  Atlantic  slope  as  far 
south  as  Washington  and  selected  in¬ 
land  cities  in  Pennsylvania  and  Ohio 

A  special  feature  will  be  tie-np 
promotion  of  private  brands  of  Maine 
Sweet  Corn  packed  by  members  d 
the  Maine  Canners’  Association  and 
controlled  by  chain  stores,  voluntary 
chains  and  wholesale  grocery  jobbers 
Many  of  these  brands  will  be  adver¬ 
tised  in  space  adjoining  the  we^F 
and  semi-weekly  insertions  in  the 
newspapers  selected  for  the  gena* 
campaign.  It  was  announced  If 
Sturges  Dorrance,  president  of  the 
agency,  that  chain  store  organ  izatioK 
are  planning  cooperative  tie-ups  t 
their  own  newspaper  advertising  and 
radio  programs,  with  special  wind®* 
and  store  displays  and  promotions. 

Officials  of  the  Maine  Development 
Commission  indicate  that  the  cam¬ 
paign  now  scheduled  is  but  a  fore¬ 
runner  of  a  larger  and  broader  Tii- 
tional  campaign  to  be  launched  in  thr 
interest  of  State  of  Maine  Sweet  Com 
this  fall.  Similar  campaigns  are  beitf 
considered  to  feature  State  of  Maim 
Blueberries,  which  represent  95%  d 
the  national  blueberry  pack. 
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KlNSAS  DRUGGISTS 


Campaigns  and  Accounts  Gotham  Advertising  Company,  New  Bring  Record 

CALIFORNIA  OLIVE  ASSOCIATION  Silver  King  Canning  Company,  dog  Booldng  for  Ship  Line 

has  appointed  Lord  &  Thomas,  San  food,  Kansas  City,  Mo.,  has  placed  or-  advertising  campaign  begun  in 

Francisco.  A  national  advertising  ders  with  a  selected  list  of  news-  January  under  the  direction  of  Wil- 


campaign  is  in  preparation. 


Scheck  Advertising  Agency,  Inc.,  Agency,  Buffalo,  N.  Y. 


papers  through  M.  F.  Hall  Advertis-  liam  H.  Rankin  Company,  New  York 


Newark,  N.  J.,  acting  for  Alliance 
Distributors,  Inc.,  New  York,  has  pre- 


Even-Pul  Foundations,  brassieres, 
corsets.  New  York,  has  placed  its  ad- 


ESI  Mm 


pared  a  new  campaign  on  House  of  vertising  with  Lester  Harrison,  adver - 
Lords  Scotch  Whiskey.  Newspapers,  tising  agent.  New  York. 


trade  journals. 


displays.  Shepherd  Knit  Wear,  Inc.,  New 


counter  displays,  bottle  ribbons  and  York,  has  placed  its  advertising  with 
waiters’  buttons  will  be  employed  in  Kimball,  Hubbard  &  Powel,  Inc.,  New 
the  drive.  A  test  campaign  in  selected  York. 

territory  will  precede  placing  of  the  lovely  Lady,  Inc.,  cosmetics,  Chi- 
newspaper  copy  nationally  has  placed  its  advertising  with 

A.  W.  Lewm  Co.,  Inc.,  of  Newark  Kirtland-Engel  Company,  Chicago. 

N.  J.,  IS  handling  a  newspaper  and  ®  ^  Z. 

magazine  advertising  campaign  for  K.  Monroe  Chemical  Compai^,  Put- 
Kaufmann  &  Co.,  luggage  manufac-  "a™  fadeless  dyes  and  Mary  Goldman 
turer.  Products  to  be  advertised  in-  restorer,  Quincj^  Ill.,  has  placed 

elude  the  “Tour-Aider”  for  men  and  advertising  in  charge  of  Stack- 

the  “Lady  Manhattan”  week-end  bag  Goble  Advertising  Agency,  Chicago, 
for  women.  Hanan  &  Son,  Inc.,  shoes,  New  York, 

Advertising  copy  for  Nuwash,  a  has  plac^  its  advertising  with  Sterling 
new  hand  cleaner,  is  being  placed  in  Advertising  Agency,  Inc.,  New  York, 
selected  territories  by  the  Gans  Ad-  Julius  Schwartz  &  Sons,  Inc.,  has 
vertising  Agency  of  Newark,  N.  J.  appointed  Kimball,  Hubbard  &  Powel, 
Charles  Dallas  Reach  Co.  of  New-  1"^.,  New  York,  as  advertising  agency 
ark,  N.  J.,  has  been  appointed  to  ‘‘i  connection  with  a  recently  under- 


* Jheiue:!.  Cl  Stooe  Hcon.  Uoua  Door* 


Full-page  Red  Star  copy 


handle  advertising  for  the  Northmont  taken  jmoniotion  of  Crown  Tested  , 

Hosiery  Co  of  Reading  Pa  with  Kenya  Cloth  for  summer  wear  for  agency,  brought  a  50-year-old  steam- 
sales  offices  in  the  Emnire  State  Bide.,  hoys  and  young  men.  ship  line  through  a  period  of  adverse 


PRICE  ACT  BRINGS  ADS  gaigg  offices  in  the  Empire  State  Bldg.,  hoys  and  young  men.  ship  line  through  a  i^riod  of  adverse 

Outgrowth  of  the  Kansas  Fair  Trade  Act,  New  York.  Newspapers  and  maga-  Making  its  bid  for  the  United  States  peak  in  bookings, 

which  permits  a  manufacturer  to  set  mini-  zines  will  be  Used.  Bryant  Griffin  is  tourist  trade.  Nova  Scotia  government  ,  Ked  Star  Line,  known  also  as 


which  permits  a  manufacturer  to  set  mini-  zines  will  be  Used 
mum  retail  prices  for  his  products,  is  vhis  account  executive 
weekly  campaign  of  840-line  ads  in  the  -p  u  Rrown 


bureau  of  information  will  launch  an  ^he  Arnold  Bernstein  Line,  was  re¬ 
advertising  camoaign  this  month,  em-  cently  made  the  subject  of  newspapier 


weekly  campaign  of  840-line  ads  in  the  tt  n-own  Adv  Co  Chicago  advertising  campaign  this  month,  em-  centiy  made  tne  subject  ot  newspapier 

Kansas  City  Kansan.  Kansas  Allied  Drug-  has' been  appointed  to  direct  the  ad-  Ploying  about  35  newspapers  in  east-  f  ories  when  its  owner,  Arndd  Bern- 
gists  IS  an  organization  of  17  independent  vertising  of  Kremola  Company.  Chi-  ern  United  States  cities  and  in  Canada,  stein  was  arrested  in  Germany, 


drug  firms,  J,o  are  able  to  use  price  ad-  vertising  of  Kremola  Company  Chi- 
vertising  similar  to  drug-chain  copy,  know-  «»go.  and  the  PALMER  HOUSE,  Chicago. 

ing  they  cannot  be  undersold  by  rivals.  Us  ■storm-ca'rvcd'  coastTine.  "  '  Pl^ced  in  jail.  The  line  was' then 

-  using  small  ads  during  April  m  west  turned  over  to  the  German  Govern- 

4nn  nnn  Ru  Annlpc;  trustee. 

JUU,UUU  DU.  Apples  papers  advertising  the  firms  skin  Advertisina  Folk  ^t  the  beginning  of  the  year  the 

Moved  bv  SllOOO  Ads  ^  national  campaign  m  Among  Advertising  irolk  ^  advertising 

magazines  .s  panne  .he  JhT  melLV°a  “  BTrLletol™ 

wZ  h“ate  b»n  m“e3  “hr/e!  Company  has  tonnders  of  Kimba]!.  Hubbard  S,  ,  t  o;™fimn 

suit  of  an  adverSng  campaign  placed  Placed  its  advertising  with  the  H.  B.  Powel  Inc.,  advertising  agency.  New  Copy,  in  color  where  possible,  was 

in  32  New  Jersev  newspapers  March  LeQuatte  Advertising  Agency,  New  York,  has  resigned  his  interest  in  that  used  in  half  a  dozen  cities  where 

17  by  ffie  New^  Jer.sey  Advertising  Several  copy  tests  are  being  agency  to  join  the  Institute  of  Public  agents  were  located.  Full  pages  were 

Council  it  was  renorted  to  the  state  Particularly  in  connection  with  Relations.  Inc.,  New  York,  as  general  ^ged  Sundays  and  frequently  on 

publicity  agenev  here  late  last  week  ^  combination  product  called  executive.  Mr.  Powel  will  be  retained  weekdays.  More  than  $65,000  was 

Frank  D  Holmes  Jr  council  sec-  “Martini  Spaghetti  Five  Minute  Din-  m  an  advisory  capacity  by  the  agency,  spent  in  newspapers.  $20,000  in  miga- 

reS,  addS  ThS  14^)0  letters  had  -r.”  Mohcan  S.  A.  Reichner  has  been  .ines  and  $15,000  in  booklets  and  dis¬ 


extolling  the  grandeur  of  its  scenic  charged  with  monetary  exchange  ir- 
countryside  and  the  rugged  beauty  of  regularities.  He  was  found  guilty  and 


its  storm-carved  coa.st  line. 


Among  Advertising  Folk 


Trenton,  N.  J.,  April  12 — More  than 

400,000  bushels  of  apples  of  last  year’s  »»  n/r  i. 

•urplus  have  been  moved  as  .he  re- 

suit  of  an  advertising  campaign  placed  S'r'.f.'I’l  M 


a  new  combination  product  called  executive.  Mr.  Powel  will  be  retained  weekdays.  More  than  $65,000  was 
“Martini  Spaghetti  Five  Minute  Din-  in  an  advisory  capacity  by  the  agency,  spent  in  newspapers,  $20,000  in  miga- 
ner.”  Morgan  S.  A.  Reichner  has  been  j-ines  and  $15,000  in  booklets  and  dis- 


been  received  in  response  to  the  pro-  House  of  McAteer,  Inc.,  U.  S.  sell-  ejected  ^cretary  of  the  agency,  sue-  pjay  material. 

motional  drive.  Only  $6,000  was  ing  agent  for  South  African  Wine  ceedmg  Mr.  Powel.  Mr.  Reichner  has  Result:  The  Red  Star  Line  is  look - 
spent,  wih  a  similar  amount  being  Growers  Association,  Good  Hope  been  general  executive  and  vice-  ahead  to  its  biggest  season,  ac- 

contributed  by  commercial  growers,  brandy,  has  placed  its  advertising  with  PJ'esident  of  the  agency  for  four  years,  cording  to  John  J.  Dwyer,  passenger 

Samuel  G.  Krivit  Co.,  Inc.,  New  traffic  manager,  while  steamship  busi- 


spent,  wih  a  similar  amount  being  Growers  Association,  Good  hope  ^  ft 

contributed  by  commercial  growers,  brandy,  has  placed  its  advertising  with  PJ^esident  of  the  agency  for  four  years. 
This  is  the  only  actual  advertising  so  Atherton  &  Currier,  Inc.,  New  York.  Samuel  G.  Krivit  Co.,  Inc.,  New 
far  by  the  council,  created  last  year.  Associated  Distributors,  Inc.,  Es-  ,  agency,  has  appointed  two  adch- 

Doubt  as  to  continuance  of  the  sence  of  Life  Face  Cream  and  ^onal  members  to  its  creative  staff: 
state-sponsored  advertising  program  Quickies,  cleansing  pads,  Chicago,  has  Palazzo,  mrmerly  art  director 

seemed  removed  yesterday  when  the  appointed  Buchanan  &  Co.,  Inc.,  Chi-  „  Esquire  and  Coronet;  and  Charles 
joint  legislative  appropriations  com-  cago.  Strauss  formerly  of  Fairchild  Pub- 

voted  approval  of  another  Newbro  Manufacturing  Company,  bc^tions.  _ 

5150,000  appropriation  for  the  Council. 


York  agency,  has  appointed  two  addi-  ness  generally  expects  a  drop  of  about 
tional  members  to  its  creative  staff:  35%  in  passenger  bookings. 


B.  Strauss  formerly  of  Fairchild  Pub¬ 
lications. 

Dudley  H.  Mudge,  contact  man. 


j»DU,uuu  appropriation  lor  tne  council,  Dressing  and  Tuxedo  i^udley  rv  iviudol,  comaci  man 

This  would  extend  activities  a  year  Pomade,  Atlanta.  Ga.,  has  placed  Young  &  Rubicam,  Inc.,  has  resigned 

from  June  30.  itr.  aHuortUina  with  Tnla  *  Co  Tno  William  Estv  &  Co..  New  York,  has 


7  Advertisers  Support 
Cooking  School  Film 

Chicago,  April  11 — The  second  mo¬ 
tion  picture  cooking  school,  “Star  in 


1100  Newspapers  ^rL'cHRisriAN  &  Co.,  hams.  Rich 

on  Pe'DSi-Cola  List  mond,  Va.,  has  placed  its  advertisinj 

Ai  t  J  UT  •*  r  I  with  Ralph  L.  Dombrower  Co.,  Inc 

Mmost  doubling  its  newsj^^r  list,  Rj^^mond 

repsi-Cola  Company,  soft-dnnk  man- 

ufacturer.  Long  Island  City,  N.  Y.,  Hollywood  M^k  Sales  Corpora 


it.-^  advertising  with  Cole  &  Co..  Inc.,  William  Esty  &  Co.,  New  York,  has  My  Kitchen,”  promoted  by  Pictorial 
Memphis.  appointed  James  K.  Martindale  as  a  Promotions,  Inc.,  and  indorsed  by  the 

R.  L.  Christian  &  Co.,  hams.  Rich-  i^cmber  of  its  copy  staff.  Mr.  Mar-  National  Editorial  Association,  was  re- 
mond,  Va.,  has  placed  its  advertising  ®  /-.!?■  newspaper  experience  leased  last  week  to  65  towns  through- 

with  Ralph  L.  Dombrower  Co.,  Inc.,  J'"*  .  ,  i  out  the  country.  The  film  will  be 

Richmond.  United  Press,  Neic  York  Telegram  and  booked  for  sponsorship  by  1,500  small 

Hollywood  Mask  Sales  Corpora-  before  entering  the  daily  and  weekly  newspapers  before 

c^rfics.  Chicago,  has  nlaced  advertising  field  He  resigned  from  next  November,  when  the  schedule 


will  use  about  1,100  newspapers  in  the  tion,  cosmetics,  Chicago,  has  placed  Cornell  &  Newell  to  make  his  ^ill  be  comnleted 

yea,  bvBinning  April  1.  The  company  SZT’chicZ  NewspapeS  sZsoring  ,he  school 

nas  become  a  big  newspaper  adver-  ^  a*  n/r  Kenneth  C.  Smith,  formerly  with  are  receiving  national  advertising 

tiser  only  in  the  last  few  years,  al-  Charles  N.  Miller  Company,  ary  Company,  from  Lever  Brothers  Company  on 

though  Pepsi-Cola  has  been  sold  more  Jane  and  Dearo  candy,  Boston,  has  advertising  agency,  has  Spry.  Rinso,  Lux,  Lux  Toilet  Soap, 

than  30  years.  Promotion  ^fforts  this  joined  Geer-Murray  Company,  Osh-  and  Lifebuoy  Health  Soap;  Pillsbury 


year  will  extend  to  Great  Britain  and  Eddy-R^ker- Nichols  Company,  Cam-  j,Qgb_  Wis.,  advertising  agency.  Mr.  Flour  Mills  on  Pillsbury ’s  Best  Flour 
Ireland,  Canada,  and  Cuba,  as  well  as  bridge.  Mass.  Smith  left  advertising  for  the  maga-  and  SnoSheen  Cake  Flour:  Kraft- 


the  United  States. 


Folger  Coffee  Company,  Golden  publishing  field  in  1935 


Although  heaviest  advertising  is  run  Gate  coffee,  Kansas  City,  Mo.,  has  ap- 
during  the  warm  months,  the  company  pointed  Gardner  Advertising  Com- 
continues  its  campaign  throughout  the  piiny,  St.  Louis,  to  handle  its  advertis- 
year,  averaging  about  15,000  lines  in  ing. 

each  newspaper.  Frequent  insertions  Camille,  Inc.,  Bath-O-Milk,  New 
of  small  space  are  the  rule,  with  big-  York,  has  placed  orders  with  some 
ger  insertions  at  intervals.  New  York  newspapers  through 


APPOINTS  'SPECIAL' 

Effective  May  1,  the  Sh 


mg  for  the  maga-  and  SnoSheen  Cake  Flour;  Kraft- 
1  in  1935.  Phenix  Chee.se  Corporation  on  Kraft 

Dinner  and  Velveeta  and  Miracle 
Whip  Salad  Dre.ssing;  Quaker  Oats 
Company  on  Aunt  Jemima  Ready- 
1,  the  Sheridan  Mix  and  Mother’s  Oats;  Fruit  Dis- 


(Wyo.)  Press  has  appointed  Arthur  H.  patch  Company  on  bananas;  Thos.  J. 
Hagg  &  Associates,  Inc.,  as  national  Lipon,  Inc.,  on  Lipton’s  teas;  and 


newspapers  through  advertising  representative. 


Frigidaire  Corporation. 


EDITOR 


PUBLISHER 


News  Cameramen  Adopt 
Ten  “Self  Commandments’ 


Eight  States  Accept  Code  Balancing  “Theoretical 


t  Mahoney,  Look  magazine,  Des  Moines; 
Earl  Hense,  Kansas  City  Star;  Wil¬ 
liam  F.  Duncan,  E.  Leitz,  Inc.,  New 
ff  York:  T.  H.  Barrett,  city  editor,  Dal¬ 
las  News;  Milt  Mumblow,  Oklahoma 
City  Daily  Oklahoman;  and  John 
Jameson,  photo  editor.  Associated 
1  Press,  Kansas  City. 

A  group  of  Kiowa  Indians  from 


Warns  Baseball 
Announcers  to 
Tell  Every  Fact 


.  1  1  1*  .■  ••  >r  Anadarko,  Okla.,  drove  to  Norman  in 

Ethics  and  Publication  Necessities  •  •  •  Truman  blizzard  Thursday  and  put  on  an 
TT  j  o  X  Indian  dance.  At  a  reception  at  the 

Pouncey  Heads  bouthwest  Lrroup  Kappa  Alpha  Theta  house  Thursday 


Reporters,  Not  Commenta¬ 
tors,  Slocum  Says  .  .  . 

E.  &  P.  Editorial  Hit 

Chicago,  April  12 — Although  pro- 


night  cameras  clicked  and  dozens  of  •xu  •  j-  j  n 

K.fiK.  floei,,.,!  press,  either  mdividually  or  as  a 


ten  "SELF  COMMANDMENTS”  for  City  Daily  Oklahoman  and  Times,  for  bulbs  flashed  as  student  entertainers  gj.’  baseball  broadcasters,  attend- 
news  photographers  were  adopted  Oklahoma;  Jimmy  Valentine,  Dallas  presented  musical,  tap  dancing  and  annual  pre-season 


by  the  Southwestern  Association  of  Dispatch,  for  Texas;  Ralph  B.  Kite,  impersonation  numbers. 


mg  ineir  secona  annual  pre-season 
conference  here  this  week,  took  vio- 


- - - -  -  --  -'x.  1  n  X.A.  n  i_  m*  t.  •  —  r\l  1  ciicc  licic  uiia  wceiw,  tuuiw  VIO 

Pictorial  Journalists  during  the  Uni-  De  Queen  Bee,  for  Arkansas;  and  Betty  Baughman,  Tishoimngo,  Okla.,  exception  to  Editor  &  Publisheh’ 


versity  of  Oklahoma’s  short  course  in  Clelland  Cole,  Stafford  Courier,  for  won  the  $10  first  priM  in  the  news  g^btorial,  “Radio  vs.  Print  II,”  pub- 
news  photography  which  closed  April  Kansas.  Others  wfll  be  named  later  Picture  contest,  and  William  lished  April  2.  The  conference  was 


— — - -  - -  -  ^  1  m  T  *1.  lx  A  -.X-  lx  A  1  Alx  xiic  wuiiici ciiut;  was 

9  at  Norman.  News  photographers  for  Colorado,  Louisiana,  Missouri  and  Tulsa  Tribune  photographer,  took  the  g^^gj^jg^  by  more  than  100  announcers 
fwnrr,  xicrVii  cfnfac  tn  apf-prit  thp  Npw  Mescipo.  Albert  A.  Sutton,  as-  second  prize  of  $5  tor  his  picture  ot _ _ _ j_4. _  _ _ _ . _ ,  , _ 


from  eight  states  voted  to  accept  the  New  Mexico 
code.  sistant  profe: 

Truman  Pouncey,  picture  editor,  versity  of  C 


wew  Mexico.  Aioeri  a.  ouuon  as-  ^  x»x  representatives  of  organized  basebaJi, 

sistant  profes^r  of  journalism.  Urn-  flood  in  eastern  Oklahoma  Buel  officials  of  the  five  national  adver- 


««T1  ‘X  <r<  •  1  J  W  Atx  dtrsp  Vlliiviaxo  WX  XXXC  XXV^  AXCXi.XUXXcU  dUVCX* 

versity  of  Oklahoma,  is  permanent  White,  SpringfieM,  Mo.,  won  the  $25  ^  ^ 

purchase  prize  m  the  pictorial  divn-  olav-bv-nlav  baseball  renorte 
Sion,  and  Francis  Stilley,  Tecumseh,  ^  ^  , 

*  .  j  J  1  r  j  Speakers  branded  as  sarcastic  and 

Okla.,  received  a  medal  for  second  editorial,  which 

^rcqueline  C.  Little.  Oklahoma  charged  that  contracts  with  baseball 
^  •  a  J  u  xu  leagues  prohibited  mention  of  ram  or 

P"“  cold  weaV  boners,  boots,  bum  ded- 

Oklahoma  Photo  Supply  Company  for  ^  J 

the  best  picture  taken  by  a  beginner  ’  daneerous  precedent  foi 

during  the  short  course.  “ff  a  dangerous  precedent  fM 


ANPA  Clarifies  Tax 
Exempt  Press  Wires 


casts  set  a  dangerous  precedent  for 
“twisting  other  news.”  It  was  tbe 
consensus  of  the  meeting  that  radio 
sports  broadcasters  are  reporters,  not 
commentators,  and  should  leave  the 
role  of  editorialist  and  critic  to  the 


Following  a  previous  bulletin  (Feb.  press. 
28)  which  called  attention  to  the  de¬ 
mand  of  the  Internal  Revenue  Bu-  Kej 


"Muit  Tell  the  Facts” 

Keynote  speaker  and  chairman  was 


A  group  of  photographers  and  speakers  at  the  University  of  Oklahoma's  short  course 
in  photography.  Front  row,  left  to  right,  Clelland  Cole,  Stafford  (Kan.)  Courier, 
elected  vice-president  for  Kansas  by  Southwestern  Association  of  Pictorial  Journalists; 
Jimmy  Valentine,  Dallas  Dispatch,  vice-president  for  Texas;  Albert  A.  Sutton,  University 
of  Oklahoma,  secretary-treasurer;  Truman  Pouncey,  Dallas  News,  president;  Earl  L. 
Hense,  Kansas  City  Star,  first  vice-president;  Ralph  B.  Kite,  DeQueen  (Ark,)  Bee,  vice- 
president  for  Arkansas.  Back  row,  John  H.  Casey,  University  of  Oklahoma;  John 
Berkebile,  Chanute  (Kan.)  Tribune,  Arch  Greenwood,  Wichita  Falls  (Tex.)  Daily  Times, 
and  F.  M.  Sagaser,  Macon  (Mo.)  Chronicle-Herald  members  of  credentials  committee; 
H.  L  Ellis,  Alva  (Okla.)  Review.Courier;  T.  H.  Barrett,  city  editor,  Dallas  News  a  short 
course  speaker;  Nerwin  Eberle,  Oklahoma  City,  credentials  committee  member,  and 
Jack  Price,  New  York. 


reau  for  inspection  of  all  tele-  Bill  Slocum,  former  New  York  Avm- 
graphic  messages,  outgoing  and  in-  icon  sports  writer,  now  with  General 


coming,  of  certain  newspapers  on  the  Mills,  who  declared  it  would  be  ridic- 
ground  that  it  was  necessary  to  deter-  ulous  for  broadcasters  to  attempt  to 


mine  whether  or  not  the  messages  conceal  cold,  hot  or  wet  weather  from 
were  exempt  from  taxation  as  “press  fans  who  could  look  out  their  own 


messages,”  the  American  Newspaper  windows  before  starting  for  the  ball 
Publishers  Association  this  week  is-  park.  “Listeners  know  the  diamond 


sued  another  bulletin  clarifying  what  isn’t  air-conditioned,”  said  Slocum, 
constitutes  a  tax  exempt  “press  mes-  “And  you  can’t  kid  them  into  believ- 


In  the  opinion  of  ANPA  counsel. 


ing  that  steam  pipes  heat  the  stands. 
“As  for  biased  reports — the  baseball 


Dallas  News,  elected  president  of  the  secretary -treasurer.  This  group  with  the  Internal  Revenue  Bureau  is  with-  announcer  is  first,  last  and  always  a 
association,  said:  “We  are  not  trying  Earl  B.  Moore,  Dallas  News,  retiring  out  authority  to  make  such  inspection  reporter,”  he  declared.  “He  must  teU 


to  regulate  anybody.  The  whole  code  president,  makes  up  the  executive  and  newspapers  are  justified  in  refus-  facts.  He  is  not  a  super-umpire.' 


is  hinged  on  the  knowledge  that  we  board. 


are  not  directing  picture  policies.  The 


The  association  was  organized  in  mand. 

orman  last  year  during  the  first  Treasury  Regulation  Quoted 


code  is  balanced  between  theoretical  Norman  last  year  during  the  first 
ethics  and  publication  necessities,”  photography  short  course  and  will 
The  code  reads:  meet  there  annually.  Plans  were  made 

“We  shall:  last  week  to  maintain  four  classes  of 


photography  short  course  and  will  The  bulletin  quotes  Article  20  o 
meet  there  annually.  Plans  were  made  the  United  States  Treasury  Depart 


ing  compliance  with  the  bureau’s  de-  Frick,  National  League  pres- 

ajjd  ident,  cautioned  announcers  not  to 

-  ■  I  x.  ^  X  J  “color,  hide,  or  hold  back  a  single  fact 

Tr.a.ury  Regulation  Quoted  reporting  de- 

The  bulletin  quotes  Article  20  of  that  the  announcer  report  the 


“We  shall:  last  week  to  maintain  four  classes  of  ment  Regulations  No.  42,  relating  to 

“1.  Work  loyally  with  our  staffs  in  membership  —  professionals,  students,  t<»lpffranh  and  nthar  taxpc  Ipviad  nn- 
securing  pictures  that  fit  this  code,  in  associate  members  including  city  edi-  deV  the  Lt ^ 
keeping  a  balance  between  profes-  tors  and  picture  editors,  and  honorarv  ..,™  j  .  i 

sional  ethics  and  publication  necessi-  members  including  publishers.  ,,  ®  ^ 

erally  to  all  services  furnished  to  news 


keeping  a  balance  between  profes 
sional  ethics  and  publication  necessi 
ties. 

To  Avoid  Gruesome  Photos 


umpire’s  decision  as  official.  “If  play¬ 
ers  or  the  crowd  hoots  and  boos,”  he 
said,  “that  belongs  in  the  report,  too 
The  announcer’s  opinion  does  not.” 

Says  Radio,  Writing  Differ 

Edgar  Brands,  editor  of  Sporting 


Pouncey  said  the  organization’s  pur-  agencies  but  only  to  such  dispatches,  v 

ose  IS  to  raise  standards  of  photog-  messaees.  converLtions.  leased  wires.  the  difference  be- 


lo  Avoia  seruesome  rnoxos  pose  is  xo  raise  sxanaaras  oi  pnotog-  messages,  conversations,  leased  wires,  I  J 

“2.  Avoid  gruesome  pictures,  ex-  raphers  and  of  pictures.  The  asso-  ^j.  talking  circuit  special  services  purely  reporting  role  o 

cept  where,  in  its  own  interest,  the  ciation  definitely  will  work  for  the  which  deal  with  the  Collection  and  ^*'°®‘h=^ters  and  the  dual  function  of 
public  should  be  informed  wi^  them.  o^^P^otography  an^^  dissemination  of  news  through  the  ^Cs'J^ruTrUe^lteting- 

“The  baseball  writer  can  cross  out 


3.  Regard  the  right  to  privacy  as  encourage  the  hiring  by  picture  edi-  public  press,  or  which  are  used  strict- 


sacred,  not  to  be  infringed  except  tors  of  photographers  who  have  jour 


where  public  interest  demands  it 


“4.  Avoid  picture  poses  that  will  stated. 


nalistic  training  or  journalistic  ideals,” 


ly  and  entirely  for  that  purpose.  Car-  ^is  mistakes.  His  paper’s  rewritemen, 
riers  transmitting  such  news  items  copyreaders  and  editors  can  add  their 


embarrass  or  ridicule  anyone. 

“5.  Identify  our  pictures  adequate¬ 
ly  and  explain  them  where  they  have 


Commercial  Men  Barred  on  the  charges  therefor  if  a  bill  is  ren- 

Commercial  photographers  will  not  dered  in  writing  and  such  charges  are 


will  not  be  required  to  collect  the  tax  editorial  judgment  to  his  reports  and 
on  the  charges  therefor  if  a  bill  IS  ren-  comments.  Every  word  the  baseball 


ly  and  explain  them  where  they  have  be  admitted.  A  credentials  committee  paid  by  a  person  or  organization  aamp  i«s  nnhlicliAH 
been,  of  necessity,  faked  or  distorted,  to  pass  on  applicants  was  named,  con-  known  to  the  carrier  as  being  engaged  £qj.  ^be  record  No  retraction  can 


6.  Willingly  play  no  favorites  in  sisting  of  Merwin  Eberle,  Oklahoma  in  the  business  of  collecting  and  (hs 


securmg  pictures. 

“7.  Strive  to  cooperate  with  all 
agencies  of  law  enforcement. 


City;  John  ^rkebUe,  Chanute  (K^.)  seminating  news  through  the  public  torializing.  Henc^^th^  play-by-play 
Tnbune;  F  M.  Sagaser,  Macon  (Mo.)  press  and  such  person  or  organization  broadcasters  must  remain  reporters. 
L-nronwle-Herald;  and  Arch  Green-  certifies  in  writing  that  the  services  or  not  editorialists  ” 


compensate  for  hasty  criticism  or  edi- 


I^ud  encouragement  and  aid  to  wood,  Wichita  Falls  (Tex.)  Daily  facilities  are  so  utilized, 
amateur  and  student  pictorial  journal-  Times.  •  Tt.o 


“9  Study  to  keen  up  with  the  persons,  including  a  ized  with  respect  to  any  payment  re-  baseball  broadcasts,  is  slightly  reduc- 

nid  advance..*  of  our  nrofc««ion  number  of  Women,  attended  the  short  ceived  for  services  or  facilities  or  this  ing  the  number  of  station  outlets  this 


rapid  advances  of  our  profession 
"10.  Be  worthy  representa! 


both  in  appearance  and  conduct,  of 

the  best  in  journalism.”  raphy 

H»Ht«  First  Vica-Frasident  deraoi 

Earl  L.  Hense,  Kansas  City  Star,  given. 


noon.  About  20  experts  on  photog-  ciations  for  messages  from  one  news-  sponsors  paying  more  money  than 

raphy  and  picture  editing  spoke,  and  paper  or  press  association  to  another  ever  before,  because  of  increased  time 

demonstrations  of  techniques  were  newspaper  or  press  association  or  to  costs  and  baseball  club  charges.  Sec- 

given.  Among  the  speakers  were  or  from  their  bona  fide  correspon-  ond  to  General  Mills  in  major  league 


was  named  first  vice-president.  Four  Jack  Price,  writer  for  Editor  &  Pub-  dents  which  deal  exclusively  with  the  broadcasting  will  be  Socony-Vacuum 
additional  vice-presidents  were  named  lisher;  Calvin  Wheat,  Agfa  Ansco  collection  of  news  for  the  public  press  Oil  Co.  Goodrich  Tire  &  Rubber  Go¬ 
to  carry  <m  the  work  in  other  states.  Corporation,  Kansas  City;  Merl  Smith,  or  with  the  dissemination  of  news  is  the  third  largest  sponsor  devoting 


as  follows;  Milt  Mumblow,  Oklahoma  Eastman  Kodak  Co.,  Kansas  City;  Tom  through  the  public  press.” 


announcer  utters  in  the  excitement  of 


cuiues  are  so  uiuizea.  Despite  the  fact  that  General  Milk. 

"The  exemption  from  tax  author-  largest  single  sponsor  of  major  league 


worthy  representatives  which  began  Thursday  morn-  character  applies  only  to  amounts  season,  radio  is  entering  its  biggest 

earanre  and  conduct,  of  through  Saturday  after-  charged  to  newspapers  or  press  asso-  year  in  play-by-play  reports,  with 


sponsors  paying  more  money  than 


ond  to  General  Mills  in  major  league 


most  of  its  broadcasts  to  minor  games. 


FOR  A  MULTITUDE  OF  GOOD  PRODUCTS 


From  William  Penn,  the  City  of  Philadelphia 
took  its  ^ift  of  joyful  livinfi  in  individual  homes; 
from  Benjamin  Franklin,  its  impetus  in  science 
and  invention. 

Comfort  of  the  City’s  d\velliny:s  was  one  of 
Franklin’s  studies.  His  invention  of  a  stove  “to 
give  more  heat  at  less  cost,”  is  recalled  with 
interest  by  the  modern  heating  industry. 

Philadelphia,  home  of  Fr.anklin  Institute, 
world-leading  city  in  industry,  Mecca  for 
inventor  and  discoverer,  is  also  the  market  nf 
greatest  attraction  in  all  America  for  the  manu¬ 
facturer  of  things  for  home  improvement  and 
upkeep — 

For  within  Philadelphia’s  boundary  lines, 
the  manufacturer  of  a  home  product  finds  his 
greatest  number  of  prospects  in  any  cit\  in  this 
Nation — the  largest  group  of  individual,  single¬ 
family  homes  anywhere  in  America. 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  More  single-family  dwell¬ 
ings  than  in  New  York  Citv  and  Buffalo  com¬ 


bined  ;  than  in  Chicago  and  St.  Louis  together; 
than  in  Detroit  and  Cleveland.  And  more  than 
half  of  Philadelphia’s  vast  number  of  homes 
are  owned  by  their  occupants!! 

People  who  own  homes  .  .  .  people  who  live 
in  individual  dwellings,  are  people  on  the 
lookout  for  home  improvements,  conveniences, 
modern  comforts.  Philadelphians — traditional 
•  home  lovers,  usually  buy  the  new  things! 

Today,  they  may  plan  to  install  automatic 
heat  .  .  .  tomorrow,  outfit  the  b<asement  for 
family  recreation  .  .  .  next  day,  devise  a  camera 
darkroom!  Individual  homes  invite  change  and 
improvement  impossible  with  apartments,  flats, 
multi-family  dwellings. 

Air-conditioning  is  on  the  home  program  — 
along  with  refrigeration,  added  bath  .and  laundry 
facilities,  modernized  kitchen  .and  the  like. 
Remember,  ninety-one  per  cent,  of  Phihadelphia 
dwellings  are  of  the  single-family  type,  using 
roof-to-cellar  equipment ! 

Far  more  individual  homes!  Far  more  need 


^United  States  19S0  Census 


neitrhf  muli 


for  home  discoveries  and  inventions!  To  that 
unique  market  attraction  for  manuf.acturers, 
Philadelphia  adds  an  advertising  advantage 
seldom  found ;  One  newspaper  is  read  daily  in 
nearly  every  Phihadelphia  home!  One  adver¬ 
tising  cost  gives  thorough  coverage ! 

The  Evening  Bulletin  re.aches  85%  of  Phila¬ 
delphia  families  witli  incomes  of  $2000  and 
over;  89' i  with  incomes  of  $.5000  or  more. 
In  the  top  income  group,  $10,000  and  over. 
The  Bulletin’s  coverage  is  94%  .* 

The  Bulletin’s  circulation,  517,086  net  paid 
daily  average  19.17,  far  exceeds  th.at  of  any 
other  Phihadelphia  d.aily  newspaper,  morning 
or  evening.  It  is  circulation  all  resulting  from 
home  interest  .  .  .  all  net  paid  .  .  .  all  valuable 
to  the  .advertiser!  No  prize,  premium  or 
subscriber  contest  has  ever  been  used. 

Market  your  product  in  Philadelphia  I  Tell 
about  it  in  The  Evening  Bulletin,  the  newTs- 
paper  nearly  everybody  reads  in  the  City  of 
Homes.  Consult  your  advertising  agency. 

*From  Survey  Figures  A.  A.  A.  A. 
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Foreign  Press 
Writers  Hear 
Dr.  Gallup 

National  Circulations 
in  England  Limit  In¬ 
stitute's  Field  There 
By  HAROLD  BUTCHER 
Dr.  George  Horace  Gallup,  director 
of  the  American  Institute  of  Public 
Opinion,  had  all  the  answers  when  a 
large  group  of  foreign  correspondents 
fired  questions  at  him  after  a  luncheon 
given  in  his  honor,  Friday,  April  8, 
at  the  Hotel  Lombardy,  New  York. 
He  had  been  explaining  his  system  of 
scientifically  gauging  public  opinion, 
and  the  occasion  was  one  of  the  social 
affairs  of  the  Association  of  Foreign 
Press  Correspondents,  the  President, 
Count  R.  de  Roussy  de  Sales,  Paris- 
Soir  and  Paris-Midi,  presiding. 

According  to  public  opinion  as  ex¬ 
pressed  to  600  reporters  working  part 
time  for  the  Institute  in  every  state, 
the  Democrats  may  elect  a  President 
again  in  1940,  but  he  will  not  be 
Franklin  D.  Roosevelt.  “Sentiment  is 
overwhelmingly  against  a  third  term,” 
said  Dr.  Gallup,  “despite  the  fact  that 
he  commands  a  pretty  sizable  majority 
at  the  moment.” 

More  "Crystal  Gozing" 
Beginning  with  the  slump,  the 
Roosevelt  popularity  index  has  been 
going  down,  but  every  time  he  goes 
fishing  his  popularity  goes  up!  There 
is  a  tendency  in  the  whole  country 
toward  the  right;  business  is  coming 
increasingly  into  favor,  labor  into  dis¬ 
favor.  Those  are  further  examples  of 
Dr.  Gallup’s  “crystal  gazing,”  as  his 
method  has  been  called. 


People  are  overwhelming  in  favor 
of  isolation  but  they  want  a  big  navy 
— many  wovild  like  to  have  the  biggest 
navy  in  the  world — to  defend  this 
country.  They  would  like  to  vote  on 
America’s  entrance  into  any  war  save 
an  actual  attack  on  this  country,  and 
the  Ludlow  amendment  if  put  to  the 
people  would  have  been  carried.  The 
temper  of  the  country  has  changed 
toward  Germany  since  Hitler  seized 
Austria;  hitherto  fairly  neutral  it  is 
now  hostile. 

Apparently  New  Dealers  will,  gen¬ 
erally  speaking,  win  in  the  primaries, 
but  the  Republicans  are  booked  for 
substantial  gains  in  the  fall  elections. 

With  Dr.  Gallup  at  one’s  side  the 
foreign  correspondent  ought  to  find  it 
quite  easy  to  cover  the  U.  S.!  At  the 
end  of  his  talk,  falling  off  the  proverb¬ 
ial  log  seemed  quite  difficult  by  com¬ 
parison.  A  new  dimension  has  indeed 
been  introduced  into  reporting. 

■ 

Ohio  Circulators  Hear 
Plea  for  Optimism 

Cleveland,  April  14 — A  more  opti¬ 
mistic  note  by  columnists  and  edi¬ 
torial  writers  concerning  business 
conditions  was  advocated  here 
Wednesday  by  Frank  Newell  of  To¬ 
ledo  Blade  in  an  address  before  the 
annual  convention  of  the  Ohio  Cir¬ 
culation  Managers  Association.  “Since 
the  recent  defeat  of  the  Roosevelt  re¬ 
organization  bill  by  the  Senate,  I 
have  found  considerably  more  optim¬ 
ism  among  the  so-called  small  busi¬ 
ness  man,”  said  Mr.  Newell.  “But 
the  newspaper  columnists  continue  to 
strike  a  drab  tone  in  all  their  writ¬ 
ings.  I  believe  a  more  cheerful  at¬ 
titude  is  in  order  by  the  editors.” 

LohIs  Seltzer's  Views 

Louis  Seltzer  of  Cleveland,  editorial 
director  of  Scripps-Howard  newspa- 


ri<i  Chronicle  Telegram,  opened  the 
convention.  He  announced  the  fol¬ 
lowing  new  members  had  been  admit¬ 
ted:  J.  A.  Dunkle,  Martins  Ferry 
Times;  W.  M.  Jarvis  and  Robert  R. 
Runyan,  Dayton  Herald;  Buxton  L. 
Johnson,  Cincinnati  Enquirer;  Will  E. 
Langell,  Ravenna  Record,  and  John 
Beiser,  Marietta  Times. 

Most  of  the  opening  day’s  session 
was  confined  to  papers  which  re¬ 
viewed  books  which  have  been  writ¬ 
ten  on  circulation. 

Featured  guest  of  the  convention 
was  David  H.  Smith  of  the  Portland 
(Ore.)  Journal,  president.  Interna¬ 
tional  Circulation  Managers  Associ¬ 
ation. 

■ 

Doily  Sponsors  Sex 
Predetermination  Test 

The  New  York  Daily  News  is 
sponsoring  experiments  to  test  a 
method  of  sex  predetermination.  Ac¬ 
cording  to  an  article  April  10  by  Ruth 
Reynolds,  apparently  successful  at¬ 
tempts  in  England  and  Germany  to 
predetermine  the  sex  of  unborn  chil¬ 
dren  has  prompted  the  News  to  re¬ 
tain  the  Applied  Research  Labora¬ 
tories,  a  concern  at  Dayton,  N.  J.,  to 
make  experiments  with  white  rats. 

Miss  Reynolds,  who  will  write 
stories  during  the  trials,  stated  about 
2,000  white  rats  will  be  used,  with 
comprehensive  results  of  failure  or 
success  expected  in  a  year’s  time. 

Miss  Reynold’s  story  suggested  two 
.'^imple  methods  of  predetermination 
that  have  been  tried  abroad.  They 
are  through  the  diet  of  the  mother, 
and  by  regulating  the  alkalinity  or 
acidity  of  vaginal  secretions. 

The  News  has  set  aside  a  sizeable 
c.'.sh  appropriation  for  this  e.xperi- 
mo^'t,  the  amount  of  which  was  not 
made  public. 


Daily's  Campaign 
Brings  Pneumonia 
Control  by  U.  S. 

Program  Completed  After 
New  York  Post  Effects 
City,  State  Backing 

Due  largely  to  the  successful  cam¬ 
paign  waged  by  the  New  York  Eve¬ 
ning  Post  a  year  ago  for  a  state  pneu¬ 
monia  control  program.  Dr.  Thomas 
Parran,  Surgeon  General  in  charge  of 
the  Public  Health  Service,  announced 
recently  a  national  control  program 
has  been  completed.  He  praised  the 
work  of  the  Post  in  obtaining  the  pro¬ 
gram  in  the  city,  state  and  now  the 
nation. 

In  October,  1936,  the  Post  ran  a 
story  by  Leon  Stiler  noting  that  a  city 
appropriation  of  $100,000  for  pneu¬ 
monia  senun  had  been  eliminated 
from  the  budget. 

The  Post  found  there  was  a  serious 
serum  shortage  and  Karl  Bostrum. 
Post  reporter,  was  detailed  to  do  a 
series. 

The  Post  campaigned  for  a  $400,000 
state  appropriation  for  serum  produc¬ 
tion  which  was  passed  and  signed  by 
Governor  Lehman.  Then  the  Post 
campaigned  for  increased  city  ap¬ 
propriations  for  serum  and  typing 
stations,  which  were  also  estab¬ 
lished. 

Walter  Lister,  city  editor,  reported 
this  week,  the  Post  has  not  done  any 
special  campaigning  for  the  national 
program  beyond  reporting  its  prog¬ 
ress  but  that  Bostrum’s  articles  have 
been  reprinted  by  newspapers  in  other 
states. 


The  speaker  made  it  clear  that  the 
Institute  has  no  secrets  and  there  is 
nothing  mysterious  in  its  workings. 
Its  uncanny  accuracy  is  the  result  of 
the  mathematical  laws  of  probability. 
Reporters  questioning  3,000  to  50,000 
people  on  any  issue  can  come  very 
close  to  accuracy;  within  3%  with 
only  2,500  ballots. 

“We  think  we  are  making  a  real 
contribution  to  journalism,”  said  Dr. 
Gallup.  “Up  till  now  the  newspapers 
have  dealt  with  the  happenings  of  the 
world.  We  believe  now  it  is  possible 
with  equal  accuracy  to  report  what 
people  ^ink.  This  adds  a  new  dimen¬ 
sion,  a  new  element.  Roy  Howard 
called  it  a  fourth  dimension  for  the 
Fourth  Estate.” 

British  Field  Limited 

There  also  is  an  organization  in  En¬ 
gland,  the  British  Institute  of  Public 
Opinion,  which  has  been  fimctioning 
on  an  experimental  bctsis.  “Our  spe¬ 
cial  poll  on  the  by-election  at  West 
Fulham,  conducted  a  week  before  the 
election,”  Dr.  Gallup  stated,  “showed 
that  the  La  bo  rite  would  win  by  51% 
and  the  figures  reported  here  showed 
that  the  winner  got  52%  of  the  votes. 
We  were  1%  wrong,  closer  than  we 
expected  to  be.” 

He  added  that  English  papers  did 
not  at  present  believe  in  polls.  The 
possibilities  of  distributing  the  service 
in  England  were  limited  because  one 
London  newspaper  could  cover  the 
whole  of  the  country  as  contrasted 
with  the  63  papers  that  could  take 
the  same  service  here. 

Gradations  of  public  opinion  are 
noted  by  reporters  when  asking  ques¬ 
tions,  ranging  from  the  vehement  ■ 
“Yes,”  given  immediately,  to  indiffer¬ 
ence.  It  is  becoming  p>ossible  to  de¬ 
termine  trends  on  the  basis  of  in¬ 
tensity  ratings. 

Other  public  opinions  disclosed  by 
Institute  reporters: 


pers  in  Ohio,  agreed  to  some  extent 
with  Mr.  Newell.  “Certainly,  the 
newspapers  of  the  country  are  pre¬ 
senting  what  seems  to  be  a  funereal 
outlook  on  economic  conditions,”  he 
said.  “In  fact,  we  receive  complaints 
of  this  nature  every  day  from  many 
readers,  all  of  whom  believe  just 
about  the  way  Mr.  Newell  does.  They 
say  business  would  be  better  if  the 
newspapers  didn’t  keep  harping  on 
the  fact  that  it  is  bad. 

“Now  I’ll  admit  there  is  some  good 
psychology  in  such  an  argument,  but 
whether  such  procedure  would  work 
out  for  the  best  I  can't  say.  News¬ 
papers,  naturally,  can’t  color  their 
news  stories  with  glowing  accounts  of 
good  business  if  business  isn’t  good, 
but  I  suppose  the  newspaper  column¬ 
ists  could  be  less  pessimistic,  as  Mr. 
Newell  wishes  they  would  be.” 

About  100  delegates  were  present 
when  President  Russell  Stokley,  Ely- 


•  The  Tribune  has  more  circulation, 
daily  and  Sunday,  than  any  other 
Chicago  newspaper. 


•  Advertisers  place  more  linage  in 
the  Tribune  than  in  any  other  Chi¬ 
cago  newspaper. 

(Hljira^a  (Tribunr 


SEND  $1  FOR  AN  INDEX  TO 

EDITOR  &  PUBLISHER 

The  topical  index  to  Editor  &  Publisher,  June  to 
December,  1937,  is  NOW  READY.  The  price  is  only 
one  dollar.  It  will  help  you  find  quickly  any  of  the 
thousands  of  news  items  and  articles  which  Editor  & 
Publisher  has  published  during  the  last  6  months. 
Copies  of  the  PREVIOUS  six-month  January-to-June 
index  are  also  available. 

The  TOPICAL  INDEX  will  be  bound  into 
the  semi-annual  bound  volume  which  is 
available  at  $7.50.  For  those  who  prefer 
to  maintain  their  separate  weekly  issues  in  a 
personal  file,  the  index  at  $1  is  almost 
indispensable. 

The  bound  volumes  of  EDITOR  &  PUBLISHER  serve 
as  a  complete  historical  summary  of  the  news  of  adver¬ 
tising,  journalism  and  developments  in  the  field  of 
machinery  and  equipment — a  valuable  addition  to  the 
newspaper  library. 

Place  your  order  now  for  the  bound 
volume  ...  or  for  the  separate  index 

EDITOR  &  PUBLISHER 

1700  Times  Bldg.  New  York,  N.  Y. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 


inch  in  size  but,  because  they  are  in  ’ 
the  paper  six  days  a  week  and  be¬ 
cause  each  advertisement  is  directed 
at  a  specific  group,  splendid  results 
are  obtained. 


Each  waek  an  adverliting  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  61.  Beauty  Shops 


PRIOR  TO  THE  WORLD  WAR 

beauty  shops  were  limited  to  the 
sale  of  a  few  simple  treatments  such 
as  manicures,  facials,  shampoos,  and 
an  occasional  permanent  wave.  Most 
of  us  can  recall  the  consternation  of 
the  average  man  when  his  wife  or 
daughter  annoimced  that  she  was 
going  to  have  her  hair  bobbed,  fol¬ 
lowing  the  mode  set  by  Irene  Castle. 

A  radical  change  in  hair-dress  al¬ 
ways  affects  the  wearing  apparel  of 
women  and,  as  necks  and  ears  were 
exposed,  all  sorts  of  new  beauty  treat¬ 
ments  were  evolved  to  improve  the 
appearance  of  those  who  had  decided 
on  this  radical  coiffure.  Beauty 
schools  sprang  up  all  over  the  country 
and  thousands  of  women  and  some 
men  took  up  this  line  of  work.  Di¬ 
plomas  were  granted  within  from 
three  to  six  months,  the  operator  bor¬ 
rowed  money  from  her  family  or 
friends,  the  fixture  manufacturers 
developed  all  sorts  of  nickel-plated 
chairs,  shampoo  equipment,  dryers, 
tables,  etc. 

At  the  conclusion  of  the  war,  this 
radical  hair  style  made  its  influence 
felt  in  clothing  so  that  by  1924  and 
1925  women  of  all  ages  were  wearing 
knee-length  dresses,  the  same  as  girls 
from  10  to  14. 

Any  student  of  women’s  styles 
knows  that  radical  styles  come  quick¬ 
ly  and  also  go  quickly.  As  the  last 
war  days  receded,  designers  developed 
long  dresses — with  more  feminine  en¬ 
sembles.  These  changes  automatical¬ 
ly  influenced  the  dressing  of  women’s 
hair.  Softer  lines  were  developed  and 
beauty  operators  found  themselves 
work^g  day  and  night  to  take  care 
of  the  new  business  which  literally 
fell  in  their  laps. 


the  equipment  that  some  aggressive 
salesman  sold  them.  Here  and  there 
you  And  a  solvent  beauty  parlor,  a 
woman  who  has  carefully  built  up  her 
clientele,  who  constantly  supervises 
the  work  of  her  operators  with  the  re¬ 
sult  that  the  owner  has  a  permanent 
clientele  visiting  her  establishment  at 
least  once  a  week. 


How  to  Handle  It  at  a  Profit 


Overbuilt  Period 

BEAUTY  SHOP  OWNERS,  as  a  group, 
are  considered  a  very  poor  credit 
risk  by  most  local  advertising  de¬ 
partments.  Nine  out  of  ten  of  these 
orders  are  placed  cash  with  order,  due 
to  the  fact  that  few  of  these  beauty 
shop  owners  ever  have  a  surplus  or  a 
bank  balance.  More  than  half  of 
them  are  today  struggling  to  pay  for 


BECAUSE  OF  CONDITIONS  already 

outlined,  many  beauty  shop  owners 
in  1931  and  1932,  the  bottom  of  the 
depression,  offered  to  their  customers 
and  others,  special  combination  treat¬ 
ments  that  have  been  very  difficult  to 
change.  As  an  example,  many  beauty 
shops  will  provide  a  woman  with  a 
manicure,  shampoo  and  a  set  for  $1. 
This  may  require  an  hour;  and  after 
the  operator’s  fee  has  been  paid,  the 
light,  heat  and  insurance  have  been 
paid,  there  is  practically  nothing  left 
for  the  owner.  This  is  one  of  the  most 
serious  things  facing  all  beauty  shop 
owners  today.  It  is  inevitable  that 
many  shops  now  in  operation  will  fail 
during  the  next  year  or  two,  but  those 
that  survive  Ccin  be  sold  a  definite, 
continuous  black  and  white  newspa¬ 
per  schedule. 

In  one  large  city,  one  very  intelli¬ 
gent  young  woman  contacts  more  than 
100  beauty  shops  each  month.  Each 
Sunday  in  the  woman’s  section  a  spe¬ 
cial  spot  is  allotted  to  these  beauty 
shops.  A  simple  heading  is  supplied 
by  the  newspaper  and  under  it  may  be 
seen  from  30  to  as  many  as  100  beauty 
shops  using  a  half-in^  to  two-inch 
ads.  This  page  is  a  beauty  shopping 
spot  for  all  women  in  the  city.  Many 
of  these  shops  are  in  outlying  sections; 
others  are  downtown.  It  really  is  a 
weekly  directory,  more  convenient 
than  the  classified  telephone  book. 
Special  offerings  are  made  in  these 
ads  and  occasionally  a  special  set  of 
treatments  is  offered  at  a  bargain 
price. 

Shops  that  support  four  or  five  op¬ 
erators  are  handled  a  bit  differently. 
Special  copy  is  prepared  to  interest 
four  or  five  different  groups  of  people. 
In  many  cases,  these  ads  are  only  an 


Typical  Example 

IN  ONE  CITY  where  one  beauty  shop 

has  been  conducting  such  a  cam¬ 
paign  for  14  months,  ads  are  run  six 
times  a  week.  The  ads  are  written  to  | 
cover  specific  services.  As  an  ex- 1 
ample,  each  Monday  copy  appears 
about  manicures,  Tuesday  wave  sets,  I 
Wednesday  shampoos,  Thursday  for  ] 
older  people  (those  past  50),  Friday' 
about  the  quality  of  the  work;  and 
Saturday  romantic  appeals.  These . 
romantic  appeals  are  rather  simple  j 
but  direct.  Women  are  told  that  men  : 
prefer  to  see  women  with  a  different 
style  of  hair-dress  occasionally  and 
this  lends  to  their  attractiveness  and 
charm. 

The  simplest  way  to  build  up  a 
sizable  linage  in  the  beauty  shop  field 
is  to  pick  out  two  or  three  shops,  lay 
out  a  complete  program  starting  with 
an  inch  three  times  a  week,  then  in¬ 
crease  it  to  four,  then  to  five,  then  to 
six.  As  these  shops  increase  their 
volume,  other  shops  can  be  told  about 
the  success  of  these  beginners  and 
other  advertisers  quickly  follow. 


Position  of  the  Ads 
TESTS  MADE  lead  to  the  belief  that  | 
these  ads  do  better  if  they  are  placed 
on  or  near  the  radio  page  and  the 
moving  picture  page.  These  two  pages  | 
attract  practically  every  woman  read¬ 
er  of  a  daily  newspaper  and  if  they 
can  be  placed  on  these  pages  they  will 
produce  better  than  average  results. 


BAN  RADIO  COLUMNS 

Radio  columns  were  eliminated 
from  the  five  Los  Angeles  dailies  be¬ 
ginning  Monday,  although  each  paper 
continues  to  publish  program  logs. 
The  decision  was  reached  by  publish¬ 
ers  not  only  as  a  matter  of  economy 
but  because  they  feel  readers  have 
little  interest  in  the  chatter  items. 
Under  the  new  arrangement  the  log 
is  supplied  all  papers  by  an  out¬ 
side  agency  with  papers  paying  their 
pro  rata  share  of  the  expense.  Papers 
involved  are  the  Times,  Examiner, 
Herald  and  Express,  Daily  News  and 
Evening  News. 


WHEN  P 
TALKS 


National  Sale 

AS  HAS  BEEN  STATED  many  times  | 
in  this  column,  national  advertising  | 
of  cosmetics  is  now  about  half  of  what 
it  was  10  years  ago.  A  few  success 
stories  built  on  beauty  shops  would 
provide  national  representatives  with 
the  selling  ammunition  so  neces¬ 
sary  to  win  back  national  advertisers 
to  cosmetics.  I 


Circulation 


303,085 


average  net  paid  daily  circulation 
of  The  Baltimore  Sun  (morning  and 
evening  issues)  during  March,  1938 
— which  represents 


over  March  a  year  ago 


Sunday  Sun  circulation  in  March;  212,- 
787 — a  gain  of  1,398  over  March. 
1937. 


Everything  in  Baltimore 
Revolves  Around 


THE  dSSb  SUN 

Morning  Evening  Sunday 
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NEA  Service,  Inc. 
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PENNSYLVANIA'S  HOMETOWN  MARKETS 
HAVE  BIG  POTENTIAL  FOR  SALES 


PENNSYLVANIA  has  129,719  retail  stores 
which  sell  $2,490,910,000  worth  of  merchandise 
a  year.  Less  than  32%  of  Pennsylvania's  retail 
outlets  are  in  Philadelphia  and  Pittsburgh.  The  seC' 
ondary  markets  are  therefore  at  least  as  important 
as  the  largest  two  cities.  Of  course  the  major  markets 
should  be  sold,  but  advertising  in  these  markets  hits 
only  the  high  spots  outside  of  their  markets.  There 
are  thousands  of  additional  prosperous,  spending 
families  reached  only  through  Pennsylvania’s  Home' 
town  newspapers. 

Pennsylvania  is  second  of  all  states  in  buying  power 


and  the  major  part  of  this  buying  power  comes  from 
areas  entirely  separate  from  the  two  major  cities. 

It  is  a  recognized  fact  that  the  newspapers  in  the 
smaller  cities  achieve  a  closer  relationship  with  their 
readers  because  they  are  devoted  almost  exclusively  to 
local  news  and  personal  items  which  large  city  news' 
papers  seldom  find  room  for.  Advertising  in  Home' 
town  markets  produces  more  horsepower  per  thou' 
sand  circulation. 

Consult  the  listed  newspapers  for  detailed  informa' 
tion  regarding  coverage  and  low  cost. 


B*‘iivcr  Falls  News- I  rihune  (e) 
Butler  Eagle  (e) 

Chamhcrsburg  Public  Opinion  (e) 
Cboster  Times  (e) 

Clearliebl  Progress  (e) 

Coatesville  Record  (e) 
Connellsville  Courier  (e) 
Greensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 


Hazleton  Stamlard-Sentinel  (m) 
Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter  (e) 
Lebanon  News-Times  (c) 

Lehighton  Leader  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 


Pottsville  Republican-Scbuylkill 
Reporter  (me) 

Tarentum  Valley  News  (e) 

Towanda  Daily  Review  (m) 
Washington  Observer  &  Reporter  (me) 
Waynesboro  Record-Herald  (e) 
Wilkes-Barre  Times-Leader  (e) 
Williamsport  Gazette-Bulletin  (m) 
Williamsport  Sun  (e) 
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AGENCY  UNCOVERS 
BUSINESS  GAINS 

March  Survey  Shows  64 

Areas  Improved,  58  Declined 

Evidence  of  a  changing  business 
situation  is  seen  in  the  monthly 
analysis  of  conditions  in  the  147  major 
trading  areas  of  the  country,  accord¬ 
ing  to  the  monthly  survey  con¬ 
ducted  by  the  research  department  of 
Brooke.  Smith.  French  &  Dorrance, 
Inc..  New  York  and  Detroit  advertis¬ 
ing  agency. 

“During  March,  improvement  ap¬ 
peared  in  64  of  these  areas,  whereas 
the  gains  during  February  numbered 
only  29,”  the  report  continues.  “In 
additimi,  25  others  remained  at  their 
February  levels;  58  declined.” 

The  national  index  also  gives  evi¬ 
dence  that  the  general  decUne  was 
checked  in  March,  the  agency  re¬ 
ported.  It  stands  at  37%  below  nor¬ 
mal — the  same  level  as  at  the  end  of 
February.  In  March,  1937,  national 
business  was  exactly  on  the  normal 
line. 

The  greatest  March  gains,  with  in¬ 
dices  improving  3%  or  more  over 
February,  were  registered  in  the  fol¬ 
lowing  areas;  Augusta,  Binghamton, 
Boise,  Cedar  Rapids,  Chattanooga, 
Cincinnati,  Colorado  Springs,  Des 
Moines.  Fargo,  Fort  Worth,  Grand 
Forks,  Hartfewi  Nashville,  New  Or¬ 
leans,  Oakland,  Phoenix,  Pittsburgh, 
Portland,  Ore.,  Providence,  Reading, 
Reno,  San  Antonio,  San  Francisco, 
Springfield,  Mo.,  Tampa,  Topeka, 
Wheeling,  Wichita,  Wichita  Falls, 
Wilkes-Barre  and  Worcester. 

The  following  areas  were  at  normal 
or  above  in  March:  Albuquerque, 
Bakersfield.  Grand  Junction,  Hous¬ 
ton,  Phoenix.  Shreveport,  and  Tulsa. 

Fathers'  Day  Gets  Big 
Push;  Sun  Gives  Prize 

Retail  secretaries  in  more  than  400 
cities  have  been  asked  by  the  Na¬ 
tional  Retail  Dry  Goods  Association 
to  push  local  plans  for  Father’s  Day, 
June  19.  which  business  interests 
hope  to  develop  into  an  occasion  as 
important  commercially  as  Mother’s 
Day. 

Mwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun,  this  week 
announced  the  Sim  is  offering  a  prize 
of  $500  for  the  best  advertising  cam¬ 
paign  promoting  Father’s  Day,  to  be 
published  in  the  Sun.  The  contest  is 
‘open  to  any  advertising  man  or 
woman  in  New  York  city  or  vicinity 
excepting  employes  of  the  Sun  or  of 
other  publications. 

Entries  must  be  submitted  in  the 
forms  of  copy  and  rough  layouts  for 
at  least  four  complete  advertisements, 
200  agate  lines  deep  and  five  colunms 
wide. 

The  contest  closes  Tuesday,  May  10. 
The  judges  include  John  J.  Cavanagh, 
chairman  of  the  board.  Hat  Corpora¬ 
tion  of  America;  Ralph  E.  Ladue, 
president,  John  David,  Inc.;  L.  E.  Mc- 
Givena,  president,  Briggs  &  Varley, 
Inc.;  M.  Michaels,  president,  Weber  & 
Heilbroner,  Inc.;  C.  R.  Palmer,  pres¬ 
ident,  Cluett-Peabody  &  Company, 
Inc.;  William  O.  Riordan,  president. 
Stem  Brothers;  Jack  I.  Straus,  execu¬ 
tive  vice-president,  R.  H.  Macy  &  Co., 
and  Phillips  Turnbull,  president, 
Rogers  Peet  Company.  The  Sun’s  pro¬ 
motion  department  is  handling  the 
contest. 

TO  SUCCEED  SPIRO 

Paul  Schoenstein,  assistant  city  edi¬ 
tor,  New  York  Journal- American,  has 
been  named  to  succeed  Amster  Spiro, 
city  editor,  who  will  resign  at  the  ex¬ 
piration  of  his  contract  in  May.  Mr. 
Schoenstein  has  been  on  the  city  desk 
four  years,  after  having  been  re¬ 
porter,  news  editor,  make-up  editor 
and  night  city  editor. 


New  York  Circulators 
Meet  at  Buffalo 

Buffalo,  N.  Y.,  April  13 — Selection 
of  Glens  Falls  for  the  annual  meeting 
in  October  closed  the  two-day  semi¬ 
annual  convention  of  New  York  State 
Circulation  Managers’  Association  to¬ 
day  in  Hotel  Statler.  About  100  at¬ 
tended  the  sessions. 

Speaking  at  Tuesday’s  banquet, 
Daniel  J.  Sweeney,  Buffalo,  president 
of  New  York  State  Oil  Producers’ 
Association  and  former  local  news¬ 
paperman,  declared  that  the  news¬ 
paper  of  today  is  “going  back  to  writ¬ 
ers  with  completeness  of  judgment” 
and  decried  the  idea  that  the  press  is 
in  a  state  of  decadence.  Others  who 
spoke  briefly  included  William  L. 
Argue,  circulation  manager,  Toronto 
Star,  and  Matthew  G.  Sullivan,  gen¬ 
eral  circulation  manager,  Gannett 
newspapers,  Rochester. 

At  Tuesday’s  opening  session  Wil¬ 
liam  M.  Minnock,  Gloversville  Repub¬ 
lican-Morning  Herald,  said  the  drop¬ 
ping  of  liquor  advertising  by  his  pa¬ 
per  had  not  affected  circulation  and 
caused  a  direct  loss  of  $5,000  to  $6,000 
a  year  in  liquor  linage  on  contract. 
The  paper’s  decision  was  based,  he 
said,  on  the  fact  several  church  fac¬ 
tions  were  circulating  petitions  against 
this  advertising  and  the  publisher 
wished  to  “beat  the  gun.” 

Theodore  J.  Wagner,  Utica  Daily 
Press,  said  short  term  subscribers 
should  be  charged  a  higher  rate  than 
yearly  subscribers  to  protect  the  long 
term  subscribers  and  give  them  some 
incentive. 

Adopts  "Baak  Night” 

About  70  persons  attended  Tues¬ 
day’s  luncheon.  Hiram  H.  Strong, 
Glens  Falls  Post-Star,  president,  pre¬ 
sided,  and  Alfred  W.  Cockerill,  Bing¬ 
hamton  Press,  secretary,  read  papers 
and  messages  from  those  unable  to 
attend. 

One  of  these,  by  Clinton  A.  Frick- 
man,  assistant  circulation  manager, 
Syracuse  Herald,  discussed  an  unusual 
idea  which  resulted  in  increased  cir¬ 
culation,  the  borrowing  of  “Bingo 
Night”  and  “Bank  Night”  from  the 
theaters,  with  prizes  in  the  former 
for  boys  entitled  by  one  verified  daily 
and  Sunday  order  to  play  15  games, 
and  Bank  Night  drawings  open  to 
each  route  boy.  He  declared  the  idea 
had  been  very  successful  in  promoting 
carrier  interest. 

Alton  H.  Adams,  Watertown  Times, 
reported  that  a  change  had  been  made 
successfully  from  the  office  paid  sys¬ 
tem  to  the  Little  Merchant  Plan,  the 
latter  having  always  been  used  out¬ 
side  the  city.  He  reported  that  the 
result  had  been  a  substantial  increase 
in  pay  to  the  carriers  and  also  a  sav¬ 
ing  to  the  company. 

FrcUik  A.  Roberts,  Rochester  Times- 
Vnion,  reported  that  his  paper  had 
used  social  service  stunts  so  success¬ 
fully  in  developing  reader  interest 
that  its  plan  is  being  extended  to  other 
papers  in  the  Gannett  group.  He  par¬ 
ticularly  cited  the  social  service  work 
of  A1  Sigl  on  the  radio  and  the  forma¬ 
tion  of  the  Times-Union  Blood  Donors 
Legion. 

■ 

STRESSES  MOLDING 

W.  F.  Grenier,  sales  manager.  New 
England  Newspaper  Supply  Company, 
in  addressing  the  first  mechanical 
conference  of  the  Pennsylvania  News¬ 
paper  Publishers  Association  at  Har¬ 
risburg  last  week,  stated  “the  most  im¬ 
portant  thing  in  stereotyping  to  pro¬ 
duce  a  well-printed  paper  is  the  mold¬ 
ing  proposition.”  Editor  &  Publisher 
inadvertently  misquoted  that  state¬ 
ment  in  the  Equipment  Review  Sec¬ 
tion,  April  9. 


"YRS  TRULY,  ELEANOR" 

{By  telegraph  to  Kditok  &  Publisher) 

Washington,  April  14 — Washington 
Herald  city  room  workers  this  week 
read  the  following  bulletin  board  no¬ 
tice  written  with  a  pencil  by  the  pub¬ 
lisher:  “Ladies  &  gents  of  the  Wash¬ 
ington  Herald’s  city  room.  Won’t  you 
help  us  out  with  an  occasional  edi¬ 
torial?  Grave,  gay,  psychological, 
physiological,  historic,  pugnacious,  or 
just  pretty?  Five  bucks  a  throw. 
Step  right  up,  ladies  &  gents  and  step 
right  in  and  greatly  oblige,  Yrs  truly, 
Eleanor  Patterson.” 

■ 

Hitler  Snubs  Newsman 
For  Story  in  1932 

Inside  views  of  the  drastic  changes 
in  Europe  since  his  last  trip  abroad 
five  years  ago  were  presented  by  Paul 
C.  Smith,  general  manager,  San 
Francisco  Chronicle,  at  a  meeting  of 
the  Northern  California  Alumni 
Chapter,  Sigma  Delta  Chi,  in  San 
Francisco  last  week. 

The  dinner  was  arranged  as  a  wel¬ 
come  home  affair  for  Mr.  Smith,  who 
accompanied  former  President  Her¬ 
bert  Hoover  on  60  days  travel  to  Eu¬ 
ropean  centers.  Walter  Peterson, 
president,  Stanford  University  Chap¬ 
ter,  Sigma  Delta  Chi,  presented  Mr. 
Smith  a  fraternity  key  in  recognition 
of  his  being  responsible  during  the 
past  year  “for  the  renaissance  of  the 
Northern  California  Alumni  Chap¬ 
ter.” 

Thrills  of  conversations  with  200 
officials  in  15  nations  during  a  world¬ 
wide  period  of  crisis  were  described, 
interspersed  with  praise  for  the  work 
of  news  correspondents  abroad.  Mr. 
Smith  was  verboten  when  Fuehrer 
Hitler  received  Mr.  Hoover,  he  said, 
as  the  German  leader  has  “some  sort 
of  quarrel  with  those  of  us  from  the 
press,  and  also  something  in  a  file  on 
my  visit  there  in  1932.” 

Commenting  on  the  publicity  re¬ 
ceived  during  his  travels,  Mr.  Smith 
jokingly  remarked  that  a  Chicago 
newspaper  referred  to  him  as  Mr. 
Hoover’s  valet.  On  a  train  he  was 
rumored  to  be  the  former  President’s 
bodyguard  and  was  pointed  out  sev¬ 
eral  times  as  such,  while  the  London 
Times  capped  the  climax  by  describ¬ 
ing  him  as  “a  Mr.  Smith”  and  letting 
matters  drop  there. 

INS  Wins  Contract  Suit 
Against  Radio  Station 

The  contract  of  International  News 
Service  was  upheld  in  Los  Angeles 
Superior  Court  in  a  decision  handed 
down,  April  6,  by  Judge  Thomas  C. 
Gould  in  a  suit  against  Radio  Station 
KMTR,  Beverly  Hills,  Cal. 

INS  instituted  the  suit  to  recover 
on  an  alleged  breach  of  contract  and 
sought  $1,260  as  the  balance  due  for 
service  rendered  and  also  the  sum  of 
$2,361.86  in  damages.  Judge  Gould 
ordered  a  judgment  entered  against 
the  radio  station  for  both  amounts  in 
full. 

INS  had  been  supplying  its  news 
services  to  KMTR  under  a  regular 
form  contract.  In  March,  1937,  how¬ 
ever,  the  station  sought  to  terminate 
the  service  irrespective  of  its  contract. 
Judge  Gould’s  ruling  held  that  the 
station  must  pay  for  the  twelve  weeks 
of  service  to  April  13, 1937,  that  it  had 
refused  payment  and  also  equity  in 
unexpired  portions  of  contract. 

ITU  WANTS  MAILERS 

Members  in  34  of  the  largest  units 
of  the  ITU  have  voted  10,874  to  8,830 
against  relinquishing  jurisdiction  over 
mailers  and  mailing,  according  to 
Woodruff  Randolph,  secretary-treas¬ 
urer,  in  Indianapolis.  Mailers  re¬ 
cently  voted  to  leave  the  ITU. 


Macy  Loses  3rd  Time 
in  Suit  Over  Ad  Idea 

Albany,  N.  Y.,  April  14 — R.  H.  Maej 
&  Co.  of  New  York  is  in  debt  to  J.  A. 
Healey,  advertising  idea  man,  to  the 
extent  of  $2,500  plus  6%  for  three 
years,  the  Court  of  Appeals  has  ruled 
in  passing  on  the  Christmas  advertis¬ 
ing  campaign  of  the  firm  in  1934.  A 
Supreme  Court  jury  gave  Healej 
judgment  for  literary  rights,  holding 
he  was  the  author  of  the  advertising 
idea  used.  The  judge  set  aside  the 
verdict  and  Healey  appealed.  He  won 
again.  Then  Macy’s  appealed.  And 
Healey  won  again. 

Said  the  courts:  “While  it  is  true 
that  the  defendant  (Macy’s)  intro¬ 
duced  proof  to  show  that  the  idea  was 
originated  and  developed  by  its  own 
advertising  department  independently 
of  the  plaintiff,  there  are  many  in¬ 
consistencies  and  circumstances  in  the 
defendant’s  case  which  cloud  the  tes¬ 
timony  with  suspicion.” 

The  issue  was  strictly  one  of 
veracity,  concluded  the  judges  on 
appeal,  “and  it  was  the  jury’s  province 
to  determine  wherein  the  truth  lay." 

■ 

PRINTS  BIRTH  PHOTOS 

New  Orleans,  April  12 — Despite  the 
harming  here  of  the  four-page  picture 
spread  of  Life  magazine  depicting 
“The  Birth  of  A  Baby,”  the  New  Or¬ 
leans  Tribune,  tabloid,  in  its  Monday 
morning  edition  carried  a  series  titled 
“The  Birth  of  A  Baby,”  including  10 
pictures  showing  various  stages  in  the 
birth  of  a  child  which  drew  no  censure 
from  city  authorities.  The  Tribune 
pictures,  however,  avoided  the  frank¬ 
ness  of  the  Life  series.  There  was  no 
picture  showing  the  actual  emerging 
of  the  child  from  its  mother.  The 
pictures  were  from  Acme. 

PAYNE  HTTsVee 

Washington,  D.  C.,  April  13- 
George  Henry  Payne  today  accused 
fellow  members  of  the  Federal  Com¬ 
munications  Commission  of  opposing 
Congressional  investigation  of  tha: 
body,  and  of  actually  lobbying  agains; 
such  an  inquiry.  “It  is  preposterous 
to  deny  that  there  has  been  opposi¬ 
tion  to  a  Congressional  investigation 
within  the  commission,”  Payne  as¬ 
serted  after  he  had  failed  to  win  sup¬ 
port  for  his  resolution  placing  FCC  on 
record  as  favoring  the  probe  de¬ 
manded  on  Capitol  Hill. 

STATION  LICENSE 

Another  newspaper  joins  the  broad¬ 
casting  field  by  approval  this  week  by 
FCC  of  license  to  the  Sharon  Herald 
Broadcasting  Company,  Sharon,  Pa- 
to  erect  a  new  radio  station  using 
frequency  of  780  kilocycles,  with  2S 
watts  power,  daytime  only.  A.  f 
McDowell,  Sharon  Herald  presiden- 
is  majority  stockholder  in  the  ne* 
radio  setup. 

RULING  ON  LEGAL  ADS 

Albany,  N.  Y.,  April  12 — The  Cour. 
of  AiH>eals  has  settled  the  uniqni 
problem  of  newspaper  designation  b; 
a  one-man  minority  in  a  county  boart 
of  supervisors  by  ruling  that  a  fornif 
Democrat  elected  as  an  Independet 
cannot  legally  name  a  Democratic  P*' 
per  to  publish  legal  notices. 

ESTES  A  DIRECTOR 

Jack  Estes,  circulation  manager  < 
Dallas  News  and  Journal  and  progi^ 
chairman  of  the  ICMA  Quebec  con¬ 
vention,  June  21-23,  has  been  nan*' 
to  the  board  of  directors  of  the 
papers  succeeding  the  late  J.  F.  Lub- 
ben. 
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EDITOR  (S  PUBLISHErIfC 


E  D  I 

A  LIVELY  ISSUE 

SEVEIRAL  of  our  colleagues  and  some  friends. 

including  an  obstetrical  specialist,  took  issue 
with  ovu"  editorial  last  week  on  Life’s  series  on 
the  birth  of  a  baby.  None  of  them  contends,  like 
the  assortment  of  dogberry  censors  who  sought 
to  bar  the  magazine’s  sale,  that  the  publication 
was  lewd  or  indecent.  And  we  doubt  that  such 
a  charge  can  be  sustained  in  any  fair  coiurt.  The 
complaint  is  that  the  picture  sequence  was  in 
bad  taste;  that  however  educational  its  aim,  its 
app>eal  was  not  to  people  who  wanted  informa¬ 
tion,  but  to  those  seeking  a  forbidden  thrill.  “It 
was  a  good  thing  in  the  wrong  place.” 

Our  physician  friend  objected  mainly,  we  gath¬ 
ered,  to  the  emphasis  on  maternal  mortality  and 
the  perils  of  childbirth.  He  was  willing  enough 
to  have  several  copies  of  the  issue  in  his  waiting 
room,  where  his  patients,  principally  prospective 
mothers,  might  see  them  and  ask  questions  that 
he  would  answer  expertly.  He  balked,  however, 
at  having  2,000,000  copies  of  the  magazine  avail¬ 
able,  with  its  permanent  record,  for  public  use 
without  benefit  of  Hippocrates. 

We’ll  stand  on  last  week’s  idea  that  the  se¬ 
quence  had  educational  value,  that  it  was  delicate 
and  decent,  and  of  no  probable  harm  to  youth¬ 
ful  readers.  Its  publication  does  illvistrate,  how¬ 
ever,  how  far  the  frontiers  of  taboo  have  been 
moved  since  Anthony  Comstock  successfully 
prosecuted  art  and  literary  productions  that  might 
offend  today’s  readers  only  by  the  intangibility 
of  their  allusions  to  the  forbidden. 

Life  moved  the  frontier  out  another  mile  or 
so,  and  there  remains  little  within  the  realm  of 
the  liberally  decent  that  an  editor  can  appro¬ 
priate  in  the  name  of  novelty.  Genuine  censor¬ 
ship,  not  by  publicity-hungry  cops,  clergymen 
or  prosecutors,  awaits  the  picture  publishers  if 
the  dirty-minded  segment  attempts  to  exploit 
Life’s  enterprise  by  invading  fields  which  the 
great  middle  class,  buyers  of  magazines,  will  not 
tolerate  in  the  printed  page  on  their  library 
tables. 

CONCERNING  RADIO'S  FUTURE 

A  SPOKESMAN  for  non-commercial  radio  inter¬ 
ests  seems  to  find  an  air  of  too  great  finality 
in  our  comments  last  week  on  the  desirability  of 
eliminating  the  short-term  license  from  the  broad¬ 
cast  industry.  He  suggests  that  we  ignore  the 
past  and  present  difficulties  of  the  Federal  Com¬ 
munications  Commission,  if  we  believe  that  the 
stage  is  ready  for  issuance  of  long-term  licenses. 

Our  editorial  implied  no  such  immediacy.  It 
was  a  statement  of  a  desirable  policy,  one  among 
several  which  we  believe  to  be  in  the  interest 
of  broadcasting  as  a  channel  of  communication. 
We  do  not  believe  that  this  or  any  other  policy 
needs  to  be  enacted  with  the  haste  that  has 
marked  past  legislation  on  radio,  and  we  have  no 
objection  to  the  Commission  taking  ample  time 
to  learn  all  the  facts,  appraise  their  social  and 
economic  significance,  and  clear  them  of  politi¬ 
cal  considerations  before  setting  up  a  long-time 
policy. 

The  field  is  still  far  from  clear  enough  for  any 
broad  definitions  of  the  property  rights  in  radio. 
The  place  of  newspapers  in  radio  is  one  phase, 
and  to  our  selfish  view,  one  of  the  most  important 
still  undetermined.  The  educational  use  of  broad¬ 
casting  is  unsettled.  The  advisability  of  granting 
super-pKJwer  licenses  is  wide  open.  The  com¬ 
petitive  places  of  the  small-power  and  the  large- 
power  stations  are  uncertain.  The  permanency 
of  the  American  system  of  broadcasting  as  a 
private  enterprise,  commercially  supported,  has 
often  been  questioned,  but  seems  unlikely  to  be 
upset  by  any  present  trend. 

These  are  no  subjects  for  drum-head  decision, 
and  we  alluded  to  them  last  week  only  because 
they  broke  into  the  news  via  the  annual  report 
of  William  S.  Paley,  president  of  Columbia  Broad¬ 
casting  System.  In  bulk,  they  form  one  of  the 
most  important  problems  facing  the  American 
government  and  ample  time  spent  on  them  now 
may  avert  grief  for  the  next  generation. 


I  A  L 


And  I  charged  your  judges  at  that  time,  saying. 
Hear  the  causes  between  your  brethren,  and  judge 
righteously  between  every  man  and  his  brother,  and 
the  stranger  that  is  with  him. — Deuteronomy,  1;  16. 


OUR  BUSINESS  CLINIC 


FOR  A  CLEAR-HEADED  diagnosis  of  current 
business  troubles,  we  commend  among  the 
many  appearing  in  this  issue  that  of  William 
Allen  White,  the  Sage  of  Emporia.  The  famous 
editor  of  the  Gazette,  who  said  a  few  weeks  ago 
that  he  had  seen  yesterday  and  today  and  was 
not  afraid  of  tomorrow,  cuts  with  keen  words 
through  the  hysteria  which  has  bedevilled  the 
land  for  10  years. 

Mr.  White  is  correct  when  he  says  that  Roose¬ 
velt,  Stalin,  Mussolini,  and  Hitler  can  all  pass 
from  the  scene  and  that  the  fundamental  world 
problem  would  not  be  changed.  It  is  a  problem 
as  ancient  as  recorded  history  and  it  has  sharp¬ 
ened  its  business  edge  in  the  age  of  steam,  elec¬ 
tricity  and  machines.  It  is  the  problem  of  giving 
to  each  his  share  of  the  world’s  production.  It 
cannot  be  solved  by  any  single  panacea.  It  can¬ 
not  be  solved  in  a  year,  a  decade,  or  possibly 
a  century,  and  human  nature  being  what  it  is, 
we  sometimes  believe  it  may  not  be  capable  of 
any  solution. 

Meanwhile,  we’ve  all  got  to  live.  We  want 
comfort,  according  to  our  lights,  and  our  ideal 
of  comfort  may  range  all  the  way  from  a  soft 
mattress  to  a  Diesel  yacht.  No  one  of  us  can 
write  what  he  thinks  is  his  fair  share  of  the 
nation’s  produce;  none  knows  how  he  wants  his 
share  paid.  But  we  all  want,  and  keep  on  want¬ 
ing,  and  eventually  we  can  hope  to  arrive  at 
a  compromise  with  Utopia  that  will  be  better 
than  what  we  have. 

History  may  appraise  Mr.  Roosevelt’s  collision 
with  the  established  order  as  an  over-idealistic 
and  impractical  attempt  to  hasten  that  happy 
day,  but  it  may  also  damn  those  who  followed 
their  selfish  (and  wholly)  normal  instinct  of 
self-preservation  in  opposing  him.  And  long 
before  the  historians  begin  tossing  their  dry 
bones  around,  the  strange  animal  that  is  homo 
americanus  may  reach  the  conclusion  that  his 
savage  assault  against  the  President  of  the  United 
States  of  the  past  few  weeks  was  unreasoning 
and  largely  unreasonable. 

It  is  as  futile  to  expect  an  armistice  in  politics 
this  year  as  it  is  to  look  for  a  solution  of  the 
problem  Mr.  White  states — but  why  not  let  us 
have  an  abatement  of  hatred  and  vilification? 
They  have  not  affected  the  business  decline,  ex¬ 
cept  possibly  to  deepen  it  and  to  delay  the  re¬ 
bound.  They  will  not  keep  us  from  dictatorship, 
if  we  are  bent  on  that  nitwit  experiment.  They 
may  hasten  dictatorship,  if  political  frenzy  is 
carried  to  the  extent  of  libeling  a  President, 
defeating  a  bill  that  had  only  superficial  faults, 
and  then  calling  the  defeat  a  vote  of  “no  confi¬ 
dence”  in  a  man  who  received  70%  of  the  popu¬ 
lar  vote  17  months  ago.  Dictators  goosestep  into 
power  on  the  heels  of  governments  which  lose 
public  confidence,  and  Mr.  Roosevelt,  despite  his 
self-admitted  lack  of  qualifications,  may  be  forced 
to  the  job  by  his  foes.  If  not  he,  someone  far 
less  qualified. 

Let  us  chuck  politics  and  alibis  out  the  win¬ 
dow,  and  get  down  to  business  again.  If  we  can’t 
deal  aces  to  everybody,  at  least  we  can  give 
most  of  them  cards  and  chips  and  the  feeling 
that  they  are  in  the  game.  We  can  make  prog¬ 
ress  toward  equity  in  distribution  if  business  is 
moving;  we  will  have  nothing  to  distribute  if 
business  continues  in  the  self-induced  state  of 
coma  that  has  prevailed  since  last  Autumn. 
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LONDON  LOOKS  AHEAD 

THEY  NOW  HAVE  an  A.R.P.  office  in  London- 

Air  Raid  Protection,  we  gather  from  a  piece 
in  the  Newspaper  World  of  April  2 — which  is 
mightily  concerned  with  the  welfare  of  journal¬ 
ism  in  the  event  of  a  hostile  air  attack.  The 
government  has  emphasized  that  “in  an  emer¬ 
gency  the  continued  distribution  of  newspapers 
would  be  a  vital  factor  in  maintaining  public 
morale.” 

To  date,  newspapers  have  not  taken  any  spe¬ 
cific  precautions,  but  one  of  the  largest  news¬ 
paper  distribution  companies  of  the  city  has  an 
elaborate  program.  Truck  drivers  and  their 
assistants  taking  papers  to  railheads  must  wear 
clothing  which  will  give  reasonable  protection 
against  gas.  Cheap  wrapping  paper  will  be  used 
on  bundles,  to  be  discarded  if  contaminated  b> 
gas.  Ten  per  cent  of  the  plant  staff  of  3,00() 
people  will  be  highly  trained  in  anti-gas,  fire, 
and  first-aid  work.  Field  telephones  have  been 
acquired  against  a  breakdown  in  the  normal 
public  service.  Storm  and  bicycle  lanterns  have 
been  provided  should  public  lighting  fail.  A  loud 
speaker  system  is  connected  throughout  the  plant 
from  a  control  room  to  guard  against  panic. 

Alternative  space  has  been  arranged  for  even 
department  so  that  the  landing  of  a  bomb  will 
not  disrupt  the  organization,  and  bedrooms  and 
canteen  service  will  be  ready  to  accommodate 
workers  held  in  the  building  by  a  prolonged  raid 
The  basement  of  the  Central  London  building, 
several  acres  in  extent,  is  being  completely  gas- 
proofed  as  a  shelter  for  the  entire  staff.  And 
similar  arrangements  are  being  completed  in  all 
the  firm’s  branch  offices  throughout  England. 

It  is  suggested  also  that  newspapers’  private 
wire  systems  be  used  as  an  auxiliary  if  a  raid 
should  damage  the  Post  Office  wires.  The  latter 
are  being  protected  in  many  technical  ways 
against  destruction  by  bombs,  with  specially  con¬ 
structed  buildings,  duplicated  services,  and  routing 
diagrams  for  connections  aroimd  a  damaged  area. 

Yes,  London  looks  ahead — but  to  what? 
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SANCTITY  OF  CONTRACTS 

THE  MUCH-HERALDED  debate  between  Hey- 
wood  Broun,  as  president  of  the  American 
Newspaper  Guild,  and  the  editor  of  Editor  &  Pm- 
LisHER  did  not  produce  the  expected  firework 
It  was  a  thoroughly  Chesterfieldian  affair,  and,  as 
usual  in  sucdi  debates,  the  arguments  were  pretty 
much  shadow-boxing. 

In  the  face  of  the  Lake  Superior  Guild’s  strike 
on  the  Duluth  newspapers  last  week,  in  alleged 
violation  of  a  working  contract,  it  is  gratifying  to 
record  President  Broun’s  unequivocal  endorse¬ 
ment  of  the  sanctity  of  contracts.  His  views  were 
not  those  of  many  in  the  audience,  which  seemed 
to  regard  a  victory  over  an  employer,  by  what¬ 
ever  means,  as  the  guild’s  sole  objective. 

The  guild  can  make  no  substantial  progress 
until  its  membership  and  its  leadership  accept  the 
view  expressed  by  Mr.  Broun.  The  Duluth  con¬ 
tract,  challenged  by  the  guild  on  technical 
groimds,  was  considered  binding  by  the  newspa¬ 
per  management,  and  undoubtedly  could  have 
been  enforced  against  the  management.  While 
the  Wagner  Act  apparently  makes  agreements  en¬ 
forceable  against  employers  and  not  against  en- 
ployes,  there  is  no  reason  to  believe  that  perma¬ 
nent  peace  in  industry  can  be  attained  on  tha: 
philosophy.  The  record  of  organized  labor  in  th« 
printing  trades  is  one  of  honor  and  integrity  of  the 
pledged  word  and  the  guild  can  make  no  progress 
by  ignoring  that  record. 


FOR  FREE  COMMUNICATION 

THIS  NATION  will  survive,  this  state  will  pros¬ 
per,  the  orderly  business  of  life  will  go  for¬ 
ward  if  only  men  can  speak  in  whatever  way 
given  them  to  utter  what  their  hearts  hold— by 
voice,  by  post  card,  by  letter  or  by  press.  Reasor. 
never  has  failed  men.  Only  force  and  repressi® 
have  made  the  wrecks  of  the  world. 

William  Allen  White  in 
The  Emporia  Gazette- 
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PERSONAL 

mention 

j  S.  PARKS,  publisher,  Ft.  Smith 

(Ark.)  Southwest  American  and 
Times-Record  has  been  named  co- 
receiver  for  the 
Fort  Smith  and 
Western  R  a  i  1  - 
road. 

Major  Clark 
Howell,  pres¬ 
ident  and  pub¬ 
lisher,  Atlanta 
Constitution,  was 
guest  speaker  at 
the  annual  in¬ 
stallation  of  offi- 
cers  of  the 
Brunswick,  Ga., 

Board  of  Trade.  J.  S.  Parks 

Dr.  John  H. 


James  D.  Idol,  editor,  Cass  County 

(Mo.)  Democrat,  and  president,  Cen-  FOLKS  WORTH 

tral  Missouri  Press  Association,  was  T7^T/>vT]{|-rK.T^ 
elected  mayor  of  Harrisonville,  Mo.,  W  LN  v7 

April  5.  _ 


In  The  Business  Office 


GILBERT  T.  HODGES,  of  the  New  Association,  is  a 
York  Sun  executive  board,  has  been  believer  in 

named  chairman  of  men’s  division,  classified  adver- 
1938  Citizens  Ap-  tising.  He  ob- 


EARL  RAYMOND  CHAPMAN,  Flint 
(Mich.)  Journal  general  manager  and 
recently-elected  president  of  the  In¬ 
land  Daily  Press 


Finley,  editor,  New  York  Times  pre-  Commercial,  was 
sented  a  large  portrait  of  the  late  recently  named 
Adolph  S.  Ochs,  to  officers  of  the  exalted  ruler  of 
newly-formed  Adolph  S.  Ochs  Memo-  the  local  Elks 
rial  Post,  American  Legion  last  week  Lodge, 
at  a  dinner  in  the  Concourse  Plaza  m 


J8  Citizens  Ap-  tising.  He  ob- 

-  -  -  -  -  tained  his  first 

newspaper  job 
21  years  ago  by 
answering  a 
blind  classified 
ad.  He  started 
||  as  accountant 
and  office  man¬ 
ager  of  the  Kala¬ 
mazoo  (Mich.)  c  I  B  /'L 
Gazette,  iLr  be-  Earl  R.  Chapman 

coming  classified,  circulation  and  na- 

_ J  _  tional  advertising  manager. 

lalted  ruler  of  Gilbert  T.  Hodges  Born  in  Litchtield,  Mich.,  52  years 
le  local  Elks  ago,  Mr.  Chapman  attended  public 

odge.  schools  there,  later  graduating  from 

Daniel  M.  Corson,  national  adver-  Cleary  Business  College,  Ypsilanti, 


peal  for  the  Sal¬ 
vation  Army  in 
New  York.  He 
will  conduct  the 
appeal  in  the 
newspaper  and 
magazine  fields. 

Howard  Green¬ 
lee,  general  man¬ 
ager,  Vincennes 
(Ind.)  Sun- 


AGAIN 
Ahead  of 
ANY 

FEATURE 

in  the 
Paper 


Gilbert  T.  Hodges 


'illJ  i-ZdlllCl  AVI.  IldUUllcti  dUVCl- 

Hctel,  at  whi^  officers  were  insta  e  .  manager,  Pittsburgh  Post-Ga-  Mich.  He  began  his  business  career  as 

Arthm  Hays  Sulz^rger,  w  e  Corson  are  spending  bookkeeper  and  just  prior  to  entering 

Ae  presiden  an  pu  is  o  several  weeks  at  Lake  Worth,  Fla.  newspaper  work,  he  was  office  man- 


d^ght^'^vvere^  ^sts^of^ho^nor.’  Norman  S.  Rose,  advertising  man-  »ger  ot  the  Michigan  State  Hospital. 

TT-  ’ .  Tj  tu _ ..,^...0.  ager,  Christian  Science  Monitor,  has  When  the  Gazette  was  sold  to 

Viscount  Roffiermere,  Brit^h^^^  returned  to  Boston  from  a  trip  to  the  Booth  Newspapers,  Inc.,  in  1922,  Mr 

New'^'/ork  Anril  12  for  a  one-week  ‘^o^st  advertising  offices  of  the  Chapman  was  appointed  manager  of 

SLelredAeimSLn^^e^^^^^^^^  Monitor.  He  addressed  advertising  the  paper  and  retained  that  post  until 
giving  too  much  “alarmist  news.”  He  ^an  Francisco,  Seattle  and  March  1,  1931,  when  he  was  trans- 

said  that  “all  newspaper  talk  of  the  Portland.  ferred  to  the  position  of  manager  of 

danger  of  war  in  Europe  is  nonsense  Guy  M.  C.  Cronwright,  manager  of  the  Flint  Journal, 

and  there  is  no  good  in  printing  it.”  South  African  Morning  Newspapers,  Besides  his  newspaper  duties,  Mr. 

Viscount  Rothermere  publishes  the  Ltd.,  and  Alex  McFeggans  of  Joshua  Chapman  is  trustee  of  Cleary  Business 
London  Daily  Mail,  Daily  Mirror  and  S-  Powers,  Inc.,  New  York,  visited  College;  and  is  a  director  of  the 
Evening  News.  the  Jersey  City  (N.  J.)  Jersey  Journal  y.  M.  C.  A.  and  Y.  W.  C.  A.  His  prin- 

Felbc  Morley,  editor,  Washington  1  ^  u  cipal  hobbies  are  fishing,  flower  gar-  rp,  p,  ,  ,  , 

Post,  was  guest  ^aker  April  13  at  the  ^he  plant  by  Walter  M.  Dear  Gening  and  golf.  The  Columbus  Citizen  just  polled 

monthly  luncheon  meeting  of  the  1  1  ^  j  He  married  Jesse  M.  Every  in  1909.  >*8  readers  to  find  out  what  part 

Princeton  Club  in  Washington.  Lieut.-Col.  Charles  C.  Curtis,  ad-  ^  children,  Raymond  of  it  thev  liked  best. 

Ciawford  F.  Failey,  president,  manager,  Allentown  (^Pa  )  ttiey  liked  best. 

Terre  Haute  (Ind.)  Tribune-Star,  and  addr'essed”tL*  new^^SSd  diviSo^  E.,  traveling  with  Gen-  j  ,  .  evervbodv— men  women 

Mrs.  Failey,  are  spending  several  toe  newly  created  divmon  Progress;  and  everybody— men,  women, 

weeks  in  Miami.  College  Sc^ol  of  Journalism  Dorothy,  a  student  at  Kalamazoo  Col-  children.  It  asked  about  every 


ager  of  the  Michigan  State  Hospital. 
When  the  Gazette  was  sold  to 


Princeton  Club  in  Washington. 

Ciawford  F.  Failey,  president, 
Terre  Haute  (Ind.)  Tribune-Star,  and 
Mrs.  Failey,  are  spending  several 
weeks  in  Miami. 

James  T.  Jackson,  publisher,  Semi¬ 
nole  (Okla.)  Producer,  was  named 


gai  iiuuDies  are  iisnuig,  nower  gar-  m  i  1  •  •  n  i 

ining  and  golf.  ^  Columbus  Citizen  just  polled 

He  married  Jesse  M.  Every  in  1909.  its  readers  to  find  out  what  part 


College  School  of  Journalism. 

John  W.  Nolan,  circulation  man- 


wh:  v'-'B.ia.;  i-Tuuucer,  waa  STTwirinfioW  IMacs  1  TTtiinrt  ha5  An  active  member  of  the  Inland 

rfsigneiTas  ^chairLan  of  Sprinkeld  association,  Mr.  Chapman  has  served 


Seminole  city  board  of  trurtees.  Regis toars'‘”of” Voters'*  a*  p^ition*  he  as  chairman  of  the  advertising  section;  “  “  ^  “  Tny^FF  ATTTRF 

Haddon  Ivms,  editor.  Union  City  25  years.  member  of  the  board  since  1936;  and  age  was  ahead  of  AJN  1  rCAiUKC 


feature. 


LI’L  ABNER’s  average  percent- 


(N.  J.)  Hudson  Dispatch,  on  April  11 


eld  tor  <20  years. 

R.  I.  Churchill  has  been  named  ad- 


completed  his  nth  year  as  conduc-  ..as  oven  n-mvu  au-  t 

tor  of  the  “Now”  collimn  in  the  Dis-  y^^tigng  manager  of  Saint  John  ^ . 

Datch  Citizen. 

„  „  u  1-  u  wr  if  .  Louis  F.  Keifer,  national  advertis-  °  ' 

Pubhsher,  W.IIwton  nianager,  Terre  Haute  (Ind.)  B.  R.  ] 


vice-chairman  of  the  board  for  the  IN  THE  PAPER  —  either  other 
past  year.  comics  or  columns. 


board  of  directors. 

B.  R.  Martin,  circulation  manager. 


This  isn’t  the  first  time  LFL 


/V  u  IJ  - ir . u — A  ing  manager,  Terre  Haute  (Ind.)  circuiauon  manager,  ,  j  1  1 

d  \  m  P'^’^^based  r^bune-Stor,  has  been  elected  to  the  Salisbury  (N.  C.)  Morning  Herald  is  ABNER  has  turned  exactly  that 

Pioneer  *^^and  the  Marnmrth°^”l^  Terre  Haute  Merchants  Association  (Continued  on  next  page)  trick.  About  a  year  and  a  half 

D.)  Marmarth  Messenger,  both  week-  ago  The  Indianapolis  Times  held 

b®s-  ■”  a  poll  like  The  Citizen’s.  In 

JaSLnTN.n)  that,  too,  LI’L  ABNER  was  ahead 

month  leave  of  absence  attending  an  |  M#  J  WW  1^  of  any  feature  in  the  paper, 

army  training  course  at  Fort  Benning,  I 

I  By  a  five  to  one  margin,  readers  of  the  Ashury  A  feature  that  twice— in  different 

(Kam)  DaiTy  ReSerrhas  Signed  Park  (N.  J.),  Press  endorsed  Charles  B.  Driseoll  to  cities,  representative  cities,  and  at 

from  the  Kansas  social  welfare  board,  l  .1  1  .  n  n  ivf  x  .  ,1  •  r  at  different  times — has  proven  bet- 

beca„»  of  ill  health.  John  Redmond,  ihe  late  O.  O.  McIntyre  as  their  favorite  New 

publisher  of  Burlington  Daily  Re-  York  enliininist  •  •  i  i 

publican,  was  named  as  his  successor,  j  |  newspapers  is  one  that  we  be- 

Charles  F.  Pierce,  editor  Martd^  j  printed  NEW  YORK  ’ 

(N.  p.)  Daily  Pior^er,  was  elected  ^  *  it-  i  i  tvt  i  i  i  ,  other  feature  for  consideration  ill 

president  of  North  Dakota  AP  mem-  DA\  BY  DAY  and  another  New  York  column,  and  I 

bers  at  a  meeting  April  4  in  Bis-  i  i  ,  i  •  i  I J  newspaper. 

marck,  N.  D.  Hal  S.  Davies,  pub-  j  asked  their  readers  to  express  their  choice.  For  every  |  j 

wt" n^S^'vici^preSin?^^^^  accorded  Mr.  Driscoll  his  oiiponent  received  I  please  write  to 

Lawrence  K.  Miller,  editor,  Pitts-  i  one.  ^  ^  ^ 

field  (Mass.)  Berkshire  Eagle,  was  a  - — - -  j  fl  If 

speaker  at  the  annual  meeting  of  the  I  J  x  ^  ■  Irf*  ^ 

Massachusetts  Civic  League  in  Bos-  I  ^  w 

ton  April  9.  McNaught  Syndicate,  Inc.  !  FEATURE 

Fred  May,  editor,  Lebanon  (Mo.)  Greenwich,  Conn.  I  CVM  HI  r  A  T  C 

nustic-Republican,  was  elected  pres-  V.  V.  McNiTT  CHAS.  V.  McADAM  C 

ident  of  Ozark  Press  Association  at  Chairman  President  220  EAST  42ND  STREET 

Mdl’S,®  _  _  ^  NEW  YORK  CITY 


(Continued  on  next  page) 


DRISCOLL  WIISS 

By  a  five  to  one  margin,  readers  of  the  Ashury 
Park  (N.  J.),  Press  endorsed  Charles  B.  Driscoll  to 
succeed  the  late  0.  O.  McIntyre  as  their  favorite  New 
York  columnist. 

For  three  weeks  the  Press  printed  NEW  YORK 
DA\  BY  DAY  and  another  New  York  column,  and 
asked  their  readers  to  express  their  choice.  For  every 
five  votes  accord«‘d  Mr.  Driscoll  his  opponent  received 


McNau^ht  Syndicate,  Inc. 

Greenwich,  Conn. 


V.  V.  McNITT 
Chairman 


CHAS.  V.  McADAM 
President 


EDITOR 


P  U  B  L  I  S  HER 


PERSONALS 

continued  /rom  page  21 

organizing  a  Junior  Reporters’  Club 
among  school  children.  Two  prizes 
will  be  awarded  weekly  for  best 
stories  submitted. 

W.  O.  Burch  recently  joined  the 
Wilkes-Barre  (Pa.)  Times-Leader  as 
assistant  circulation  manager.  He  was 
formerly  with  the  Hearst  papers  in 
Rochester  and  Washington  for  two 
years  and  prior  to  that  was  with  the 
Columbus  Dispatch  for  17  years. 

Andrew  J.  Dazzi,  manager,  Boston 
Globe  classified  advertising  depart¬ 
ment.  has  been  appointed  to  the  Bos¬ 
ton  Schoolhouse  Conunission  by 
Mayor  Maurice  J.  Tobin.  Dazzi  was 
tendered  a  big  testimonial  banquet  at 
the  Parker  House,  Boston,  April  5. 

Archie  O.  Johnson,  vice-president 
and  general  manager,  Bismarck 
(N.  D.)  Tribune,  is  convalescing  from 
a  major  operation. 

J.  C.  Strauss  formerly  with  the  New 
York  World-Telegram  has  joined  the 

EDITOR  &  PUBLISHER 

ImduJing 

The  Jotmatist,  merged  1907;  Sttospaperiom, 
merged  1925.:  The  Fourth  Estate,  merg^  1927. 

%^SS&Wa51ffi!fSo«^Dig' 

fcmm  Wright  Browa,  PMideat  ud  PnblUier 
Jtmm  Wrij^  Braim,  Jr..  Vim  Pnrideat 
CbeAe  B.  Otoomm,  TreMurer 
Chm.  T.  Stout,  Sevetuy 
Arthur  T.  Ro^  Editor 

_ Wuren  L.  Bemett.  Dhuetor _ 

OiDcnl  Offime:  ' 

SenotMoth  Floor  Old  Thna  Buitdliic 
iZod  Street  and  Braedwar.  New  Task  CKjr.  N.  Y. 

TiUpMMM.* 

BRyant  »aOM.  3065  and  8056 

Xba  OUmt  PubiUien’  and  AdTertleere*  Journal 

_  In  Aaterlm _ 

Arthur  T.  Robb,  W«er;  Warren  L  Bmmtt, 

Enter'  Robert  8,  Mann,  Aeeeetair  Ediler;  Walter  E. 
Behnehu,  Ntm  EdUer.  Robert  U.  Bro^  John  J. 

gpoifau.  Marion  K,  Pew,  Jr. _ _ 

darlea  B.  OtoomaB.  Omerol  Manm:  Jamea  Wridit 
Brown.  Jr,  Aaetrioal  Charimt. Stuart,  Adter- 

litiiir  DireOer;  George  H.  Strata,  Cvaiatlon  Umatet. 

n.  O.  ntmeenoodent:  General  Prem  Amoe, 
JaM  J/ButUr  a^  George  H.  Manning,  Jr,  1223 
Preee  Club  BUt,  Phone  Metropolitan  1080. 
CUmarCotTeqnodewt:  George  A.  Brandenburg, JRI 
Ijmdeu  Quetertee  end  Acddeiit  BiuUmg,  360  fferth 

Aee,  Telephone  Dearborn  6771. _ 

l>,«Mi,rr.nMe  norrmoondenU:  CampbeD  Watoon.  2132 
DerieStreel,  Berkeley,  CaL, Tel^ne: Tbornw^  ^7; 
EanTa^,  1215  North  Hobart  SeoJL,  loa  Angelee,  Tele- 

Hemgrtead  5722. _ 

T.n«AM  naro:  a/o  The  Carton  Meaeelae.  Grand  Build- 
Inn.  Trahliu  W.  C.  1  Allan  Delab»a,  Manager; 

l3«bona.  WUtdtall  6861. _ 

FUk,FtaamOffim:76nMdMPriaeC5aaipe.  Manager; 

Sydney  R.  Clarke,  telephone  Opera  66-27. _ 

Fhrk  France  Correepoodent;  Bernhard  Ragner,  25 
£m  Rmaeguiii.  Tehgjheue  EtoBe  07-7a _ 


Bee  Rmaeguia.  Tehgjheue  EtoBe  07-7a _ 

Fu  Eaatern  Correepondenta:  Hane  R.  Johaneen,  e/o 
Oiaka  Malnlehl.  Oaaka,  Jaom  and  Jamm  8be%  the 
Cmtre  Newe  Ageney,  Hung  Wu  Road,  Nanking.  China. 
p^pWy  MWtMng  latee  efleetiee  Deeember  1.  1837! 
I5e  per  agate  line  te  eeriee  of  tneertlone  u  (oUowa: 


New  York  office  of  Frost,  Landis  Com¬ 
pany,  newspaper  representatives. 

In  The  Editorial  Rooms 

TOM  HANES,  managing  editor,  Nor- 
folk  (Va.)  Ledger-Dispatch  and 
Joe  Bobbitt,  special  writer,  Norfolk 
(Va.)  Virginian- Pilot  flew  to  Norfolk 
from  Washington,  April  7  when  the 
Norfolk-Washington  air  mail  service 
was  begun.  W.  R.  Harris,  managing 
editor,  Virginian-Pilot  was  toast¬ 
master  at  a  corrunemorative  banquet 
that  evening. 

John  W.  Dienhart,  managing  editor, 
Chicago  Herald  &  Examiner,  and 
John  Patrick  Lally,  fiction  editor, 
Chicago  Daily  News,  will  speak  at  a 
regional  conference  of  Catholic  School 
Press  Association  at  De  Paul  Uni¬ 
versity,  April  23. 

W.  S.  Kirkpatrick,  managing  editor, 
Atlanta  Georgian,  was  initiated  as  an 
associate  member  of  University  of 
Georgia  chapter  of  Sigma  Delta  Chi, 
in  Athens,  April  7. 

Edward  W.  Davis,  city  editor, 
Wilson  (N.  C.)  Daily  Times  and  for 
the  past  three  years  chief  of  the  local 
volunteer  fire  department,  resigned 
as  fire  chief  April  5  because  of  a  con¬ 
flict  with  his  newspaper  work. 

Rex  Collier,  crime  expert,  Washing¬ 
ton  Evening  Star  has  been  elected 
president  of  Department  of  Justice 
Correspondents’  Association,  com¬ 
posed  of  newspaper  men  who  cover 
that  agency  of  the  government.  Other 
officers  are:  Eric  Friedheim,  Interna¬ 
tional  News  Service,  vice-president; 
Roger  Hawthorne,  Associated  Press, 
secretary-treasurer. 

Robert  Wilson  of  Philadelphia  Rec¬ 
ord,  re-write,  has  been  granted  a  six- 
month  leave  of  absence  to  accept  a 
position  in  the  Philadelphia  City 
Treasurer’s  office.  Dr.  Luther  A. 
Harr,  Record  treasurer,  is  also  Phila¬ 
delphia  City  Treasmer. 

J.  F.  McLaughlin,  United  Press; 
Mel  Lord,  formerly  with  the  U.P.  and 
now  public  relations  officer  of  Cali¬ 
fornia  board  of  equalization,  and 
Maxwell  Thayer,  former  San  Fran¬ 
cisco  Examiner  correspondent,  all  of 
Sacramento,  recently  gave  blood  trans¬ 
fusions  to  Homer  T.  Ashbaugh,  AP 
state  editor,  Sacramento,  who  is  suf¬ 
fering  from  a  stomach  ailment. 

James  T.  Berryman,  sports  car¬ 
toonist,  Washington  Evening  Star,  has 
been  elected  to  active  membership  of 
the  Gridiron  Club.  Berryman  is  the 
son  of  Clifford  K.  Berryman,  cartoon¬ 
ist  of  the  Star  and  a  past  president 
of  Gridiron  Club. 

R.  H.  Shepherd,  former  news  direc¬ 
tor,  Salisbury  (N.  C.)  Morning 

Herald,  has  joined  the  Greensboro 
(N.  C.  )  Daily  News  state  desk  staff. 


William  Stovel,  formerly  of  Calgary 
(Alta.)  Albertan  has  joined  the  Re¬ 
gina  (Sask.)  Daily  Star  editorial  staff. 

Wilford  “Bill”  Brown  of  INS  Seattle 
bureau  replaces  Merrill  Lilley  as  an 
assistant  in  the  Sacramento  bureau. 

John  Thomas,  reporter,  Pittsburgh 
Post-Gazette,  will  be  toastmaster  of 
Pittsburgh’s  fifth  annual  gridiron 
dinner  to  be  held  April  30  imder 
sponsorship  of  Pittsburgh  Newspap>er 
Guild. 

Walter  Ruch,  of  Philadelphia  In¬ 
quirer,  recently  traveled  through  the 
South,  East  and  Mid-west  compiling 
data  for  a  series  on  matrimonial 
rackets  now  app>earing  in  the  daily. 

Oscar  Silverman,  of  Worcester 
(Mass.)  Telegram  and  Evening  Ga¬ 
zette  copy  desk,  directed  the  dailies 
recent  second  annual  bowling  tourna¬ 
ment. 

Jack  Allen,  reporter,  Washington 
Evening  Star,  who  tracked  down  a 
miu'derer  in  November,  1935,  will  ap- 
p)ear  on  the  “Johnny  Presents”  pro¬ 
gram  over  the  WABC-Columbia  net¬ 
work  April  16. 

Charles  B.  Lynch,  Saint  John 
(N.  B.)  Citizen  feature  writer,  has 
been  elected  honorary  director  of 
Saint  John  Credit  Union  Chapter. 

Gordon  Hogarth  of  Toronto  Evening 
Telegram  has  been  elected  president  of 
the  recently  reorganized  Toronto  City 
Hall  Press  Gallery. 

John  White  Hughes  Bassett  of 
Sherbrooke  (P.  Q.)  Record  and  son 
of  Major  Jolm  Bassett,  president  of 
Montreal  Gazette,  and  Eleanor  Moira, 
daughter  of  Dr.  and  Mrs.  F.  H.  Brad¬ 
ley,  Sherbrooke,  have  announced  their 
engagement.  Ifie  wedding  will  take 
place  April  26  in  Lennoxville,  Que. 

Maxwell  Thayer,  who  resigned  as 
head  of  San  Francisco  Examiner’s 
Sacramento  bureau  effective  April 


15,  has  been  named  publicity  director 
for  Governor  Frank  F.  Merriam’s 
election  campaign. 

Joseph  Desiderio,  Philadelphia  Ret. 
ord  photographer,  and  Mrs.  Desi- 
derio  are  the  parents  of  a  son  bom 
recently. 

Special  Editions 

BOSTON  EVENING  TRANSCRIPr, 

April  7,  Spring  Boating  and  Fitting 
Out  Number;  Annual  Spring  Book 
section,  8  pages,  April  2. 

Charlotte  (N.  C.)  Observer,  April 
10,  House  and  Home  Exposition 
tion,  12  pages,  full  size. 

Boston  Sunday  Post,  April  3,  Boi- 
ton  Elevated  50th  Anniversary  Sec¬ 
tion,  6  pages. 

Providence  (R.  I.)  Sunday  Jouni, 
April  3,  Fashion  supplement  in  art- 
gravure,  6  pages. 

Washington  (D.  C.)  Post,  March  31, 
8-page  “Supplement  of  Fashion.” 

Troy  (N.  Y.)  Record  Newspapen, 
April  6,  Better  Homes  Section,  16 
pages,  full  size. 

Boston  Herald,  April  3,  Spring  Real 
Estate  Review,  16  pages;  18th  annual 
Tel-U-Where  Directory. 

LaPorte  (Ind.)  HeraXd-Argus,  April 
6,  Farm  Improvement  Edition,  16- 
page  tabloid  supplement. 

Redondo  Beach  (Cal.)  Daily  Bretu, 
March  31,  70  pages,  9  sections. 

Marietta  (O.)  Daily  Times,  Apmll, 
Sesqui-Centennial  edition  marking 
150th  anniversary  of  city,  112  pages. 
7  sections. 

Paterson  (N.  J.)  Morning  Call, 

April  8,  Electrical  Refrigerator  and 
Appliance  Section,  10  pages. 

Staten  Island  (N.  Y.)  Advam, 
March  30,  real  estate,  housing  and 
home-modernization  section,  8  pages. 


CImIM  lataa:  85e  par  acaU  Boa  ooe  tlma;  70(  par  acaU 
Um  foor  tlmaa. 


Unorthodox .... 

.  .  .  Yes.  But  It  Does  Increase 
Reader  Attention 

I  quote  from  the  findings  of  the  Gallup 
National  Surveys  on  Newspaper  Reading  Habits: 
“Some  newspapers,  by  resorting  to  unorthodox 
typography,  have  greatly  increased  reader  atten¬ 
tion.” 

The  many  modem,  easily-read  and  more 
easily-produced  newspapers  that  I  have  designed 
are  definitely  UNORTHODOX  in  news  presenta¬ 
tion.  They  are  the  opposite  of  costly,  conservative 
methods.  Farrar  -  designed  newspapers  have 
already  proven  that  most  people  prefer  the  new 
things — the  modern  things — in  newspapers  as  in 
homes  and  in  motor  cars. 

Reader  interest  is  the  life  blood  of  a  newspaper 
property.  As  it  increases  so  does  the  revenue  from 
both  advertising  and  circulation  increase. 

Being  the  originator  of  the  modern  trend  in 
newspaper  make-up,  and  having  designed  more 
newspapers  than  any  other  person  in  the  world,  I 
naturally  do  a  job  that  is  true  economy  from  every 
standpoint. 

Your  newspaper  can  be  made  more  legible, 
more  enthusiastic  and  more  profitable. 


Gilbert  P.  Farrar 

NEWSPAPER  STYLIST 

420  Lexington  Avenue,  New  York,  N.  Y. 


APRIL  16.  1938 


“OUR  HOUSE  IS  YOURS” 


V' 


IS'ITORS  to  the  Conventions  of  the  Associated  Press  and  American 
Newspaper  Publishers  Association  are  cordially  invited  to  visit 
EDITOR  &  PUBLISHER  Headquarters  in  the  Astor  Gallery  of 
the  Waldorf-Astoria. 


You  will  find  this  a  convenient  place  to  meet  your  friends,  to  make 
and  receive  telephone  calls,  to  send  telegrams,  to  dictate  letters.  This 
service  is  offered  most  cordially  to  all  of  our  friends.  Our  house  is 
yours. 

Among  the  interesting  displays  awaiting  you  will  be  the  radio 
facsimile  machine  developed  by  William  G.  H.  Finch,  noted  radio 
engineer,  which  has  been  placed  in  experimental  use  by  more  than 
a  score  of  the  country’s  leading  radio  stations. 


Also  on  exhibition  will  be  the  1937  awards  of  the  Frances  Wayland 
Ayer  Contest  for  the  best  nine  examples  of  newspaper  typography 
and  printing.  Prize  winning  pictures  of  the  Newspicture  Contest 
and  other  material  of  interest  to  newspaper  and  advertising  executives 
will  be  shown. 


The  Pre-Convention  issue  of  P^DITOR  &  PUBLISHER  will  be 
published  on  April  23rd.  The  “bull  dog”  edition  of  the  CONVEN¬ 
TION  NUMBER  will  be  available  on  April  28th  and  the  regular 
edition  on  April  30. 


Visitors  will  also  be  very  welcome  at  the 
offices  of  Editor  &  Publisher,  Times  Building, 
Times  Square  (Broadway  at  42nd  Street). 


EDITOR  &  PUBLISHER 


24— P  HOTOGRAPHY 


EDITOR 


PUBLISHER 


Stanley  Sees  Greater 
Use  of  News  Pictures 


famous  personage,  saying  that  if  he  4  Large  PlizeS  Awoit 
had  not  studied  camera  techmque  his  m.— —  ni..  •  fvrxr 

pictures  would  not  have  been  so  good.  NEiA  itaitOrS  111  Vv .  Vq, 
“Incidentally,”  he  said,  ‘  I  should  have  Largest  of  four  prizes  to  be  awarded 
learned  from  this  experience  if  noth-  to  members  of  the  National  Editoral 


By  JACK  PRICE 


ing  else,  how  important  it  is  even  for  Association  who  attend  their  annul 


RETURNING  after  a  six-week  tour  eracraft.  On  the  whole  camera  in- 


an  executive  to  pack  at  least  a  pocket 
camera.” 

Topping  off  his  interview  Stanley 


convention  at  White  Sulphur  Springy 
W.  Va.,  June  20-22,  will  be  a  railroad 
carload  of  West  Virginia  coal,  shqiped 


of  the  middle  and  far  west  major  terest  is  still  growing.  In  regard  to  expressed  opinions  which  lead  us  to  prepaid  to  the  editor  writing  the  best 
cities,  Edward  Stanley,  chief  of  the  the  types  of  camera,  Stanley  says,  feel  that  there  are  many  opportunities  complete  story  about  the  state.  The 


Wirephoto  Service  of  the  Associated  there  is  a  steady  demand  for  a  smaller  in  the  field  for  those  who  wish  to  en-  group,  following  their  meetings,  wiH 
Press  reports  that  there  is  a  tremen-  box.  He  believes  the  present  size  gage  in  newspaper  photography  as  a  rnake  a  tour  of  the  state.  The  prize  is 
dous  interest  for  modernization  of  Speed  Graphic  will  give  way  to  smaller  profession.  offered  by  the  Knight  Products,  Inc, 

photographic  and  engraving  facilities,  makes.  Instead  of  the  4x5  model, _ sales  representative  for  the  Ralei^ 

“There  is  a  decided  trend  to  the  use  it  has  been  discovered  that  the  SVi  x  —  I?  *  U*  Coke  Company, 

of  spot  news  pictures  along  with  the  4%  is  becoming  popular.  From  an  UaiUGrCf  J\.ni9ntS  Second  prize  is  a  set  of  101  pieces 

story  on  page  one,”  Mr.  Stanley  said,  economical  viewpoint,  cost  of  film  is  -  of  crystal  glassware  made  in  the 

"While  newspapers  have  steadily  in-  an  item  worth  noting  at  the  end  of  TIMOTHY  H.  ELKINS,  who  has  been  state  and  presented  for  the  best  edi- 
creased  their  picturization  of  news  the  year.  As  for  the  candid  or  mini-  with  the  Washington,  D.  C.,  photo  torial  on,  “West  Virginia’s  Natural 
stories,  it  was  only  recently  they  have  ature  camera,  not  all  newsp>aper  cam-  staff  of  the  Associated  Press  eight  Resources.” 

split  the  front  page  with  an  even  era  staffs  are  equipped  with  them  but  years,  has  won  Two  bushels  of  West  Virginia  apjdes 

amount  of  space  devoted  to  both  com-  there  is  considerable  interest  in  re-  recognition  for  - - will  be  sent  prepaid  for  12  consecutive 

position  and  art.”  suits  obtained  with  them.  his  ability  to  get  '  months  to  the  editor  producing  the 

Split  Front  Pages  Mr.  Stanley  said  many  newspapers  news  pictures  as  best  full-page  story  about  the  state. 

He  displayed  copies  of  the  Seattle  have  taken  to  the  idea  of  receiving  well  as  to  do  ar-  W  For  the  women,  a  complete  set  ol 

Times  and  Cleveland  News  to  illus-  wire  pictures  on  4  x  5  negatives.  These  tistic  work.  He  1  stainless  enameled  household  cookinj 

Lte  what  he  me^t  by  splitting  the  may  be  blown  up  to  any  size  and  the  was  awa  rded  |g.  utensUs  wUl  be  given  by  the  United 

frontpage.  In  both  these  papers  there  saving  in  film  is  an  appreciable  honorable  n^n-  ,  States  Stamping  Company  at  Mounds- 

were  numerous  pictures  run  on  the  amount.  He  stated  that  since  AP  has  tion  prize  m  Edi-  [  iJ9  ville,  for  the  best  account  in  1,00( 

left  side  of  the  page  with  the  captions  been  sending  and  receiving  pictures  tor  &  Publisher  s  \  words  or  less  of  her  most  enjoyabh 

lengthy  enough  fully  to  describe  the  where  the  separation  is  now  200  lines  recent  contest  social  hour  spent  in  the  state. 

story.  The  photographs  included  cov-  to  the  inch  instead  of  the  100  lines  on  RQ.'T  DBDPT)  TTDMFT  Tl 

eraee  of  local,  national  and  interna-  the  old  models,  there  has  been  an  in-  entitled  Lids.  UUAbi  rArtlt  UrnbLD 


position  and  art.” 

Split  Front  Pages 


recognition  for 
his  ability  to  get 


He  displayed  copies  of  the  Seattle  have  taken  to  the  idea  of  receiving 
Times  and  Cleveland  News  to  illus-  wire  pictures  on  4  x  5  negatives.  These 


{ 


erage  of  local,  national  and  interna¬ 


tional  spot  news  events.  The  rest  of  crease  in  fidelity  of  transmission  giv- 
the  page  was  devoted  to  important  mg  more  and  better  detail. 


for  his  picture 
entitled  “Lids.” 

His  regular  ^  ^  - 

beat  is  Capitol  Timothy  H.  Elkins 

Hill.  All  know 

him  as  “Tim,”  especially  Vice-Pres- 


offered  by  the  Knight  Products,  Inc, 
sales  representative  for  the  Ralei^ 
Coal  and  Coke  Company. 

Second  prize  is  a  set  of  101  pieces 
of  crystal  glassware  made  in  the 
state  and  presented  for  the  best  edi¬ 
torial  on,  “West  Virginia’s  Natural 
Resources.” 

Two  bushels  of  West  Virginia  apjdes 
will  be  sent  prepaid  for  12  consecutive 
months  to  the  editor  producing  the 
best  full-page  story  about  the  state. 

For  the  women,  a  complete  set  of 
stainless  enameled  household  cooking 
utensils  will  be  given  by  the  United 
States  Stamping  Company  at  Mounds- 
ville,  for  the  best  account  in  1,000 
words  or  less  of  her  most  enjoyable 
social  hour  spent  in  the  state. 


COAST  PAPER  UPHELD 


news  stories.  Marooned  in  Coast  Flood 

“Other  newspapers  will  give  similar  Stanley  told  of  the  private  systems  “Tim,”  especially  Vi^-Pres- 

treatment  to  pictures  and  perhaps  it  for  transmitting  and  receiving  pictures  Gamer  who  will  pose  for  him 

will  not  be  long  before  editors  realize  used  by  the  Philadelphia  Bulletin  and  when  refusing  other  cameramen, 
that  Wirephoto  receiving  machines  be-  the  New  York  Daily  News.  Both  have  traveled  frequently  with 

long  alongside  of  the  teletypes,”  Stan-  leased  machines  which  they  use  for  Presidente  Hoover  and  Roosevelt, 
ley  said.  “This  set-up  would  save  covering  their  own  news  picture  stor-  9"*=®  while  Mr.  Hoover  was  on  a  fish¬ 
time,  and  playing  up  pictures  equally  ries.  These  machines  may  be  hooked  iP®  exp^ition  on  Chesapeake  Bay,  he 
with  the  written  word  should  find  a  up  with  the  network  but  are  employed  phased  him,  against  the  wishes  of 

”  _ .1  .  .  1  .  .  thp  Prpsidpnt  until  infliipnnpH  Mr 


him,  against  the  wishes  of 


Santa  Ana,  Cal.,  April  7 — The  Sonia 
Ana  Journal,  John  P.  Scripps  News¬ 
papers,  Inc.,  publication,  has  won  i 
clean  bill  of  health  for  its  “Sunrise" 
edition  which  it  distributes  each  Wed¬ 
nesday  morning.  Police  twice  ar¬ 
rested  T.  R.  Alvord  and  charged  him 
with  violation  of  the  city’s  handbill 
ordinance.  The  police  contended  that 
the  “Sunrise”  is  not  a  regular  issue  d 
the  Journal,  an  afternoon  paper.  Tbe 


responsive  note  in  the  circulation.”  mainly  to  make  contact  between  their  President,  imtil  he  influenced  Mr.  “Sunrise,”  it  was  contended,  was  dis- 


Apart  from  the  conditions  of  the  own  cameramen  and  the  paper.  The  pose. 


tributed  to  a  large  free  list,  and  ctm- 


service  he  represents,  Mr.  Stanley  local  pictures  sent  over  these  machines  Elkins  was  cited  by  the  stituted  nothing  more  than  a 


made  a  study  of  the  mechanical  side  from  the  field  to  the  paper  offer  op-  Smithsonian  Institute  for  his  picture 

....  ..  ....  ««  .  _  ^  ^  _ _  J  _ T^l _ i 


of  the  picture  situation.  He  reports  portunities  for  a  worthwhile  beat.  of  the  famed  Cherry  Blossoms  at  night, 


ping  news.  Judge  Homer  G.  Ames 
of  the  superior  court  held,  howeve, 


that  there  has  been  a  tremendous  in-  ^  ^igh  spot  of  Stanley’s  trip  v 
crease  m  the  use  of  cuts  by  smaller  Angeles  flood.  Marooned 

papers.  Also  he  believes  photographic  ^  train  for  more  than  20  hoiir.q  h^  } 


A  _ 4.  r  oa  1  »  i.  •  said  to  be  the  first  picture  of  the  kind,  that  the  edition  is  a  part  of  the  paper’s 

8  PO  O  U  Gy  S  trip  was  tt  hie  ♦  rainincr  af  tKo  icciioc  “T'Vtnf  Koina  trilp" 


He  received  his  training  at  the 
Army’s  Photographic  School  in  the 


regular  issues.  “That  being  true, 
the  court  held,  “it  comes  within  the 


papers.  AISO  ne  oeiieves  pnoiograpmc  a  train  for  mnr*.  than  ?n  bmirs  Vio  har)  “  J.  nuuueiaiJiiii;  Jii  me  me  torn  I  uem,  ii  euiiie:.  wmuji  u« 

department  methods  have  advanced.  content  with  viewine’  scenes  College.  Before  joining  the  AP  exception  contained  within  the  ordi- 

It  was  learned  that  many  newspapers  ni^tnraH  worked  with  the  Henry  Miller  nance  excepting  newspapers  from  its 

which  had  obsolete  photo  plants  have  Although  a  picture  editor  aSd  chief  service  in  Washington  for  a  operation.” 

either  completely  renovated  or  are  ^  gt^  photographers,  he  ,  T] - 

i*”'  <•  u  .  was  caught  without  a  camera.  IV/TS'DCIJIIT  T  nvT  u/^erirpiiT  TL  T  I.  x 

Surely,’  said  Stanley,  photo-  ..  ,  joh  v  i  j  MARSHALL  IN  HOSPITAL  lIlG  lOUQllOSt 

orar>Viin  Hpnartmantjj  RhmilH  hp  vivpn  asked.  _ ^ 


Wits  ^  MaFshall,  Collier's  staff  writer 

k...  in  tiin  Orient,  left  Seattle  last  week 


‘’‘^eiy,”"'l'3'‘“s?niey,  “photo-  '  MARSHALL  HOSPITAL 

graphic  departments  should  be  given  ^  ^  n®  asked.  Marshall,  Collier’s  staff  writer 

financial  investment  along  with  en-  the  Orient,  left  Seattle  last  week 

graving  departments.  A  fair  budget  .  ,  for  New  York,  where  he  is  now  un¬ 
in  comparison  means  more  camera  ®  of  Photography  about  five  jergoing  special  treatment  at  Rocke- 

and  dark  room  equipment  so  neces-  tft  might  be  noted  here  fejjgj.  Medical  Center  for  injuries 

sary  in  these  days  of  rapid  scientific  ^  ^  j*’®  P*®ture  agency  man-  suffered  in  the  Panay  bombing, 

develonments  ”  ®®®^  drawn  from  the  ranks  of  , 

developments.  „  ^  .  cameramen  and  that  is  Bob  Dorman  ^  _ 

More  Technical  Knowledge  Needed  q£  Acme  Newspictures.)  However  WISCONSIN  MEETING 
Stanley  also  reporte  an  mcreasmg  Stanley  vows  he  will  never  again  Annual  convention  of  Wisconsin 

demand  for  more  technical  knowl^ge  travel  without  a  camera,  if  it’s  only  a  Press  Association  will  be  held  April 

by  the  workmg  cameraman.  Editors  miniature.  He  told  of  a  story  he  cov-  28,  29  and  30,  at  Hotel  Medford,  Mil- 

have  been  found  to  be  educating  vered  in  Europe,  an  interview  with  a  waukee. 


The  Toughest 
Assignment  .  .  . 


for  any  omployor  on 


developments.” 

Mor*  Technical  Knowledge  Needed 


WISCONSIN  MEETING 

Annual  convention  of  Wisconsin 


.  .  .  nowspopors 
.  .  .  pross  asfociotioni 
.  .  .  mogoiinot 
.  .  .  radio 


have  been  found  to  be  educating 
themselves  in  the  technique  of  cam- 
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is  that  of  finding  the  RIGHT 
personnel,  especially  when  im* 
mediate  action  is  necessary. 


by  CONTAX 


The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 


YOUR  SPEED  GRAPHIC 

-f-  K.lart  Synchronized  Range  Finder 
4-  Kalart  Micromatic  Speed  Flash 

=  THE  PERFECT  PRESS 
CAMERA 


For  all  Oraphice  —  Synchronized  Ranre 
Finder  $27.60  installed  ($32.60  for  6  x 
7).  Micromatic  Speed  Flash  $13.60. 

Atk  Your  DmUr,  or  Writo 

_  Boom  43 

54-66  Warren  St. 
N.  T.  C. 


j  That  crucial  moment — tlie  difference  between  a  scoop  shot 

I  and  a  wasted  negative — Contax  gels  it!  Offers  quickest  manipulation. 

Range-finder  and  view-finder  are  combined  in  one  opening  ...  no  need  to 
{  .shift  camera  for  sighting  and  focusing.  Convenient  two-finger  operation  of 

focusing  and  shutter  release.  All  speeils  controlled  by  one  dial.  Changes 
1  from  one  speed  to  another  can  be  made  be- 

I  fore  or  after  winding  shutter.  Film  advances  L'*¥*  i  ^ 

automatically.  Removable  back  permits  ^  y 

quick  reloading.  Contax,  with  14  inter- 
changeble  Zeiss  Lenses  and  numerous  acces- 
series,  covers  ail  phases  of  photography. 

Writo  for  litorature.  M 

I  CARL  ZEISS.  INC.,  48S  Sth  Are..  New  York.  Dept.  C-7-4 
728  So.  Hill  Street.  Lo«  Anfelet 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  yean 
of  experience. 


1 


Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


THE  PERSONNEL  BUREAU 
of  Sigini  Delta  Chi 

Chleage— 35  last  Wackor  Drivt 
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SPEED 

GRAPHIC 


Baseball  days  are  here  again!  Millions  of  fans, 
the  country  over,  are  eagerly  awaiting  the  opening  of 
the  1938  season.  And  from  the  moment  the  first  ball 
is  pitched,  they’re  going  to  demand  pictures— dramatic 
action  pictures  that  will  bring  the  thrill  of  the  game  to 
those  who  could  not  attend.  They’ll  want  clear,  sharp 
close-ups — the  kind  you  will  have  to  get  with  cameras 
specially  designed  for  this  type  of  work. 


When  telephoto-equipped,  the  Speed  Graphic  is  a  most  versatile 
camera  for  securing  close-ups  of  fast  action  anywhere.  With  folding 
wire  finder  and  magnifying  peep-sight  for  following  fast  action  easily 
and  accurately  and  24  shutter  speeds  from  1/10  to  1/1000,  it  is  an  ideal 
unit  for  securing  action  shots  from  the  baselines.  Four  picture  sizes; 
2*4  X  3V4,  3V4  X  4V4,  4  X  5  and  5  X  7. 


The  three  cameras  shown  herewith  are  “naturals”  for 
better  sports  shots.  Each  is  designed  for  all  ’round  work, 
yet  particularly  adapted  to  sports  photography.  Equip 
yourself  with  Graflex  telephoto-equipped  cameras  and 
give  your  readers  dramatic,  story-telling,  paper-selling 
pictures  that  will  boost  your  prestige — and  circulation — 
among  sports  fans  in  your  community!  Prepare  for  the 
biggest  sports  picture  season  of  the  year.  Go  Graflex — 
NOW! 


R.  B.  GRAFLEX 
Series  D 


Enppi  See  your  dealer 
reKardinK  these 
sports  shot  “naturals”.  Or. 
send  for  our  free  cataloK  of 
Graflex  and  Speed  Graphic 
American  made.  Prize  Win 
ninj?  Cameras  and  Accessories. 
Use  coupon  at  , 

the  riifht,  if 
you  wish.  Fol-  ■ 

mer  Graflex 
Corporation. 

Dept.  EP-Z8. 

Rochester,  N.  Y. 


FOLMER  GRAFLEX  CORPORATION 

Dept.  EP-28,  Rochester,  N.  Y.,  U.  S.  A. 


Ploaso  send  me  your  free  catalog  of  Graflex  and 
8|)e**d  Graphic  American-made,  Prize  Winning 
Cameras  and  Accessories. 


.Audrkss. 
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Urges  Reduction 
In  Circulation 
Operating  Costs 

Dimsker  Outlines  Need 
for  Economy  Under  Present 
Business  Conditions 
By  GEORGE  A.  BRANDENBURG 

Circulation  managers  today  are 
scrutinizing  their  expenses  as  thor¬ 
oughly,  if  not  more  so,  than  they  are 
rate  increases,  according  to  Shiel 
Dunsker,  circulation  manager,  Cincin¬ 
nati  Post.  He  believes  now  is  the  time 
for  circulators  to  question  the  work 
done  by  every  member  of  their  de¬ 
partments  and  methods  used. 

“I  think  many  of  us  would  be  sur¬ 
prised  by  the  economies  and  savings 
that  can  be  affected  through  a  thor¬ 
ough  check  up,”  Mr.  Dunsker  said. 
“It  is  my  opinion  that  most  of  the 
metropolitan  newspapers,  and  many 
smaller  ones,  have  already  gone 
through  the  rate  increase  period  and 
with  the  present  deflation  in  advertis¬ 
ing  linage,  it  is  more  imjjerative  than 
ever  that  all  costs  of  doing  business 
be  analyzed  thoroughly. 

Check  Hauling  Costs 

“Particularly  in  regard  to  metropol¬ 
itan  newspapers,  I  would  suggest  that 
circulation  managers  take  a  peek  into 
hauling  costs.  We  have  had  a  habit 
in  the  past  of  rushing  newspapers  out 
on  a  fleet  of  trucks,  each  truck  carry¬ 
ing  a  handful,  in  order  to  arrive  at  a 
destination  and  deposit  the  bundles 
there  and  then  probably  have  the 
bundles  lay  for  quite  some  time  before 
the  carrier  boys  would  be  out  of 
school  for  delivery  or  street  sale, 
whichever  the  case  may  be.  It  is  my 
opinion  that  in  many  instances  editions 
could  be  moved  up  five  or  ten  minutes 
in  order  to  make  up  some  of  the  time, 
and  heavier  loads  taken  out,  partic¬ 
ularly  on  so-called  ‘rush  trucks.’ 

“It  has  been  the  custom  for  the  av¬ 
erage  newspaper  to  have  a  truck 
driver,  and  a  jumper  on  the  rear  end 
to  drop  bundles.  I  think  a  lot  of 
money  could  be  saved  in  many  in¬ 
stances  by  the  elimination  of  the 
jump>er.  A  few  minutes  gained  is 
hardly  worth  the  price  of  an  extra 
man  on  a  truck. 

"With  the  price  of  news  print  being 
as  high  as  it  is  at  the  present  time  a 
thorough  inspection  should  be  made 
from  the  press  room  on  through  the 
different  points  of  distribution.  A 
careful  check  up  should  be  made  on 
the  number  of  damaged  papers  on 
hand  in  the  press  room  and  the  num¬ 
ber  of  left  overs  in  the  mail  room. 
These  left  overs  should  be  kept  down 
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to  the  minimum  by  the  mail  room, 
the  foreman  ordering  only  what  he 
needs,  and  the  difference  between  the 
actual  print  and  the  total  distribution 
should  be  as  low  as  possible.  If  that 
figure  is  too  high  there  is  a  leak  some¬ 
where — not  only  white  paper  being 
spoiled  or  not  accounted  for,  but  in¬ 
efficiency  in  distribution  methods  or 
production  by  the  presses. 

Kill  ''Deadheads*' 

“  ‘Deadheads’  should  be  eliminated 
entirely.  I  believe  the  good-will  de¬ 
rived  from  ‘deadheads’  given  to  po¬ 
licemen,  firemen,  railroad  and  postof¬ 
fice  employes  and  so  on,  is  exagger¬ 
ated.  Those  public  servants  get  paid 
for  what  they  do  and  I  don’t  think  the 
average  metropolitan  newspaper  today 
gets  enough  service  out  of  these  ‘dead¬ 
heads’  to  continue  them. 

“Returns  should  be  checked  thor¬ 
oughly  and  kept  down  to  a  minimum. 
In  Cincinnati,  we  have  a  non-return 
privilege  on  newsstands  with  a  1% 
return  privilege  to  carriers  and  only 
5%  on  street  sales. 

“Now  is  a  good  time  to  investigate 
all  costs  on  motor  deliveries;  promo¬ 
tion  costs  of  picking  up  a  few  papers 
daily,  particularly  promotion  money 
spent  for  new  orders  in  the  slum  dis¬ 
tricts  that  are  not  worth  the  paper 
they  are  written  on.  Before  giving 
carriers  prizes  all  orders  should  be 
verified  in  a  more  strict  manner  than 
ever  before.” 

We  would  be  glad  to  hear  from  other 
circulation  managers  on  this  subject  of 
economy.  Please  write  us  your  ex¬ 
periences. 

Accident  Policy  for  Carriers 

THE  Birmingham  News  and  Age-Her¬ 
ald  have  taken  out  a  group  accident 
policy  on  independent  carrier  boys, 
providing  $5  per  week  payment  up  to 
13  weeks  in  case  of  accidental  injury 
in  line  of  duty,  and  hospital  benetits 
of  $17.50  per  week  up  to  three  weeks. 
In  addition,  the  policy  carries  a  death 
benefit  of  $250  for  death  from  any 
cause  and  double  indemnity  in  case 
of  accidental  death.  Carriers  pay  10 
cents  a  week,  which  the  new.spapers 
remit  to  the  insurance  company.  Don 
R.  Davis,  circulation  manager,  ex¬ 
plained  this  type  of  policy  is  believed 
to  be  one  of  the  first  of  its  kind  for 
carriers. 

Mr.  Davis  also  reports  his  papers 
have  a  reward  system  for  truck  driv¬ 
ers  that  is  helpful  in  improving  effi¬ 
ciency  and  cutting  down  accidents. 
The  newspapers  utilize  their  own 
trucks  and  drivers  in  the  city  and 
contract  carriers  outside.  For  their 
own  drivers,  a  $1  prize  is  given  each 
month  for  a  no-accident  record  and 
in  addition  a  $5  prize  every  six  months. 
Thus  it  is  possible  tor  each  driver  to 
add  $22  per  year  to  his  regular  salary. 

For  contract  carriers,  a  monthly 
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prize  of  $10  is  offered  to  the  one  with 
the  best  combined  accident  and  deliv¬ 
ery  record.  Some  of  the  carriers 
themselves  are  on  the  award  com¬ 
mittee  which  is  guided  by  the  least 
number  of  accidents,  nature  of  the 
accident  and  regularity  of  delivery 
in  proportion  to  the  total  number  of 
miles  driven.  Consideration  is  also 
given  to  road  and  weather  conditions. 

Two  Tie  for  Honors 

TWO  Port  Huron  (Mich.)  Times  Her¬ 
ald  carriers  have  been  waging  a  bat¬ 
tle  for  the  coveted  fourth  place  posi¬ 
tion  in  the  paper’s  Washington,  D.  C., 
Easter  vacation  contest.  Tied  at  the 
end  of  the  regular  contest  with  19  new 
subscriptions  each,  the  two  boys  were 
given  two  more  days  to  break  the 
deadlock.  The  winner  joined  three 
other  lads  for  a  free  four-day  trip  to 
the  national  capital.  Seventy-three 
carriers  in  the  contest  signed  a  total 
of  487  new  subscribers.  The  four  boys 
were  accompanied  to  Washington  by 
Fred  O.  Rouse,  Times  Herald  circula¬ 
tion  manager. 

HEADS  CONN.  PRESS 

Wayne  C.  Smith,  publisher,  Meriden 
(Conn.)  Herald  was  named  president 
of  Associated  Dailies  of  Connecticut 
to  succeed  Johnstone  Vance,  pub¬ 
lisher,  New  Britain  Herald,  and  James 
H.  Darcy,  general  manager,  Water- 
bury  Republican- American  was  named 
secretary-treasurer  of  the  organization 
succeeding  O.  G.  Andrews,  general 
manager  of  London  Day.  The  retire¬ 
ment  of  Mr.  Vance  and  Mr.  Andrews 
after  18  years’  service  was  announced 
at  the  annual  meeting  April  4  in  New 
Haven. 


4  HURT  IN  OHIO  FIRE 

Columbus,  O.,  April  12 — Flames  re¬ 
sulting  from  the  explosion  of  a  pik 
of  tracing  celluloid  used  by  artists 
swept  through  the  Ohio  State  Joumd 
editorial  room  Monday  morning,  caus¬ 
ing  between  $15,000  and  $18,000  dam¬ 
age  and  injuring  four  of  the  seven 
persons  in  the  room  at  the  time.  Copy 
for  Tuesday  morning’s  paper  was 
written  on  new  typewriters  replacing 
those  whose  keys  were  melted  by  the 
flames.  Monday  morning’s  incoming 
mail  was  destroyed  and  the  morgue 
was  damaged.  Fumes  forced  several 
hundred  other  employes  to  the  street 
after  those  in  the  editorial  room  fled 
through  front  rooms  to  a  balccmy. 
Those  injured  were:  Mrs.  Lavina 
Clark,  telephone  operator  who  stayed 
at  her  post  to  summon  help;  Fred  A 
Kehrer  and  Lew  Wayt,  artists;  Harry 
Busick,  janitor. 

CORRECTION  IN  DATES 

The  birthday  of  Henry  Ford  is  July 
30;  the  birthday  of  Mrs.  Henry  Ford 
is  April  11th  and  that  day  is  also  their 
golden  wedding  anniversary.  On  April 
11  in  Detroit  the  home  of  Edsel  Ford 
was  the  scene  of  a  quiet  family  cele¬ 
bration  of  the  golden  wedding  anni¬ 
versary  and  Mrs.  Ford’s  birthday.  A 
dispatch  in  Editor  &  Publisher  last 
week  inadvertently  referred  to  that 
date  as  Mr.  Ford’s  birthday.  As  is  his 
custom,  Mr.  Ford  does  not  celebrate 
his  natal  day,  but  Mayor  Reading  of 
Detroit  is  going  ahead  with  plans  for 
celebration  of  Henry  Ford’s  birthday 
on  July  30  Many  newspapers  in  the 
middle-west  are  also  going  ahead  with 
plans  for  special  news  treatment  on 
the  July  30  date. 


Reunions  in  the  Garden  are  the  order  of 

the  day. 

The  nev/  press  room  on  the  50th  street  side 
of  the  big  building  is  the  scene  of  many  gather¬ 
ings  of  newspaper  men  from  all  over  the  country 
as  well  as  Manhattan. 

The  press  staff — Roland  Butler,  general  press 
agent;  Frank  Braden,  veteran  circus  writer  and 
story  man;  Henry  Ringling  North,  story  man; 
Gardner  Wilson,  story  man,  and  Allen  J.  Lester, 
contracting  press  agent — are  busy  welcoming 
friends  from  everywhere.  It  is  a  grand  time  of 
year  for  them — and  for  the  show. 

It's  a  tremendous  engagement,  this  one  of 
1938  in  Madison  Square  Garden,  and  it  will 
likely  set  an  all-time  record  for  business  and  for 
superlative  entertainment,  pinnacled  by  a 
smashing  trio  of  extraordinary  features — 
Gargantua  the  Great,  the  largest  and  most 
ferocious  gorilla  in  captivity;  Bring  'Em  Back 
Alive  Frank  Buck  and  his  caravan  of  wild  animals 
captured  for  the  show,  and  "Nepal",  the  most 
exquisitely  beautiful  spectacle  ever  to  open  a 
performance  of  The  Greatest  Show  on  Earth. 
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President  Again 
Target  for 
Gridiron  Club 

450  See  Washington 
Conrespondents  Satirize 
Politicians  and  World  Events 

Washington,  D.  C.,  April  11 — Presi¬ 
dent  Roosevelt  and  other  political 
great  were  satirized  in  friendly  com¬ 
edy  at  the  Gridiron  Club’s  semi-an¬ 
nual  dinner  last  Saturday  night.  The 
world  of  today,  with  wars  and  war 
rumors,  dictator  races,  economic 
struggles,  and  political  temperaments, 
were  sizzled  on  the  stage  of  the  famous 
newspaper  club. 

The  Chief  Executive,  heading  a  dis¬ 
tinguished  audience,  saw  himself  por¬ 
trayed  in  the  midst  of  gathering  storm 
clouds  of  the  “recession”  garbed  in 
quarterback  football  togs  at  the  helm 
of  a  wallowing  ship  of  State.  Big  and 
little  business,  sore  and  seasick,  himg 
disconsolately  over  the  rail.  They 
implored  him  to  let  them  off  any  place, 
but  he  announced  calmly  that  he  had 
many  objectives  and  hoped  to  reach 
them  all  simultaneously. 

President's  Writings  Satirized 

The  President’s  recent  literary  en¬ 
deavors  were  not  spared.  A  satire  de¬ 
picted  him  in  the  sole  of  Caesar,  as¬ 
sisted  by  his  son  James,  auctioning  off 
his  commentaries,  “the  innermost  sec¬ 
ond-hand  secrets”  to  Roy  Howard,  of 
the  Scripps-Howard  Newspapers,  on 
a  bid  of  one  no-trump.  Casting  for 
other  things  to  barter,  Jimmy  sug¬ 
gested  selling  advertising  in  the  Con¬ 
gressional  Record  and  putting  the 
daily  Treasury  statement  on  news¬ 
stands  as  a  “Daily  Scandal  Sheet.” 

The  dinner  ended  with  a  toast  to  the 
President  who  then  addressed  the  450 
guests  “off  the  record.” 

Among  newspaper  notables  present 
were:  Frank  B.  Noyes,  president,  As¬ 
sociated  Press;  Barry  Faris,  editor. 
International  News  Service;  Hugh 
Baillie,  president.  United  Press;  Roy 
W.  Howard,  editor,  New  York  World- 
Telegram;  William  W.  Hawkins,  chair¬ 
man  of  the  board,  Scripps-Howard 
Newspapers;  Fred  S.  Ferguson,  presi¬ 
dent,  Newspaper  Enterprise  Associa¬ 
tion;  Mark  Ethridge,  general  manager, 
Louisville  Courier- Journal. 

m 

New  Book  Analyzes 
Circulations 

A  new  service  for  publishers,  ad¬ 
vertisers  and  advertising  agencies  was 
launched  April  8  with  publication  of 
“Media  Penetration  Analysis”  termed 
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“the  pioneer  certified  breakdown”  of ; 
newspaper  and  magazine  circulations 
in  every  city  of  the  country  in  which 
a  daily  newspaper  is  published. 

Based  on  Audit  Bureau  of  Circula¬ 
tions  reports  and  publishers’  govern¬ 
ment  statements,  the  volume  shows 
the  number  of  copies  of  outside  news¬ 
papers  and  magazines  sold  in  each 
city  compared  with  the  circulations 
of  the  local  newspapers. 

Figures  are  given  for  a  list  of  18 
magazines  and  for  all  outside  news¬ 
papers  having  sales  in  each  city. 

The  volume  is  issued  by  Coverage 
Publishers,  Inc.,  420  Lexington  Ave¬ 
nue,  New  York,  of  which  Abraham 
Bernheimer  is  president.  The  volume 
sells  for  $10  and  will  be  issued  semi¬ 
annually. 

A  staff  of  26  persons  worked  eight 
and  one-half  months  to  compile  the 
present  476-page  volume,  Mr.  Bern¬ 
heimer  said. 


WHAT  OUR 
READERS  SAY 


Strike  Vote  Story 
Called  Incorrect 

To  Editor  &  Publisher:  As  chair¬ 
man  of  the  Philadelphia  Record  Unit 
of  the  Newspaper  Guild,  I  wish  to 
point  out  inaccuracies  in  your  story 
on  the  strike  vote  taken  by  our  Unit. 

Your  story  says  the  editorial  de¬ 
partment  vote  was  77  to  16  against  a 
strike,  while  the  commercial  depart¬ 
ments  cast  a  solid  bloc  of  more  than  , 
60  votes  for  a  walkout.  This  state-  1 
ment  is  absolutely  incorrect,  since  in 
the  secret  ballot  126  editorial  mem¬ 
bers  were  checked  off  as  voting  and 
only  30  non-editorial  people.  If  all 
30  non-editorial  people  had  voted 
“yes”  (there  is  no  way  of  knowing 
whether  they  did  or  not)  then  42 
editorial  department  members  voted  | 
for  a  strike. 

You  also  say  that  23  yes  votes  were 
contested  and  disqualified  for  non¬ 
payment  of  dues.  This  was  inaccu¬ 
rate  since  there  were  only  17  present 
who  were  not  paid  up  in  their  dues 
and  I  ruled  that  they  were  not  per¬ 
mitted  to  pay  dues  at  the  meeting  in 
order  to  vote.  No  formal  challenge 
was  made  and  they  were  not  allowed 
to  vote. 

Another  mistake  is  the  statement 
that  commercial  departments  were  not 
involved  in  the  contract  negotiations. 
The  Record  management  negotiators 
agreed  that  any  job  security  clause 
arrived  at  would  be  applicable  to  all 
Guild  members  on  the  Record.  The 
Record  Guild  members  are  in  one  unit 
and  all  votes  are  taken  as  a  unit. 

Arthur  Riordan. 
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MAZDA  PHOTOFLASH  LAMPS 


.  .  .  FOR  SYNCHRONIZED  FLASH  SHOTS 


W  New  longer  flash  . . .  new 

smaller  bulb  size _ offer 

new  help  for  newspaper  and 
candid  camera  work 

G-£  Mazda  Photoflash 
lamp  No.  7 

Slightly  longer  than  a  pack  of 
cigarettes,  this  new  G-E  MAZDA 
Vhotoflash  lamp  gives  as  much 
total  light  as  the  No.  10  lamp. 
Designed  for  the  news  photog¬ 
rapher  with  fast  lens  and  fast 
him,  its  small  size  and  long  hash 
will  also  make  a  strong  appeal  to 
the  candid  camera  user.  Unlike 
other  G-E  MAZDA  Vhotoflash 
lamps,  it  is  hlled  with  hne  alumi¬ 
num  wire, with  only  a  small  piece 
of  aluminum  foil.  Made  with 
a  new  quick -breaking  hlament, 
this  new  lamp  conserves  the  life 
of  the  battery  with  which  it  is 
flashed  and  makes  for  more  uni¬ 


form  synchronizer  operation.  It 
can  be  used  with  the  average  syn¬ 
chronizer  adjustment  for  the  G-F. 
Mazda  'Photoflash  lamp  No.  20. 

G-E  Mazda  Photoflash 
lamp  No.  IS 

This  new  lamp  is  similar  in 
appearance  to  the  G-E  MAZDA 
Photoflash  lamp  No.  10,  but  it 
differs  radically  in  performance. 
The  reason  for  this  is  that  the 
aluminum  foil  has  been  specially 
treated,  which  lengthens  the 
flash,  and  increases  the  accuracy 
of  its  timing  as  well  as  its  total 
light  output.  This  lamp,  too, 
has  the  new  battery- saving  fila¬ 
ment,  and  operates  satisfactorily 
with  the  average  synchronizer 
adjustment  for  the  No.  20 
lamp.  You  can  tell  this  new 
No.  15  by  the  green  separator 
disc  in  the  neck  of  the  lamp. 


Through  these  two  new  lamps,  which  supplement  the  three 
sizes  already  available,  General  Electric  continues  its  policy 
of  constantly  providing  photographic  lamps  better  suited  to 
your  needs.  It  pays  to  look  for  the  G-E  mark  when  you  buy. 
General  Electric  Company,  Nela  Park,  Cleveland,  Ohio. 


GENERAL  ELECTRIC 
MAZDA  PHOTO  LAMPS 
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EDITOR 


P  U  B  L  I  S  HERIFC 


Boy  and  Girl 
Write  "Advice 
To  Youth"  Column 


ticians.  A  four-part  series  called  mitted  in  the  competition  will  also  be 
“Over  There”  contained  the  results  of  available  for  inspection  at  that  time. 


the  interviews.  According  to  the  re-  The  official  program  follows: 
ports,  the  white-collar  people  in  these  SUNDAY,  APRIL  24 

cities  are  all  thinking  of  war.  Registration  of  members  and  well 

In  Japan  the  white-collar  people  vention  by  President  Elsa  Lang, 
are  too  enthusiastic  over  their  cotm-  MONDAY,  APRIL  25 

♦i-v’c  “militnrv  tn  wrtrrv  abnilt  10  a.  m. 


SUNDAY,  APRIL  24 
Registration  of  members  and  welcome  to  con* 


2:30  p.  m. 

Presentation  of  Eniroa  &  Publishes  a«a.-di 
to  winning  newspapers,  followed  by  rentw  d 
entries  in  1937  promotion  contest. 

The  round-table  clinic  discussions  of  the  e«. 
vention  sessions  will  include  the  following: 

“What  can  we  learn  from  contests?"  ^ 
Willard  de  Lue,  Boston  Globe. 

“Planning  research  to  develop  linage" 


r  *  - - ^  enthusiastic  over  their  coun-  MONDAY,  APRIL  25  ”“PU;nTng  Image- 

New  Baseball  Strio  Started  try’s  “military  destiny  to  worry  about  .  .  Ivan  Veit,  York  Times. 

,  moimting  taxes,  it  was  stated.  The  ,  ,.^Vfr’anir'annointment  of  conven’  “Making  a  data  book  that  salesmen  win  U«' 

.  .  .  AP  Has  World  common  man  in  England  supports  tio„  "ommitt.^.  appointment  conven- 


...  AP  Has  World 
Stirvey  Series 
By  ROBERT  U.  BROWN 


common  man  m  £.ngiana  supports 
British  rearmament  because  he  thinks 
it  is  good  insurance  against  war.  Ber¬ 
lin’s  white-collar  man  sees  war  as  in- 


Clinic  Discussion — Promotion  Organization. 
2  p.  m. 

William  A.  Thomson,  director  Bureau  of 


Breaking  away  from  the  traditional  evitable  but  hopes  a  vray  can  be  found  -'^Sc'"dUct^Lon^^  Books,  Research, 


“advice  to  youth”  column.  Associated  to  avoid  it.  And  the  Frenchman  feels  Contests,  Type. 
ElDiroRS,  Washington,  D.  C.,  is  offering  war  is  certain.  To  him  the  only  ques-  ’ 

“From  Youth  to  Youth,”  a  thrice-  tion  is:  When? 


weekly  column  for  yoimg  people  writ¬ 
ten  by  two  young  people. 

Joan  Fortune,  21,  a  graduate  of 
Goucher  College,  and  Norton  Hughes 
Jonathan,  23,  who  attended  the  Uni¬ 
versities  of  California  and  Chicago, 
are  the  authors.  The  girl’s  part  in  the 
column  is  chiefly  in  producing  ideas 
and  passing  along  material  dealing 
with  girls,  the  syndicate  reports, 
whereas  the  young  man  does  most  of 
the  writing. 

The  column  runs  about  500  words 
and  contains  useful  information  for 


NNPA  Program 
For  Convention 
Is  Announced 


Well-Known  Speakers  and 
Score  of  Clinics  . . .  E.  &  P. 
to  Present  Awards 


TUESDAY,  APRIL  26 
8:30  a.  m. 

Clinic  breakfast — New  Books. 

9:30  a.  m. 

Clinic  discussion — Presentations. 

10:30  a.  m. 

Edward  L.  Lloyd,  chief  Market  Data  Section, 
United  States  Department  of  Commerce. 

1 1  a.  m. 

Dr.  George  W.  Gallup,  American  Institute 
of  Public  Opinion. 

2  p.  m. 


"Presentations  that  sell”  by  Kenneth  Mjiot, 
\'cw  York  Sun. 

“New  books  that  help  the  promotion  mn" 
by  Murray  Metten,  IVilmington  Post. 

“Sell  it  with  type”  by  Kuf  Gonzalez,  Sii 
York  Herald  Tribune. 

“How  the  American  newspaper  promoda 
department  functions”  by  Willard  de  Li*. 
Boston  Globe. 

“Radio  for  newspapers”  by  Jacob  Albert, 
Detroit  News. 

“Taking  circulation  promotion  out  of  tk 
rut"  by  Vernon  Myers,  Dcs  Moines  Reiiae 
Hr  Tribune. 

“Making  reader  relations  pay”  by  Clarkj 
L.  Baum,  Portland  Journal. 

“Direct  mail  for  newspapers"  by  Lok 
Davis,  Wall  Street  Journal. 

“One-man  promotion  departments”  by  Dn 


Tour  of  New  York's  1939  World’s  Pair  site  MeWain,  Louistille  Courier-Journal 


Elsa  Lang,  promotion  manager  New 


the  ’teen-aged  boys  and  girls  who  are  York  Herald  Tribune  and  president 


beginning  to  have  dates.  Besides  an¬ 
swering  letters  and  helping  young  peo¬ 
ple  solve  their  social  and  personal 
problems.  Miss  Fortune  and  Mr.  Jona¬ 
than  supply  tips  on  how  to  be  popular 
and  how  to  behave  one’s  self  at  a 
party  or  on  a  date.  They  treat  such 
subjects  as  the  usefulness  of  a  good 
“line,”  driving  an  automobile,  and 
“the  care  and  feeding  of  automobiles.” 

The  syndicate  also  states  it  will,  in 
the  near  future,  have  pamphlets  on 
some  of  these  subjects  which  news¬ 
papers  can  obtain  for  their  own  dis¬ 
tribution. 


National  Newspaper  Promotion  Asso¬ 
ciation,  this  week 


and  exhibits. 

7:30  p.  m. 

Annual  NNPA  dinner,  Waldorf-Astoria. 
WEDNESDAY,  APRIL  27 
8:30  a.  m. 

Clinic  breakfast — Merchandising. 

9:30  a.  m. 

Clinic  discussion — Circulation. 

10:30  a.  m. 


“Classified  problems”  by  Raoul  Blumberi 
Washington  Post. 

“Merchandising  and  retail  contact”  by  W.  J 
Byrnes,  Chicago  Tribune. 


LEGAL  AD  RATE  RAISED 

An  increase  of  10  cents  a  line  for 
legal  advertising  in  Philadelphia 


announced  com-  Col.  Julius  Ochs  Adler,  vice-president  and  newspapers  of  more  than  125,000  dr- 


pleted  plans  for  seferal  manager.  New  York  Times. 


the  NNPA  con- 
vention  to  be 
held  in  New  Annual  N1 

York’s  Waldorf-  dorf-Astoria. 

Astoria  Hotel  , 

April  24  to  28. 

Speakers  will  clinic  disc 

include  Col.  bed. 

Julius  Ochs  Ad-  T1 

1  e  r ,  vice-presi-  _  . 
dent  and  general 


11:30  a.  m. 

Clinic  discussions — Direct  Mail,  Radio. 
12:30  p.  m. 

Annual  NNPA  Trade  Paper  luncheon,  Wal- 


culation  has  ben  approved  by  Phila¬ 
delphia’s  City  Council.  Present  rates 
are:  10  cents  a  line  for  newspapers 
with  a  circulation  up  to  50,000;  15  cents 
a  line  for  circulation  between  50,000 
and  125,000;  and  30  cents  a  line  for 


Leo  McGivcna,  president  of  Briggs  &  Varley.  newspapers  with  more  than  125, OW 
3:30  p.  m.  .  f  . • 


Clinic  discussions — Reader  Relations,  Classi- 


circulation. 


THURSDAY,  APRIL  28 
9:30  a.  m. 

Business  Meeting,  election  of  ofticers,  ap- 


RAISES  READER  PRICE 

The  Milford  (Mass.)  News  April  11 


Baseball  Strip 

“Lefty  Yannigan”  is  the  title  of  a 
new  baseball  strip  started  by  Con- 


Elsa  Lang 


pointment  of  committees  and  general  discussion  raised  its  price  from  2c  to  3c  and  froiE 


liam  A.  Thomson,  director  Bureau  of 
Advertising,  ANPA;  Leo  McGivena, 


manager  of  New  of  activities  for  the  year  ahead. 
York  Times;  Wil- 


12c  to  20c  weekly  delivered. 


souDATEo  News  Features.  It  is  drawn  y^^ley;  Edward  L. 

by  Robert  PUgrim  who  drew  “Dot  and  chief  hferket  Data  ^cUon,  De- 


Dan  in  Santaland”  around  the  Christ-  ^  Commerce  Wellington 

mac  eMcnn  and  Dr.  George  W.  Gallup,  head 


'"Sir^'Slic  deals  with  the  rise  of  American  Institute  of  Public 

Lefty,  a  backwoods  boy,  from  the  bush  '■Ipi'Mon. 

leagues  to  big  time  baseball  as  a  south-  A  score  of  clmic  discussions  will 
paw  pitcher.  Kitty  Carter  is  the  love  imeirtant  p^t  m  ffie 


A  score  of  “clinic”  discussions  will 


interest  and,  strangely.  Lefty  has  a  conv^tion  auuviues- 
cow,  “Moo-moo,”  who  is  his  constant  members  will  supplied  wiffi  special 


Association 


com’nanion  '  notebooks  in  which  to  maintain  a  com¬ 

plete  record  of  material  presented. 

"Over  There"  Series  ^ 

New  York  s  1939  Worlds  Fair. 
The  Associated  Press  Feature  Ser-  Another  highlight  will  be  the  presenta- 
VICE  released  ^  unusual  survey  of  the  tion  of  awards  in  Edfior  &  Publish- 


world  scene  this  week. 


er’s  1937  newspaper  promotion  contest. 


AP  foreign  correspondents  in  Lon-  Formal  presentation  of  certificates  to 
don,  PariS’  Berlm  and  Tokyo  were  tj^e  winning  newspapers  will  be  made 


asked  to  mterview  and  report  the  ^t  NNPA  convention  headquarters  on 
opinions  of  the  wlute-collar  class  in  Thursday,  April  28.  All  material  sub- 


their  city,  not  the  dictators  and  poll- 


(UP) 


THE  MARK 


OF  ACCURACY,  SPEED 


AND  INDEPENDENCE  IN 


WORLD  WIDE  NEWS 


COVERAGE 


UNITED  PRESS 


“Did  you  know  that  Louis  had 
suffered  another  breakdown?” 

"Well,  you  may  call  it  a  break¬ 
down.  but  to  me  it  is  just  a  case  of 
getting  a  slight  reverse.” 

"What  do  you  mean  by  that?” 

"In  my  own  humble  opinion  you 
will  find  that  Louis  usually  knocks 
himself  out  after  every  defeat  of 
his  major  civic  pursuits.  For  exam¬ 
ple,  he  became  active  in  the  new 
church,  and  he  tried  to  secure  the 
presidency.  As  you  know,  he  has 
that  terrific  aggressive  nature  that 
is  devoid  of  finesse,  and  it  really 
disguises  the  fact  that  the  man  has 
been  well  educated.  Consequently, 
he  just  falls  short  of  that  leadership 
spirit.  When  it  comes  to  a  final 
show-down,  he  is  defeated. 

"I  remember  very  well  a  few  years 
ago  after  that  contest  he  had  to  go 
away  and  rest  up.  It  was  the  defeat 
that  stung  him  and  caused  a  physi¬ 
cal  reaction. 

"Then  there  was  the  contest  for 
the  leadership  of  the  Country  Club. 


He  did  an  awful  lot  of  good  work 
in  behalf  of  that  proposition,  and 
yet  he  provoked  much  enmity 
through  his  blunt  criticism. 

“A  fellow  like  yourself  would  have 
handled  those  same  situations  with¬ 
out  provoking  any  hard  feelings. 
You  have  a  way  of  constructively 
pointing  out  inefficiency;  whereas 
Louis  does  it  in  a  manner  that 
makes  one  feel  that  no  one  could 
handle  that  matter  quite  so  well  as 
he  could. 

"I  remember  he  was  in  a  similar 
situation  in  connection  with  a 
lodge.  It  is  this  peculiar  trait  that 
has  kept  him  from  heading  the  or¬ 
ganization  that  he  is  with.  I  feel 
sorry  for  the  man,  because  he  right¬ 
fully  is  entitled  to  some  of  the  situa¬ 
tions  that  he  would  like  to  build 
for  himself,  and  yet  he  just  hasn't 
the  polish  and  general  temperament 
to  fit  his  ambition  and  ability.  After 
all,  the  right  thing  at  the  wrong 
time  is  just  as  bad  as  the  wrong 
thing  at  the  right  time.” 


All  rights  reserved  by  The  Inspirational  Syndicate 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


I  MYSELF  is  the  reason  for  most  failures.  To  know  I, 
MYSELF  is  to  know  how  to  get  on.  To  know  how  to  get 
on  is  to  know  how  to  live  and  be  happy. 

Craigisms.  the  G-day-a-week  feature  will  spark  your 
readers  on  the  common  weaknesses  of  the  person  L 
MYSELF. 

Craigisms  appeal  to  the  heart,  mind,  hopes,  ambi¬ 
tions,  character  and  happiness  of  90°/o  of  your  readers. 
Manuscripts  sent  for  your  consideration. 

THE  INSPIRATIONAL  SYNDICATE 


Kew  Gardens.  N.  Y. 
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Sko^t  'T<ikci. 


MOST  HUMOROUS  happening  of  the 
Chrysler  strike  “dog-watches”  of 
last  year  was  the  incident  of  the  night 
before  Good  Friday — when  reporters 
were  sitting  outside  the  office  of  Gov¬ 
ernor  Frank  Murphy  in  Lansing,  wait¬ 
ing  for  hours  at  a  time  for  someone 
to  come  out  and  tell  what  was  going 
on  behind  the  thick  doors. 

Ed  Angley,  of  Neio  York  Herald 
Tribune,  kept  the  boys  awake  as  the 
clock  neared  the  midnight  stroke.  He 
drawled  out  his  jokes,  and  those  whose 
eyes  were  open  laughed.  Suddenly, 
the  door  of  the  conference  room  op¬ 
ened  and  the  governor,  tired  and  hag¬ 
gard,  stepped  out. 

Angley,  the  first  man  to  open  the 
press  conferences,  used  his  traditional 
“Well,  govnuh,  what’s  it  this  time?” 
And  the  governor,  smiling,  despite  the 
hours  of  wrangling  he  had  been 
through,  declared: 

“Boys,  I  am  happy  to  report  the 
spirit  of  Good  Friday  is  prevailing.” 

Angley  wasted  no  time  with  his 
question: 

“Govnuh,  I  don’t  mean  to  be  sacri- 
ligious,  but  tell  me — just  who  is  going 
to  be  crucified,  the  Chrysler  boys  or 
the  U.A.W.?” 

_  ■ 

THERE  IS  nothing  which  bores  a 
copy-reader  more  than  wading 
through  the  seemingly  interminable 
press  agent  blah  with  which  some 
Sunday  papers  keep  the  ads  apart  in, 
say,  the  real  estate  section.  With  his 
mind  far  away,  one  Washington,  D.  C. 
copy-glancer  was  mechanically  han¬ 
dling  a  handout  glorfying  the  stair¬ 
ways  in  a  clot  of  new  subdivision 
dwellings,  and  this  is  the  head  he 
wrote: 

STAIRS  ARE  USEFUL 
IN  TWO-STORY  HOUSES 

This  same  man’s  headline  over  a 
piece  of  copy  extolling  residences  of  a 
squat  style  of  architectiu'e  was: 

HOME  ARE  BEING  BUILT 
CLOSER  TO  THE  GROUND 

■ 

DAL  DALRYMPLE,  now  associate 
editor  of  the  Oil  and  Gas  Journal 
in  Tulsa,  tells  this  one  on  himself. 

When  a  reporter  on  Tulsa  Tribune 
he  was  usually  assigned  to  interview 
great  musicians  when  they  visited 
Tulsa.  He  got  so  he  would  ask  certain 
routine  questions  mechanically. 

When  Rachmaninoff  came  to  town 
he  was  sent  to  interview  him,  and 
Jenkin  Lloyd  Jones,  son  of  the  Tribune 
publisher,  accompanied  him. 

Dalrymple  asked  Rachmaninoff  his 
list  of  questions,  while  Jones  listened. 


Then,  as  a  parting  shot,  Dalrymple 
inquired,  mechanically: 

“By  Ae  way,  Mr,  Rachmaninoff, 
who  will  be  your  accompanist  to¬ 
night?” 


SURPRISING  addition  to  circus  at-  ■ 
tractions  reported  in  New  York  Her¬ 
ald  Tribune,  April  9:  ' 

From  the  center  of  his  spotlight 
the  announcer  said  in  stentorian 
tones  that  the  circus  “will  now 
present  the  world’s  most  terrifying 
living  creature,  Gargantua  the 
Great.”  Then  he  introduced  Frank 
Buck,  the  animal  collector,  who 
told  something  about  gorillas. 

■ 

THROUGH  switching  of  heads  in  the 
composing  room,  the  following  re¬ 
cently  appeared  over  a  story  relating 
the  status  of  politics  in  Jasper  county, 
Iowa: 

INSANE  OUTNUMBER 
POOR  IN  COUNTY  HOME 
But  Four  Incumbents  Have  Not 
Yet  Announced  Intentions 

■ 

THE  ALEXANDRIA  (Va.)  GAZETTE 
came  up  with  these  Page  1  headline 
nifties  on  April  1: 

“PURSE  AND  CONTENTS  OF 
MRS.  WHITESTONE  STOLEN” 
Also: 

“EAGLES  ARE  READY 

FOR  STONE  LAYING” 

The  eagles  referred  to  happened  to 
be  the  Fraternal  Order  of  ^gles. 

COMPLAINING  that  nobody  dies, 
nothing  ever  happens,  a  village  cor¬ 
respondent  for  a  Warren  County,  N.  J., 
weekly,  penned  this  pessimistic  item: 

“News  is  scarcer  this  week  than 
grapes  on  a  bean  vine.  Nothing  worth 
recording  seems  to  be  taking  place. 


Even  those  reported  sick  last  week 
are  improving.” 

■ 

Editor  &  Pubusher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returneiL 

■ 

Urges  Candy  Makers 
To  Boost  Budgets 

A  recommendation  that  candy 
manufacturers  make  substantial  in¬ 
creases  in  advertising  appropriations 
was  issued  this  week  by  Otto  Schner- 
ing,  chairman  of  the  merchandising - 
advertising  committee  of  the  National 


Confectioners  Association.  “We  have 
a  story  to  tell — the  story  of  candy  as 
a  wholesome,  healthful  food.  We 
have  the  task  of  correcting  certain 
misconceptions  about  candy,”  he  said, 
“and  I  am  convinced  that  we  can  tell 
that  story  most  effectively  through 
advertising.” 

Mr.  Schnering,  a  leading  candy 
manufacturer  of  Chicago,  has  been  in 
New  York  conferring  with  officials  of 
Com  Products  Refining  Company, 
who  have  worked  out  a  collective 
merchandising  and  educational  cam¬ 
paign  in  behalf  of  the  candy  industry 
as  a  whole. 


DEALER.S  AND 

distWbutohs 

OUT'OF'TOWN 
FOkEldN  AND 
bACiC  NUMbEk 
NEWSPAPEkS 

HEKE  ^INCE  190^ 

WE  AkE  FOkEMOST  , 

In  the$e  B  Item^ 


Vviink  how  rarely.  H 
Do  you  ever  Good  tele* 

ever,  your  teleP  o  unusual 

combination  _  ,s  the 

pendable  equipment-  Ou  P 

equipment-  '  ' 


Is  your  auto  linage 
all  it  should  be? 

Are  your  automobile  advertis¬ 
ers  pleased  with  advertising 
and  its  results  in  this  spring 
season? 

Cars  are  sold  on  appearance. 
Advertisers  use  all  available 
means  to  illustrate  them  attrac¬ 
tively  in  your  columns.  Your 
part  is  to  produce  these  ads  so 
that  readers  will  visualize  the 
joy  of  possession. 

Many  papers  are  finding 
Certified  Mats  a  big  help  in 
getting  results  for  merchants 
with  eye  appeal. 

For  deptndM*  stereotyping,  rely  on 
Certified  Mets,  made  in  theU.S.A. 

CERTIFIED  DRY  MAT  CORPORATIDN 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 


president 


Built  for  Service 

Most  people  take  their  telephone  pretty 
much  for  granted. 

Though  rugged  in  construction,  it  contains 
no  less  than  248  separate  parts  which  must 
fit  together  and  function  with  such  mechani¬ 
cal  and  elearical  precision  that  you  can  talk 
over  it — through  the  nationwide  network  of 
wires  and  cables  and  switchboards  of  the  Bell 
System — anytime,  anywhere. 

One  reason  why  this  is  possible  is  because 
the  Western  Elearic  Company,  the  manu¬ 
facturing  unit  of  the  Bell  System,  makes 
telephone  equipment  in  which  service  is  the 
first  consideration— since  this  equipment  is 
built  for  long  life  and  low  maintenance  cost. 
The  telephone  companies  acquire  this  appa¬ 
ratus  at  favorable  prices  made  possible  by 
the  economies  of  large  scale  produaion  and 
Western  Electric’s  policy  of  moderate  profits. 

'The  savings  which  your  telephone  com¬ 
pany  thus  makes  on  its  equipment  help  to 
offset  increases  in  taxes,  wages,  and  other 
elements  in  the  cost  of  providing  an  increas¬ 
ingly  complex  service. 

Thus  Western  Electric  contributes  its  part 
in  making  Bell  Telephone  service  depend¬ 
able  and  economical. 


Western  Electric 


BELL  SYSTEM  SERVICE 
IS  BASED  ON 

WESTERN  ELECTRIC  QUALITY 
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NEWSPAPER  PROMOTION 

REVIEW  By  ROBERT  S.  MANN 


Wasted  Effort 

THE  PILE  of  promotion  material  that 
has  accumulated  during  recent 
weeks,  while  this  department  has  been 
devoted  to  interview  and  promotion 
contest,  looks  like  Monday  morning’s 
mail  in  an  advertising  agency.  And 
sorting  through  it,  we  are  impressed 
by  the  number  of  items  that  conceal 
their  news  content  if  any,  that  fail  to 
tell  at  a  glance  what  paper  they  come 
from,  that  are  obviously  single-shots 
not  related  to  any  real  promotion  pro¬ 
gram.  Of  which  more  some  day  when 
we  are  feeling  grumpy. 

Most  of  the  items  in  the  pile  are  well 
worth  attention.  Let’s  look  at  a  few, 
and  get  at  the  others  in  early  issues  to 
come. 

They  Still  Drink;  Here's  How 
THE  HUGE  liquor  market — ^four-year 
wonder  in  organization  and  devel¬ 
opment — has  offered  rich  rewards  in 
advertising  during  a  period  when 


other  advertising  was  growing  slower 
if  at  all.  And  no  other  classification 
has  received  so  elaborate  market  and 
sales  data  from  newspapers.  The 
sales  figures  of  the  states  where  official 
monopolies  control  all  business  have 
offered  a  fruitful  source  of  material, 
presumably  throwing  a  lot  of  light 
on  conditions  in  other  states  as  well. 

To  hand  this  week  come  oversize 
liquor  sales  reports,  with  shiny  covers 
and  color  printing,  from  Cleveland 
Press  and  Pittsburgh  Press,  both 
Scripps-Howard  newspapers.  The 
former  claims  to  be  “by  far  the  larg¬ 
est  and  most  comprehensive  study  of 
liquor  sales  in  a  monopoly  state  ever 
issued.’’  Following  two  somewhat 
smaller  studies,  this  makes  possible  a 
study  of  trends  for  three  years. 

For  one  thing,  the  Cleveland  study 
(“An  Analysis  of  Liquor  Sales  in 
Ohio,  Full  Year  1937’’)  points  out  that 
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in  1937  there  were  91  local  option 
elections  in  Ohio,  of  which  65  were 
won  by  the  drys.  Bone  dry  townships 
now  number  205,  in  addition  to  which 
595  townships  forbid  sale  of  liquor 
by  the  glass,  a  total  of  70%  of  the 
state’s  area  and  16%  of  the  population. 
Despite  this,  the  booklet  shows  that 
sales  have  risen  from  $35,000,000  (state 
total)  in  1935  to  $55,527,951  in  1937, 
Ninety-four  vendors  contributed  to 
this  business,  35  of  them  accounting 
for  97.5%  of  the  whole.  The  Press’  own 
selling  talk  comes  on  the  last  page, 
which  tells  of  circulation  coverage  in 
Cuyahoga  County,  which  spends 
$50.86  per  family  on  liquor — the  high¬ 
est  average  in  the  state.  A  big  map 
of  wet  and  dry  territory  goes  as  an 
insert  to  the  booklet,  and  is  repro¬ 
duced  in  smaller  form  on  one  of  its 
pages. 

The  Pittsburgh  Press’  booklet  is  the 
“Fifth  Semiannual  Analysis  of  Liquor 
Sales  in  Pennsylvania,”  with  the  sub¬ 
heading,  “An  80  Million  Dollar  An¬ 
nual  Liquor  Market.”  In  this,  as  in 
the  Cleveland  study,  the  backbone  is 
the  detailed  tabulation  of  sales  by 
brands,  both  for  the  state  and  for 
sections  of  the  state.  An  interesting 
chart  shows  the  gains  and  losses  of 
the  principal  liquor  firms  in  per¬ 
centage  of  total  sales  for  four  six- 
month  periods  of  1936  and  1937. 
Whereas  Schenley  led  in  Ohio  with 
17.5%  of  sales  (year  1937)  National 
Distillers  was  ahead  in  the  neighbor 
state  of  Pennsylvania  with  15.0%  (last 
half  1937).  Both  National  and  the 
other  best-known  distillers  had  small¬ 
er  percentages  than  in  1936,  appar¬ 
ently  reflecting  the  success  of  lesser 
concerns  in  forcing  their  way  to  the 
fore. 

Somewhat  surprisingly,  we  find  in¬ 
side  the  Pennsylvania  booklet  a  loose 
mimeographed  sheet  carrying  an 
urgent  plea,  “Don’t  Sell  Allegheny 
County  or  District  No.  4  short  when 
you  consider  their  importance  in  the 
liquor  industry,”  over  the  signature 
of  P.  W.  Gundelfinger,  superintendent 
District  No.  4,  Pennsylvania  Liquor 
Control  Board.  The  sheet  gives  fig- 
Lires  on  the  importance  of  Allegheny 
County  as  a  market. 

Used-Car  Success 

ONE  THING  that  newspapers  don’t 

want  anyone  to  forget  is  the  part 
they  played  in  National  Used  Car  Ex¬ 
change  Week.  Currently  a  good 
number  of  them  are  circulating  re- 
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ports  of  what  they  did  to  help  the 
cause  along. 

One  of  the  most  widely  used  state¬ 
ments  was  a  full-page  advertisement 
prepared  by  the  Bureau  of  Advertis¬ 
ing  ANPA  and  distributed  to  member 
newspapers.  This  carried  a  heading: 
“$50,000,000  in  used  car  sales  in  one 
week.  There  was  a  big  selling  job  to 
do  and  Newspaper  Advertising  did  it.” 

Automotive  advertising  men  have 
seen  numerous  volumes,  some  of  them 
elaborately  bound,  filled  with  news¬ 
paper  pages,  reports  from  auto  deal¬ 
ers’  associations,  etc. 

One  big  brochure  in  aluminum  ink 
on  black  paper  comes  from  Akron 
Times-Press,  with  a  cover  which  says: 
“National  Used  Car  Exchange  Week, 
March  5  to  March  12,  was  launched 
with  a  flying  start  in  Akron  by  the 
Akron  Times-Press  Used  Car  Mardi 
Gras,  held  March  3rd  and  4th,  1938, 
from  10  a.m.  to  10  p.m..  Outdoors  on 
Akron’s  Main  Street.”  Inside  are  clip¬ 
pings  of  publicity  stories  and  pictures, 
also  display  ads  given  by  the  news¬ 
paper  to  promoting  the  Mardi  Gras, 
at  which  over  200  gifts  were  distrib¬ 
uted.  There  were  also  enthusiastic 
letters  from  local  auto  men  citing  big 
sales  gains. 

Another  booklet  comes  from  Rock¬ 
ford  (Ill.)  Morning  Star  and  Register 
Republic,  citing  “Unexcelled  Coop¬ 
eration”  during  used-car  week.  This 
shows  publication  of  seven  pages  of 
display  and  news  promotion  by  the 
newspapers  themselves,  use  of  30,926 
lines  of  paid  space  by  dealers,  and 
16,488  lines  of  other  automotive  ad¬ 
vertising.  Resulting  sales  of  223  cars 
reached  a  gross  of  $62,000. 

Milwaukee  News-Sentinel  repro¬ 
duces  on  green  newsprint  some  eleven 
pages  of  publicity  and  promotion 
sponsored  by  the  News-Sentinel.  The 
cover  promises  that  “Promotion  efforts 


will  continue  into  the  spring  with  en- 
thusiasm  and  consistency.” 

Janesville  (Wis.)  Daily  Gazette  took 
a  page  of  its  space  to  reproduce  a  haK- 
page  Buick  dealer  ad  listing  37  used 
cars,  along  with  a  letter  from  fte 
dealer  praising  the  “drawing  power  if 
the  Gazette  and  station  WCLO.” 

Uniontown  (Pa.)  Herald  -  Genitt 
distributed  a  booklet  pointing  out. 
among  other  things,  that  the  Herald 
and  Genius  printed  24,304  lines  of  ad¬ 
vertising  promotion  and  22,176  lias 
of  news  and  editorial  space,  and  add- 
ing: 

“The  Herald  and  Genius  did  not  solicit  mi 
car  advertising  during  Used  Car  Week.  Wfe 
the  Herald  and  the  Genius  called  the  In: 
dealers  together,  they  were  specifically  tolil 
that  these  newspapers  were  not  asking  lot  * 
soliciting  dealer  advertising  during  Used  Cr 
Week.  However,  in  appreciation  of  such  spi- 
sorship,  dealers  placed  20,972  lines  of  In 
advertising.  When  they  volunteererl  sudi  id 
vertising,  the  Herald  and  the  Genius  furthe 
suggested  that  appropriations  for  used  o: 
advertising,  whatever  the  dealers  contemplitei 
be  not  used  entirely  during  the  week  bm  tk 
substantial  portions  be  held  up  for  use  is  tie 
weeks  immediately  following  the  exposilks 
.  ,  .  7,360  lines  of  national  advertising  vri 
carried  by  the  Herald  and  the  Genius  dnrin 
Exposition  Week.” 

COMMONWEAL  CHANGE 

The  Commonweal,  American  Ca¬ 
tholic  weekly  edited  by  Michael  Wil¬ 
liams  since  he  founded  the  magaziiie 
in  1924,  has  been  taken  over  by  Mip 
Burnham  and  Edward  Skillin,  Jr.,  ulio 
for  several  years  have  served  as  sub¬ 
editors.  Mr.  Williams  will  remain  as 
special  editor;  Burnham,  Skillin 
“with  several  others”  have  assumed 
the  ownership  and  editorial  control; 
and  Harry  Lorin  Binsse,  former  man¬ 
aging  editor  of  Living  Age  and  of 
Liturgical  Arts,  is  the  new  managmj 
editor.  With  its  April  15  issue  Tie 
Commonweal  appeared  in  a  new 
format  offering  additional  features. 


“Bring  me 
the 

i  Editor  & 
Publisher 
File” 


^UBSCRIBERS  usually  find  that  Editor  &  Publisher 
has  permanent  or  semi-permanent  value.  It  is  re¬ 
ferred  to  frequently.  The  missing  copy  may  be  the  very 
one  most  needed  as  you  enter  a  conference  on  advertis¬ 
ing,  machinery,  labor,  newsprint  or  some  other  subject. 
As  a  service  to  its  readers,  Editor  &  Publisher  now 
makes  available  convenient  and  serviceable  BINDERS 
which  hold  twenty-six  issues.  'Diese  binders  are  offered 
at  the  nominal  price  of  $7.50  for  a  set  of  two— enough 
for  one  entire  year  (single  binder,  $4.00).  These  binders 
are  sent  on  approval  and  it  is  suggested  that  you  place 
your  order  promptly  before  the  limited  supply  is  ex¬ 
hausted.  These  binders  are  especially  made  of  the  most 
substantial  materials  and  embody  a  convenient  device 
for  inserting  each  week’s  copy  as  it  arrives. 
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FOLLOWING  list,  compiled  by  Media  Records,  Inc.,  completes  the 
tabulation  begvm  in  last  week’s  issue  of  Editor  &  Publisher,  covering  im¬ 
portant  automotive  and  general  advertisers  in  396  daily  and  Sunday  news¬ 
papers  in  103  cities  covered  in  the  Media  Records  Blue  Book.  All  the  adver- 
isers  in  this  tabulation  used  at  least  150,000  lines  of  newspaper  space  in  these 
cities,  approximating  the  expenditure  of  $50,000  or  more.  In  addition,  as 
explained  last  week,  some  of  these  advertisers  bought  newspaper  space  in 
other  cities,  some  of  them  on  an  extensive  scale;  so  this  listing  cannot  be 
considered  a  complete  report  on  the  newspaper  space  used.  Some  large  ad¬ 
vertisers  who  used  the  smaller  newspapers  principally  may  not  be  included 
in  this  list  at  all. 

With  these  reservations,  however,  the  figures  here  presented  may  be  taken 
as  representing  the  bulk  of  expenditures  by  the  principal  newspaper  adver¬ 
tisers.  Additional  figures  on  general  and  automotive  advertisers’  newspaper 
linage  will  follow. 


Hanufucturer  uiid  l*roduett> 

Zenith  Radio  . 

General  Baking  Co.  (Bond  Bread). 

U.  S.  Rubber  Co . 

U.  S.  Tires . 

Gaytees  . 

Union  Pacilic  R.R . 

Fels  &  Co . .  . 

Pels  Naphtha  Soap  Chips  . 

Pels  Naphtha  Soap  . 

.tmerican  Radiator  &  Standard  San¬ 
itary  Corp . 

American  Radiator  Co.  Prods. . . . 
Standard  Sanitary  Plumbing  Fix¬ 
tures  . 

American  Ra<liator  Co . 

American  Radiator  Conditioning 

System  . 

American  Radiator  Co.  Prods. 

(Fixtures)  . 

Sunbeam  .\ir  Conditioning . 

Ralston  Purina  . 

Shredded  Ralston  . 

Ralston  Wheat  Cereal  . 

Ry-Krisp  . 

Ralston  Wheat  Oats  . 

Purina  Dug  Chow  . 

(Consolidated  Cigar  Corp . 

Harvester  . 

Dutch  Masters  . 

lyivera  . 

44  . 

Phillips  Petroleum  Co.  Prods . 

Chicago  Northwestern  &  Union 

Pacific  . 

.\merican  Can  Co . 

Beechnut  Packing  Co . 

Beech-Nut  Coffee  . 

Beech-Nut  Products  . 

Beech-Nut  Biscuits  . 

Beecl’-Nut  Strained  Foods  . 

Look,  Inc.  I  Look)  . 

Creomulsion  Co . 

&hlitz.  Joseph  Brewing  Co . 

Knox  Co . 

Cystex  . 

Nixon's  Nixoderm,  Dr . 

Callous-Ease  . 

Nixon’s  Kolade,  Dr . 

Hamburg  -  American  Line-  North 

German  Lloyd  . 

Climalene  Co . 

Climalene  . 

Bowlene  . 

Ballantine's  Produets  . 

Pennsylvania  R.R . 

Pennsylvania  R.R . 

Long  Island  . 

Carter  s  Medicine  Co.  (Carter’s 

Little  Liver  Pills)  . 

The  Kendall  Co . 

Blue  Jay  Corn  Plasters  . 

Velure  . 

Bauer  &  Black  Elastic  Sto^ngs 
Graham-Paige  Motors  Corp. 

Graham  (New)  . 

Chesebrough  Mfg.  (io.  . 

Vaseline  . 

Vaseline  Hair  Tonic  . 

Pinoleum  . 

pMter  Milbum  Co.  (Doan’s  Pills) 

Li^y.  McNeil  &  Libby  . 

Ubby’s  Products  . 

l-ibby’s  Baby  Foods  . 

Libby’s  Tomato  Juice  . 

Libby’s  Evaporated  Milk . 

Libby’s  Spaghetti  . 

Wesson  Oil  &  Snowdrift . 

Sn(\vdrift  . 

^  Wesson  Oil  . 

Nia^ra  Hudson  Power  Corp . 

Niagara  Hudson  . 

Niagara  Hudson  Coke  . 

Pictorial  Review-Delineator  . 

Baltimore  &  Ohio  R.R . 

^tephann  Bros.  (Marvels)  . 

P-  W.  Clements  Products  . 

Kruschen  Salts  . 

Allenru  . 

Moones  Emerald  (Sil . 

Buckley’s  Mixture  . 

Radox  . 

Oements  Tonic  . 

^uthwestem  Bell  Telephone  Co. . . 

ilson  &  Co.,  Inc . 

Wilson  Meat  Products  . 

Ideal  I>og  Food  . 

Congress  Cigar  (Za,  Inc.  (La  Paliiia) 

■\tlantic  Gulf  &  West  Indies . 

Clyde  Mallory  . 

New  York  &  Cutn  Mail  S.S.  Co. 

Porto  Rico  Line  . 

Schiffelin  &  Co . 

Teacher’s  Highland  Cream  Whisk. 

Hennessey  Cognac  Brandy  . 

Dagger  Jamaica  Rum  . 

New  York  Central  R.R.  . 
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Product  No.  of  Total  Product  No.  of  Total 
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82 

817.926 

58 

422,730 

44 

811,521 

806,550 

39 

157.318 

822,182 

7.'<9.150 

88 

794,278 

83 

17,400 

13 

27,904 

16 

45 

803,054 

43 

440,954 

776,607 

2.307,009 

746.380 

46 

2,179.601 

59 

30,227 

16 

762,834 

127,408 

13 

780,982 

418,837 

72 

780.982 

89 

302,687 

102 

29,416 

5,715 

4,623 

1,556 

387,515 

284,298 

68,524 

19,454 


347,108 

260,359 

106,185 

37,667 


352,034 

229,286 

121,285 

10,899 


659,168 

23,180 

6,148 


580,789 

80,357 


634,898 

19,660 


586,583 

53,895 

8,139 


407,202 

150,901 

28,625 


283,845 

180,313 

66.185 

43,634 

8,742 


31 

32 
8 
6 

24 

45 

80 

45 

45 

27 

9 

64 

86 

74 

91 

13 

12 


41 

33 

34 

60 

3 


22 

40 

29 

4 


759,791 

564,710 

29,250 

6 

291,647 

50 

242,531 

43 

751,319 

1,282 

62 

479,620 

304,533 

21 

60,739 

17 

72,806 

4 

41,542 

7 

739,936 

21 

684,473 

733,068 

38 

494.087 

720,595 

76 

1,282.742 

713,504 

408,815 

95,305 

33 

271,546 

SO 

41,964 

18 

702,961 

698,473 

82 

650',744 

691,049 

70 

497,705 

688,496 

660,700 

89 

666,661 

3,i32 

8 

2,829 

3 

667,444 

661,146 

49 

359,322 

512,712 

461,023 

38 

51,689 

28 

659,931 

654,558 

26 

555,679 

939,265 

891,377 

59 

47,888 

3 

650,522 

94 

345,327 

648,617 

572.528 

82 

608,596 

36,068 

9 

638.424 

586,728 

89 

763,8.36 

617,718 

479,980 

93 

93.114 

18 

44,624 

4 

584,241 

96 

547,284 

582.719 

24,293 

6 

291,204 

234,297 

SO 

32,614 


582,338 

49,716 

458,420 

37 

123,918 

22 

578,558 

49,^16 

ii 

346,896 

561,990 

8 

3.30,9.30 

4 

16,568 

5 

15,966 

5 

20 

575.256 

19 

393,559 

52 

553,911 

43 

597,200 

56 

549.3.34 

.36 

.302,157 

542.972 

539,504 

248.506 

90 

305.455 

94 

135,82.3 

8.3 

126,670 

85 

106.431 

81 

14,150 

25 

52.212 

68 

77.003 

70 

12.292 

3.934 

15 

9 

9 

535,416 
531. .370 

47.3.783 

193,091 

497,409 

66 

193.091 

48 

34,161 

9 

51 

.315.473 

40 

96.3.2.37 

499,399 

44.3,913 

.3.39.378 

51 

287,075 

5.3 

96,692 

7 

84.316 

7 

63, ,329 

8 

498,754 

72,522 

8 

818.699 

298,684 

60 

605,268 

63 

193..378 

.32 

213,431 

57 

6,692 

15 

63 

498,727 

52 

549,276 

-Manufacturer  and  Products 

Union  Oil  Co . 

Union  Oil  Co.  Prods . 

Dif  . 

Union  Burner  Oil  . 

Union  Oil  Hopper  Spray . 

Scholl  Mfg.  Co.,  Inc.,  The . 

Scholl’s  Zino  Pads,  Dr . 

Scholl’s  Solvex,  Dr . 

Scholl’s  Onixol,  Dr . 

Scholl’s  Kurotex,  Dr . 

Scholl’s  Foot  Balm,  Dr . 

Scholl’s  Foot  Powder,  Dr . 

Scholl’s  Products  . 

Welch’s  Grape  Juice  Co . 

Welch’s  Grape  Juice  . 

Welch’s  Products  . 

Welch’s  Juice  Products  . 

N'oxzema  Chemical  Co.  . 

Noxztma  . 

Noxzema  Sun  Tan  Cream . 

Noxzema  Sh.aving  Cream  . 

Noxzema  Suntan  Oil  &  Cream.. 

Noxzema  Sun  Tan  Oil  . 

Chicago  Tribune  . 

Canadian  National  R.R . 

Canadian  National  R.R . 

Canadian  National  S.S . 

Canadian  National  Exhibition... 

-M.  J.  B.  Co . 

M-J-B  Coffee  . 

Tree  Tea  . 

Pinex  Co.,  The  (Pinex)  . 

National  Sugar  Ref.  Co.  (Jack  Frost 

Sugar)  . 

Century  Distilling  Co . 

Northmoor  Whiskey  . 

Century  Club  Whiskey  . 

Fleet  Street  Whiskey  . 

Stone  Haven  Wliiskey  . 

Century  Dry  Gin  . 

Century  Rhythm  Gin  . 

Century  Distilling  Co.  Prods.... 

Dr.  Dick’s  Whiskey  . 

Clorox  Chemical  Co.  (Clorox).... 

S.  (^  Johnson  &  Son,  Inc . 

Johnson’s  Wax  . 

Johnson's  Wac  Polishes . 

John  on’s  Glo-C<.at  . 

Johnson’s  Products  . 

Johnson’s  -Auto  Polish  . 

Johnson’s  Furniture  Polish  .... 
-American  Safety  Razor  Co.  (Gem 

Razors  &  Blades)  . 

Ben  Burk,  Inc . 

Old  Mr.  Boston  ^Vhiskey . 

Old  Mr.  Boston  Gins  . 

Old  Mr.  Boston  Whiskies . 

Old  Mr.  Boston  Whiskey  Liqueur 

Old  Mr.  Boston  Products  . 

Old  Mr.  Boston  Liqueurs  . 

Oldetyme  Distilleries  . 

Three  Feathers  Whiskey  . 

Grand  Macnish  Whiskey  . 

John  L.  Whiskey  . 

Oldetyme  Dist.  Products  . 

Oldetyme  Dist.  Whiskies . 

Maywoode  Whiskey  . 

Chicago,  Burlington  &  Quincy . 

Corn  Products  Refining  Co . 

Kre-Mel  Desserts  . 

Mazola  Oil  . 

Corn  Prods.  Refining  Co . 

Linit  . 

Karo  Syrup  . 

.American  Home  Products . 

Jad  Salts  . 

Kreezone  . 

Hill’s  Cold  Tablets  . 

Kolynos  . 

Plastic  Wood  . 

Rowles  Mentbo  Sulphur . 

.1-in-One  Oil  . 

Rowles  Red  Pepper  Rub . 

Brown  &  Williamson  Tobacco  Corp. 

Wings  . 

.Avalon  . 

Viceroy  . 

Brown  &  Williamson  Tobacco  Co. 

Kool  . 

Raleigh  . . . 

.Sir  Walter  Raleigh  . 

Raleigh  &  Kool  . 

Chicago,  Milwaukee,  St.  Paul  4 

Pacific  R.R . 

International  Harvester  Co . 

International  Trucks  . 

International  Harvester  Farm 

Equipment  . 

McCormick  Deering  . 

McCormick  Deering  Farm  Imple¬ 
ments  . 

Mentholatum  Co.  (Salve)  . 

Raladam  Co.  (Marmola)  . 

Louisville  &  Nashville  R.R . 

Crane  Co . 

Crane  Fixtures  . 

Crane  Boilers  . 

Crane  Co.  Prods . 

Hanes  Knitting  Co.,  P.  H.  (Hanes 

Underwear)  . 

'Smith  Bros . 

Smith  Bros.  Cough  Drops . 

Smith  Bros.  Cough  Syrup . 

r unard  White  Star  . 

Bell  Tel.  Co.  of  Penn . 

.\merican  Express  Co . 

Blatz  Brewing  Co.  (Blatz  Prods.) . 

Atlantic  Refining  Co . 

.\tlantic  Ref.  Co.  Prods . 

.Atlantic  Safety  Klecn  . 

Natural  Gas . . 

Pennsylvania  Anthracite  Coal . 

Anheuser-Busch,  Inc . 

Budweiser  Beer  . 

Michelob  . 


1937 

1936 

1U3T 

1937 

Advertiser 

1936 

1936 

Advertiser 

rrodoct  No.  of 

Total 

Product 

No.  of 

Total 

Linage 

Cities 

Linage 

Linage 

Cities 

Linage 

498,105 

629,423 

437,301 

12 

597,213 

13 

36,471 

12 

17,404 

10 

24,333 

5 

491,987 

14,806 

12 

364,224 

449,673 

90 

313,769 

89 

31,223 

49 

28,459 

41 

4.592 

17 

1,702 

17 

2,248 

17 

1,152 

16 

2,191 

3 

1,887 

5 

2,060 

3 

1,750 

5 

15,505 

27 

489,916 

251,294 

446,164 

55 

251,294 

54 

25.952 

25 

17,800 

6 

483,060 

517,064 

471,204 

'  97 

507,676 

95 

8,180 

3.146 

530 


361.801 

108,712 

4,492 

393,897 

80.184 


295,722 

102,802 

21,860 


311,720 

103,758 


481,495 

475,005 


474,081 


469,349 

469,106 


434,198 

426,605 

422,192 

420,384 


6,108 

.1.286 


340, .109 
111.108 
4,091 


314,647 
38,108  13 

87 


221.052 

43 

91.278 

29 

115,101 

28 

54,168 

19 

39,974 

17 

46,057 

13 

34,302 

11 

6,763 

5 

30,250 

11 

47,075 

17 

14,792 

10 

13,635 

7 

1,452 

*4 

74,811 

2? 

89 

467,987 

467,029 

90 

237,912 

43 

72,427 

62 

114,871 

41 

65,473 

45 

56,601 

36 

70,637 

a? 

34,032 

37 

23,613 

10 

50,762 

44 

88 

465,428 

461,898 

74 

188.979 

61 

477,029 

56 

169,470 

65 

578,158 

65 

103,449 

39 

138*,547 

36 

35,636 

18 

460,725 

18,509 

22 

4,10,112 

39 

430,848 

50 

15.851 

3 

16,517 

4 

14,762 

6 

45,926 

18 

53,951 

15 

30.167 

9 

10,601 

14 

55 

458,862 

458,768 

55 

312,997 

45 

113,799 

27 

145,771 

33 

31,932 

13 

103,942 

31 

40.135 

11 

458,090 

7,808 

7 

142,112 

31 

66,728 

30 

123,796 

.39 

121,727 

34 

73,136 

36 

69.580 

.3 

55,965 

.3 

17,632 

28 

12,745 

17 

14,063 

7 

10,013 

28 

5,198 

17 

7,758 

7 

443,010 

171,704 

32 

81,040 

24 

117,347 

50 

36,355 

36 

116,025 

23 

710,072 

77 

37,934 

51 

52,641 

37 

129,660 

19 

116,830 

29 

43,191 

29 

12,689 

9 

66 

439,588 

435,649 

59 

416,796 

83 

698,435 

78 

18,853 

6 

24,867 

ii 

7,135 

4 

477,868 

455,508 


352,755 


413,221 


402,421 

321,604 


453,679 

259,299 


636,194 

1,247,879 


588,010 


450,634 

297,616 


262,303 


1,182,478 


76.832  14 

75,459  16 


383,107 

730,437 


.380,835 

583,460 

339,143 

152,291 


381,562 

12,170 


86 

417,208 

78 

341,576 

415,478 

375,609 

92 

268,673 

82 

38 

106,936 

38 

64 

415,411 

65 

473,593 

7 

415.174 

7 

393,479 

46 

412,248 

37 

220,718 

38 

408,529 

30 

154,691 

403,765 

851,306 

31 

845,070 

34 

6,236 

18 

‘3 

402,975 

3 

351,421 

36 

396.376 

29 

249,835 

393.732 

797,274 

83 

797,274 

76 

(Continued  on  next  page) 
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BIGGEST  USERS  OF  NATIONAL  NEWSPAPER  ADVERTISING  IN  1937 


FC 


(lT.'ii/ihkcJ  frjm  'vjt’  31) 

9CGt 

icor 

1937 

1937 

Advertiser 

193G 

193G 

Advertiser 

Product 

Xo.  of 

Total 

Produot 

Xo.  of 

Total 

Manufacturer  and  Products 

Linage 

Cities 

Linage 

Linage 

Cities 

Linage 

.'ergens- Woodbury  . 

393,588 

35  7, .543 

\\  oodhurv’s  . . 

331,661 

54 

343,390 

35 

Jergen’s  Lotion  . 

50,366 

41 

5,192 

36 

\No(xiburv  Preps . 

9.824 

5 

6.151 

21 

W  (XKlburv’s  Products  . 

1,737 

9 

2.810 

24 

Pinkham,  Lydia  E.  Medicine  Co. . 

392,789 

590,291 

Pinkh:im*s  Vegetable  Compound, 

Lvdia  E . 

390,477 

103 

571,724 

97 

Pinkham’s  Products.  Lvdia  E... 

2,312 

5 

Pinkhara’s  Tablets  . 

18,567 

35 

Ohio  Bell  Telephone  Co . 

6 

390,528 

6 

377,212 

Pillsbiiry’s  Flour  Mills  Co . 

390,170 

250,015 

Pillsbury’s  Best  Floor  . 

195,816 

67 

183.157 

64 

Pillsbury’s  Pancake  Flour . 

176,746 

79 

56,725 

45 

Pillsbury's  Farina  . 

17,608 

23 

10,133 

11 

Cream  of  Wheat  Corp . 

34 

383,019 

28 

187,284 

United  Fruit  Co . 

381,140 

390,446 

United  Fruit  S.S.  Co . 

259,636 

44 

354,279 

55 

United  Fruit  Bananas  . 

121,504 

23 

36,167 

25 

Thomas  J.  Lipton,  Inc.  (Lipton’s 

Tea)  . 

55 

379,483 

58 

140,052 

Resinol  Chemical  Co . 

376,462 

470,374 

Resinol  Prods . 

265,052 

93 

227,902 

87 

kcsinol  Ointment  . 

111,410 

92 

242,672 

87 

Tobnson  &  Johnson  . 

376,398 

669,956 

Johnson  4  Johnson  Red  Cross 

Corn  Plaster  . 

154,241 

42 

65,430 

31 

Johnson  &  Johnson  Red  Cross 

Plasters  . 

128,213 

55 

78,657 

38 

Johnson  &  Johnson  Red  Cross 

Products  . 

93,944 

26 

525,869 

78 

J.  B.  Williams  Co . 

375,683 

108,966 

Williams  Shaving  Cream . 

318,513 

19 

54,337 

8 

Williams  Shaving  Requisites.... 

46,066 

6 

WMliams  Products  . 

11,104 

17 

54,629 

7 

B.  C.  Remedy  Co . 

30 

375,231 

26 

332,773 

Gillette  Safety  Razor  Co . 

374,299 

981,945 

Gillette  Razor  4  Blades . 

355,100 

73 

949,675 

83 

Gillette  Shaving  Cream  . 

19,199 

5 

Probak  Blades  . 

32,270 

23 

Best  Foods  Inc . 

373,297 

877,374 

Heilman’s  Mavonnaise  . 

182,506 

28 

302,640 

27 

Best  Foods  Mayonnaise  . 

Nucoa  Oleomargarine  . 

Best  Foods  Sandwich  Spread . . . 
Heilman's  Sandwich  Spread.... 

Parker  Pen  Co . 

Parker’s  Pens  &  Pencils  . 

Parker  Quink  . 

Coty,  Inc . 

Coty  Face  Powder  . 

Coty  Preps . 

Coty  Perfume  . 

Coty  Prods . 

Coty  Rouge . 

Coty’s  Air  Spun  Vanity  . 

Coty  Talcum  . 

American  Sugar  Co . 

Domino  Sugar  . 

Franklin  Sugar  . 

Domino  Syrup  . 

American  Air  Lines  . 

American  Distilling  Co.  . 

Old  American  I^iskey  . 

•American  Distilling  Co.  Products 
American  Dist.  Co.  Whiskies.... 

Carioca  Rum  . 

American  Gins . 

American  Gold  Label  Whiskey.. 
Old  Colony  Gin 


112,694 

58,420 

12,532 

7,145 


218,244 

332,452 

24,038 


352,144 

17,723 


122,593 

102,444 

83.774 

37,124 

11,698 

4,404 

2,002 


28 

52 

28 

10 

13 

20 

6 


369,867 

364,039 


338,726 

21,848 


90,013 

91,284 

68,352 

10,544 


288,471 

71,593 


360,064 


318,301 

26,963 

13,727 


359,137 

358,991 


236,525 

47,697 

344 


660.873 

24,272 

26,224 

13,176 

10,468 

4,373 

2,705 


360,574 

260,193 


284,566 


126,384 

742,091 


Pacific  Gas  &  Elec.  Co . 

4 

353,408 

4 

121,520 

Portland  Cement  Assn.  . 

82 

351,262 

73 

314,547 

Pacifis  Tel.  &  Tel  Co . 

9 

350,112 

9 

378,593 

New  EngUnd  Tel.  &  Tel.  Co . 

6 

349,098 

6 

310,995 

Thos.  Leeming  &  O].,  Inc.  (Ben- 

Gay)  . 

85 

349,095 

82 

380,305 

Prudential  Ins.  Co.  of  -America.... 

99 

348,562 

94 

373,861 

I-E-S  Lamps  . 

27 

343,818 

32 

371,653 

Van  Camp  Sea  Food  . 

340,702 

412,196 

Chicken  of  the  Sea  Tuna . 

192,908 

25 

181.686 

21 

White  Star  Tuna  Fish  . 

147,794 

11 

209,626 

12 

Van  Camp’s  Sea  Food  Prods _ 

20,884 

3 

Fcmine  Prods.  Co.,  Inc.  (Arrid) . . 

86 

339.956 

46 

52,021 

Texas  Co.  Prods . 

91 

337,875 

88 

588,318 

Squibb,  E.  R.  &  Sons  . 

335,541 

291,339 

Squibb  Dental  Cream  . 

239,833 

26 

122,791 

29 

Squibb  Adex  . 

71,546 

17 

122,701 

27 

Squibb  Cod  Liver  Oil  . 

24,162 

11 

32,139 

9 

Squibb  Products  . 

13,708 

5 

Champion  Spark  Plug  Co . 

79 

334,900 

74 

332,280 

halstaff  Brewing  Corp . 

13 

334,788 

9 

261,120 

Lamont  Corliss  Co . 

332,558 

1.089,572 

Nestle’s  Candy  . 

177,340 

36 

389,593 

37 

Pond’s  Creams  . 

84,672 

8 

398,319 

22 

Oxo  Cubes  . 

50,487 

15 

167.176 

9 

Pond’s  Face  Powder  . 

10,626 

2 

108,350 

20 

Nestle’s  E ver-Ready  Cocoa . 

9,433 

4 

Pond’s  Preparations  . 

26,134 

25 

Railway  Express  .Agency,  Inc . 

79 

331,266 

74 

287,986 

Schick  Injector  Razor  . 

41 

327,951 

68 

376,766 

General  Mills,  Inc . 

324,210 

267,188 

Sparry  Drifted  Snow  Flour . 

107,-506 

10 

140,742 

10 

Gold  Medal  Flour  . 

104,171 

29 

36,990 

24 

Bisquick  . 

56,311 

19 

1,994 

S 

Wheat  Hearts  . 

27,408 

10 

33,391 

11 

Sperry  Pancake  &  Waffle  Flour.. 

19,896 

11 

13,876 

10 

WTiealies  . 

8,496 

10 

6,552 

10 

Sperry  Products  . 

622 

10 

General  Mills  Products  . 

33.643 

20 

New  York  Times  . 

21 

324,136 

6 

117,496 

<  ireat  Northern  . 

55 

323,821 

53 

268,881 

Adlerika  Co . 

95 

322,375 

92 

345,818 

R.  B.  Davis  Co . 

320,808 

140,349 

Cocomalt  . 

207,234 

29 

100,301 

44 

Davis  Baking  Powder  . 

65.190 

36 

40,048 

36 

Cut-Rite  . 

48,384 

28 

World’s  Dispensary  Medical  Assn. 

318,603 

208,068 

Pierce’s  Favorite  Pres.,  Dr . 

241,762 

95 

100,257 

70 

Pierce’s  Golden  Medical  Discov- 

ery.  Dr . 

46,001 

45 

95.093 

62 

Pierce’s  Anuric,  Dr . 

30,840 

71 

12,718 

39 

National  Carbon  Co . 

317,801 

321,902 

Eveready  Prestone  . 

274.809 

80 

280,789 

76 

Eveready  Flashlights  &  Batteries 

42,992 

19 

41,113 

19 

r osmoiFolitan  Pictures  . 

8 

314,920 

4 

282,695 

Public  Service  of  New  Jersey . 

3 

309,976 

(Father 


Maniifueturer  uiid  Products 

-American  Chicle  Co . 

Adams  Gum  . 

Dentyne  Chewing  Gum  ... 

Beeman  Gum  . 

Illinois  Central  . 

Carleton  &  Hovey  Co. 

John’s  Medicine) _ 

French  Line  . 

United  -Air  Lines  . 

Schilling  &  Co..  -A . 

.Schilling  Coffee  . 

Schilling  Kxtracts  . 

Schilling  Spices  ....  . 

Schilling  Tea  . 

Schilling  Baking  Powder  . 

E.  I,  duPont  De  Nemours  &  Co., 

Inc . 

Zerone  . 

DuPont  Five  Star  Anti-Fieeze. . . 

DuPont  Paint  Products  . 

DuPont  Duco  Polish . 

DuPont’s  Pyralin  Handbag  .... 
Furness  Bermuda  Steamship  Line. 

Southern  Dairies,  Inc . 

Southern  Dairies  Ice  Cream.... 

.Southern  Dairies  Milk . 

Southern  Dairies  Prods . 

Southern  Dairies  Cheese  . 

Maytag  Co . 

Maytag  Washer  . 

Maytag  Products  . 

Purity  Bakeries  Corp.  (Taystee 

Bread)  . 

T.  A.  Folger  &  Co.  (Folger’s  Coffee) 
Kuppert,  Jacob,  Brewer.  (Ruppert’s 

Products)  . 

Transcontinental  &  Western  Air¬ 
lines  . 

B.  T.  Babbitt,  Inc . 

Bab  O  . 

Babbitt’s  Products  . 

Lambert  Pharmacal  Co . 

Listerine  . 

Listerine  Tooth  Paste  . 

Listerine  Shaving  Cream  . 

Listerine  Cough  Drops  . 

Norwich  Pharmacal  Co . 

Nnrforms  . 

PeptoBismol  . 

-Amolin  . 

Unguentine  . 

Italian  Line  . 

Tames  HanW  Co.  (Hanley’s  Ale) . 


1»37  1937 

Product  Xo.  of 
Linage  Cities 


1937 

Advertiser 

Total 

Linage 


1938 

193G  193G  Adverthe 

Product  Xo.  of  Total 
Linage  Cities  Liaait 


New  York  Sim 
Scot  Paper  Co.  (Waldorf  Tissue) . 

Wm.  S.  Scull  Co . 

Boscul  Coffee  . 

Bosco  . 

Bovril  . 

Sheaffer,  W.  A.,  Pen  Co.  (Sheaf- 

fer’s  Pens  &  Pencils)  . 

Kaufmann  Bros.  &  Bondy  (Yello 

Bole  Pipe)  . 

Tennessee  Elec.  Power  Co . 

Curtiss  Candy  Co . 

Babjr  Ruth  Candy  . 

Curtiss  Candy  . 

Tolly-Jack  . 

N.R.ft.  Pick-Ups  . 

.American  Cranberry  Exchange  (Eat- 

mor  Cranberries)  . 

Canada  Steamships  . 

Life  Savers,  Inc . 

I.ife  Savers  . 

Pine  Bros.  Glycerine  Tabs . 

Life  Savers  Gum  . 

Cough  Savers  . 

American  Bakeries  . 

Merita  Bread  &  Cake  . 

Merita  Cakes  . 

Fasteeth.  Inc . 

Hires  Co.,  Chas.  E.  (Hires  Root 

Beer)  . 

Institutional  Insurance  . 

Loose-Wiles  Biscuit  Co . 

I-oose-Wiles  Biscuit  Co. — Crackers 

Ixiose-Wiles  Biscuit  Prods . 

Rippled  Wheat  . 

Scott  ft  Bowne  . 

Scott’s  Emulsion  . 

Kremex  . 

Luden’s,  Inc.  (Luden’s  Cough 

Drops)  . 

Chicago.  Rock  Island  ft  Pacific  R.R. 

Tenney  Oil  Co.  Prods . 

New  York.  New  Haven  8t  Hart¬ 
ford  R.R . 

New  York,  New  Haven  &  Hart¬ 
ford  . 

New  England  .^.S.  Co . 

New  England  Trans.  Co . 

Chesapeake  &  Potomac  Tel.  Co _ 

Royal  Typewriter  Co . 

Smart  Pub.  Co.,  David  A . 

Esquire  . 

Coronet  . 

Philadelphia  Eve.  Bulletin  . 

Phihadelphia  Inquirer  . 

International  Mercantile  4  Marine 

Co . 

Panama  Pacific  . 

United  States  . 

United  States  Panama  Pacific... 

Northern  Pacific  R.R . 

SeHoI  Labs.  (Kelp-A-Malt) . 

Metropolitan  Life  Ins.  Co . 

L.  C.  Smith  &  Corona  Typewriter, 

Inc . 

Corona  Typewriter  . 

L.  C.  Smith  Typewriter  . 

L.  C.  Smith  4  Corona  Type¬ 
writer.  Inc . 

McCormick  Sales  (^o . 

McCormick’s  Tea  . 

McClormick’s  Bee  Brand  Exter¬ 
minators  . 

McCormick’s  Extracts  . 

McCormick’s  Bee  Brand  Soices. 
McCormick’s  Bee  Brand  Cinna¬ 
mon  . . 

McCormick’s  Bee  Brand  Black 
Pepper  . 


309,104 

1073M 

212,703 

65 

47,251 

8 

94,553 

33 

43,245 

19 

1,848 

5 

16,804 

17 

38 

307,163 

38 

543, !2) 

54 

305,179 

53 

252,110 

52 

302,515 

49 

220, 7K 

33 

300,691 

31 

349311 

297,736 

267,637 

116,798 

16 

96,963 

16 

70,126 

20 

63,628 

19 

68,947 

20 

64,379 

19 

22,637 

10 

21,405 

9 

19,228 

9 

21,262 

10 

297,040 

2;9,»li 

148,790 

77 

127.616 

62 

85,878 

48 

100.226 

47 

32,970 

52 

51,161 

S3 

26.146 

17 

3,256 

14 

41 

295,741 

38 

239313 

295,033 

341,3a 

179,535 

10 

210,898 

9 

95.423 

5 

116,833 

5 

14,651 

6 

6,593 

7 

5,424 

4 

7,004 

3 

293,737 

329,21! 

281,559 

71 

329,215 

78 

12,178 

9 

17 

292,750 

15 

3339! 

12 

290,184 

13 

208304 

40 

286,300 

33 

297331 

23 

284.744 

19 

27  3,933 

283,907 

67,78! 

283,310 

68 

67,788 

30 

597 

3 

283,533 

651,8.17 

191,738 

19 

1,16.911 

37 

48,702 

6 

514,919 

70 

38,768 

40 

4,325 

4 

282,706 

9733.’ 

132,766 

39 

73,580 

21 

84.916 

26 

65,024 

19 

24,152 

6 

32 

282.605 

18 

25933.’ 

8 

282,389 

7 

165, «• 

21 

281.118 

22 

274,11! 

40 

281,037 

52 

473,51: 

280,563 

283,964 

124,413 

20 

136,171 

16 

102.621 

31 

46,879 

10 

53,529 

10 

100,914 

11 

61 

277,883 

58 

215.0H: 

88 

277,864 

76 

22331' 

3 

275.927 

2 

143,90- 

275,922 

202,923 

58 

46,707 

53 

14,805 

44 

11,487 

3 

80 

275,626 

74 

243.M1 

47 

272,639 

34 

269,3« 

271,432 

171.55# 

194,306 

20 

96.621 

20 

56,995 

17 

70,812 

18 

20,131 

2 

4,123 

5 

369,842 

297301 

146,115 

7 

297,501 

6 

123,727 

7 

92 

268,504 

209.604 

38 

267,937 

37 

154,331 

90 

266,260 

87 

341.31' 

263,406 

616,50.= 

263,406 

49 

591,770 

51 

16.781 

4 

7,954 

10 

262,394 

183,466 

261,774 

36 

183,466 

35 

620 

3 

86 

256.123 

77 

151.006 

35 

255.518 

34 

210.99: 

3 

254,549 

3 

69,135 

254.343 

490.7.V' 

192.899 

10 

284.964 

in 

61,444 

8 

166,376 

10 

39,390 

10 

4 

254.028 

3 

237,60: 

50 

253.880 

58 

154.5!' 

252,009 

25135- 

144.348 

20 

178.5.10 

22 

107,661 

78 

72,755 

75 

11 

250,415 

9 

23  5.706 

68 

249,277 

61 

267,096 

248,817 

1793?' 

131.414 

31 

92.646 

31 

113.744 

24 

85.562 

24 

3,659 

7 

1.065 

3 

.39 

248,328 

37 

210,41 

77 

248.109 

79 

546.56' 

45 

246,766 

38 

249.64 

246,002 

92,75? 

111.750 

35 

92,757 

35 

98,291 

24 

35.961 

13 

244,396 

280.03 

93,886 

30 

78,917 

26 

48.177 

20 

79.366 

19 

44,037 

29 

31.215 

2.1 

32,573 

28 

7,369 

4 

25,723 

24 

23,850 

21 

23,410 

23 

Ke 

Pcp^ 

N< 
Pt 
C.  F 
Ft 
D< 

Mat! 

M 

M 

Coot 

Sev< 

Mac 

Iron 

Mid 

W. 

M 

Xor 

Hitfi 


for  APRIL  16.  1938 


33 


her 


1936 

dverUK 

Total 

LInaft 

107JM 


543,829 

252,«i 
220, 7K 
349J7i 
267,63? 


239,213 

341,328 


329,21! 


33,29^ 

208,8(14 


297,834 


273,913 

67,78S 


651.83) 


97,732 


259,812 

165,09: 

274,112 

473,5«: 

283,964 


215,00! 


223> 

143.90- 


243.M1 

269,304 

171,55« 


297,501 


209.604 

154.331 
341, 3r 
616,503 


183,460 


151.0K 

210.99: 

69,13i 

490.73'3 


237.60 

154.5!' 

251,20: 


23  5.700 
267,096 


1795* 


210.41' 

>;46.50: 

249,64: 

92,7.'' 


280.0'f 


BIGGEST  USERS  OF  NATIONAL  NEWSPAPER  ADVERTISING  IN  1937 


1937  1037 

I’roduct  No.  of 
I.iiiaKe  Citiet) 


29,989 

5,708 


219,598 

5,556 

3,841 


Maiiufacliircr  4uid  Troducl' 

McCormick’s  Bee  Brand  Prods.. 

McCormick's  Bee  Brand  Mustard 
McCormick’s  Bee  Brand  Condi¬ 
ment  Products  . 

Red  Arrow  Garden  Spray  . 

Pepper  Co.,  Dr.,  Beverages  . 

1.  David  Stern  Newspapers  . 

'  New  York  Post  . 

Philadelphia  Record  . 

C.  Feigenspan  Brewing  Co . 

Feigenspan  Products  .  237,876 

Doblcr  Products  .  ’’ 

Matson  Navigation  Co . 

Matson  Line  . 

Matson-Dceanic  Line  . 

Coors  Co.,  .\dolph  (Coors  Beer)  . . . 

Seven  Up  Bottling  Co.  (7  Up) - 

MacMillan  Co.  . 

Ironized  Yeast  Co . 

Mid-Continent  Petroleum  Corp. . . . 

W.  A.  Taylor  &  Co . 

Martini  &  Rossi^  Vermouth . 

John  Jameson  Whiskey  . 

Government  House  Rum  . 

Northwestern  Bell  Telephone  Co. .  . 

HaSfenreffer  &  Co.,  Inc.  (Pickwick 

Ale)  . 

Buckingham  Corn . 

Cutty  Sark  Whisky . 

Berry  Bros.  &  Co.  Cognac 

Brandy  . . . 

Berry  Bros.  &  Co.  Whiskies.... 

Berry  Bros.  8:  Co.  Gin  . 

Berry  Bros.  Products  . 

Jlonticello  Drug  Co . 

666  Products  . 

666  Tablets  . 

666  Salve  . 

.aluminum  Co.  of  America  . 

Iron  Fireman  Mfg.  Co . 

Siroil  .  .  . 

Sinclair  Refining  Co.  Prods . 

Beverwyck  Breweries,  Inc.  (Bever- 

wyck  Products)  . 

Cities  Service  Oil  Co.  Prods . 

.\tlantic  Coast  Line  R.R . 

Gulden.  Charles,  Inc.  (Gulden’s 

Mustard)  . 

Champagne  Velvet  Products . 

Parkav  Oleomargarine  . 

The  Axton  Fisher  Tobacco  Co. . . . 

Spud  . 

Twenty  Grand  . 

Skelly  Oil  Co.  Prods.  . . . 

St.  Louis  &  San  Francisco  R.R... 

Sherwin  -  Williams  Co.  (Paint 

Products)  . 

Chicago  Northwestern  . 

Bell-.\ns  . 

Rainier  Brewing  Co . 

.\rmstrong  Cork  Products  (Arm¬ 
strong’s  Quaker  Rugs)  . 

J  L.  Prescott  Co.  (Oxol)  . 

Gilmore  Oil  Co.  Prods . 

Dearliorn  Supply  Co . 

Mercolized  Wax  . 

Tarkroot  Beauty  Mask  . 

Gorton-Pew  Fisheries  Co.  (Gorton’s 

Fish  Products)  . 

International  Cellucotton  Prods.  Co. 

Kleenex  . 

Kotex  . 

Quest  . 

Wabash  R.R . 

Heublein  &  Bros.,  G.  F . 

Ueiiblein’s  Club  Cocktail  . 

Ileubltin’s  Milshire  Gins  . 

•4-1  Sauce  . 

Heiiblein’s  Milshire  Sloe  Gin _ 

Chicago  Flexible  Shaft  Co . 

Sunbeam  Ironmaster  . 

.Sunlwam  Mixmaster  . 

Sunbeam  .4ppliances  . 

Sunbeam  Toaster  . 

Sunbeam  Ironing  Set  . 

.Sunbeam  Products  . 

F.iirbanks-Morse  &  Co . 

Fairhanks-Morse  Radio  . 

Fairhanks-Morse  Refrig . 

Fairhanks-Morse  Automatic 

.Stoker  . 

R<d  Top  Malt  Co . 

Red  Top  Products  . 

Red  'Top  Malt  .  . 

Harvard  Brewing  Co.  (Harvard 

Products)  .  5 

Capudine  Chemical  Co.  (Capudine)  48 

-Stewart-Warner  Corporation  . 

Stewart-Warner  Refrig .  121,089  42 

Stewart-Warner  Radio  .  51,979  31 

Alemite  Co.  Prods .  23,326  48 

Southern  Bell  Tel.  &  Tel.  Co .  11 

;  Health  Products  Corp . 

A  Mint  .  194,834  67 

Health  Products  Corp .  . 


1937 

Advertiser 

Total 

Lin4Sge 


19.30 

1936  1936  Advertiser 

Product  No.  of  Total 
Linage  Cities  Linage 
15,601  26 

11,674  20 


5,530 


27 

243,610 

243,313 

19 

213,318 

310,732 

199.193 

11 

122,537 

4 

44,120 

9 

242,895 

188,195 

9 

73,377 

237,876 

14 

73,377 

20 

5,019 

4 

241,520 

215,493 

129,990 

7 

131,760 

5 

111,530 

15 

83,733 

13 

7 

241,079 

7 

205,864 

52 

240,316 

31 

100,053 

70 

237,801 

69 

278,007 

76 

237,761 

69 

225,353 

19 

236,705 

234,287 

17 

209,883 

301,431 

137,873 

27 

234,834 

30 

58.776 

8 

66,597 

7 

37,638 

16 

5 

231,517 

'4 

246,314 

3 

231,110 

230,856 

3 

242,050 

84,824 

133.039 

32 

60,367 

18 

62,120 

16 

202,524 

11,925 


190,059 

15,343 


175,197 

29,317 


82,781 

71,991 

30,341 

16,115 

73,675 

42,543 

34,306 

28.395 

14,328 

6,134 

128,114 

47,971 


228,995 

24,457 

11 

174,753 

91 

160,556 

80 

29 

24 

14’,  197 

27 

56 

228,004 

49 

226,032 

44 

222,63  i 

73 

225,879 

46 

86,502 

69 

225,357 

60 

22,041 

25 

223,045 

14 

106,014 

40 

222,112 

36 

41.053 

43 

220,980 

42 

198,583 

25 

220,937 

24 

231,486 

22 

219,098 

15 

126,224 

31 

218,883 

214,449 

950‘.934 

9 

477,082 

69 

21 

473,852 

79 

14 

213,360 

13 

140.890 

14 

212,716 

20 

251,502 

67 

211,964 

62 

203.0.32 

28 

210,690 

35 

274,550 

95 

210.557 

91 

216,176 

14 

209,265 

13 

256,128 

28 

208,376 

36 

199.005 

24 

206,795 

17 

142,391 

10 

205,427 

205,402 

10 

200.201 

206,997 

55 

169,654 

50 

32 

37,343 

23 

35 

204,679 

204,514 

33 

201. 201 
182.690 

48 

91,283 

63 

4 

80,592 

20 

10,815 

17 

27 

202,893 

201,228 

25 

151,180 

160,317 

50 

12,144 

6 

47 

148,173 

36 

41 

18 

54 

61 

59 

52 

9 

8 

37 

24 


22,797  12 

198,464  20 


199,381 


198,882 


198,464 


197,469 

196,892 

196,394 


195,290 

194,834 


20,534  18 


16,524 

53,118 


153,419 

8,848 


158,625 

68.990 

11,548 


253,989 

3,580 


17 

7 

5 

43 

32 

34 

48 

11 

70 

44 


20,534 


85,118 


162.267 


78,645 

178,762 

239,163 


204.562 

257,569 


.Muournclurer  and  Products 

Cudahy  Packing  Co . 

Cudahy  Packing  Co.  Prods . 

Old  Dutch  Cleanser  . 

Cudahy  Piocliicts  . 

Cudahy’s  Golden  West  Oleomar¬ 
garine  . . . 

Cudahy’s  White  Ribbon  Short¬ 
ening  . 

Clix  Lard  . 

Seaboard  Airline  Ry . 

Koppers  Coke,  Inc . 

French  Lick  Springs  Hotel  Co. 

(Pluto  Water)  . 

Williamson  Candy  Co.  (Oh  Henry) 
Cranberry  Canners,  Inc.  (Ocean 

Spray  Cranberry  Sauce) . 

Florence  Stove  Co . 

Crosley  Radio  Corp . 

Crosley  Refrig . 

Crosley  Radio  . 

Crosley  Products  . 

Crosley  Institutional  . 

Marcus-Lesoine,  Inc.  (Lovaloii).. 
Waitt  &  Bond,  Inc.  (Blackstone) . . 

Simon  &  Schuster  . 

Greater  Texas  &  Pan  American 

Exposition  . 

Chattanooga  Medicine  Co . 

Thedford’s  Black  Draught . 

Cardui  . 

State  of  New  York  Bureau  of  Milk 

Publicity  . 

Sales  Affiliates.  Inc.  (Zotos  Per¬ 
manent  Wave )  . 

Wheatena  Corp  . 

Liebmann  Breweries,  Inc.  (Rhein- 

gold  )  . 

Lady  Esther  Co . 

Lady  Fisther  Preps . 

Ladv  Esther  Powder  . 

The  Hygienic  Products  Co . 

Sani-Klush  . 

Hy-Pro  . 

Illinois  Bell  Telephone  Co . 

N'chi,  Inc . 

K’oval  Crown  Cola  . 

Nelli  Itcverages  . 

R.'iyinond  Whitcomb  . 

The  F  &  M.  Schaefer  Brewing  Co. 

(Schaefer)  . 

White  King  Soap  Co . 

While  King  Granulateii  Soap... 

Cosray  . 

Cosray  Shave  Cream  . 

Cosray  Shampoo  . 

Wildroot  Co..  Inc.  (Hair  Tonic).. 
Aluminum  Cooking  Utensil  Co. 

(Wear-Ever  Aluminum)  . 

Texas  &  Pacific  . 

Yardley  Sc  Co.,  Ltd . 

Yardley’s  English  Lavender  Prixls. 

Yardley’s  En^ish  Lavender  . 

Van  Patten  Pharmaceutical  Co. 

(Allimin  Tablets)  . 

Wrigley’s  Gum  . 

K.  Regensburg  &  Son  (Admiration 

Cigar)  . 

Worcester  Salt  Co . 

Elgin  National  Watch  Co . 

J.  C.  Eno,  Ltd.  (Eno)  . 

New  York  Herald  Tribune . 

Drake’s  Bakers,  Inc.  (Cakes) . 

Washington  State  ^ples,  Inc . 

Underwood,  Elliott-Fisher  Co . 

Underwood  Typewriter  . 

Underwood,  Elliott-Fislier  . 

Maryland-Pharmacal  Co . 

Rem  . 

Rel  . 

Rel  &  Rem  . 

Calotabs  Co.,  Inc . 

Northern  Paper  Mills  (Northern 

Tissue  &  Gauze)  . 

Bourjois  Sales  Corp.  (Bourjois 

Products)  . 

Nurito  Co„  The  . 

Standard  Oil  Co.  of  La.  Prods. . . . 
American  Automobile  Ins.  Cos.  .  .  . 
Stromberg-Carlson  Telephone  Mfg. 
Co.  (Stromberp-Carlson  Radio) 

Hnubigant  Sales  (!orp . 

Hounigant  Perfumes  . 

Houbigant  Products  . 

Mountain  Valley  Springs  Co.  (Min¬ 
eral  Water)  . 

Continental  Can  Co . 

Perfection  Stove  Co . 

Perfection  Heaters  . 

Superfex  Heaters  . 

Perfection  Oil  Ranges  . 

Superfex  Automatic  Heating... 

Superfex  Refrig . 

Delaware,  Lackawanna  &  Western 

Coal  Co . 

Blue  Coal  . 

Blue  Coal  Burner  . 


19.37 
Produrt  No.  of 
Linage  Cities 


92,212 

91,338 

10,349 


1937 
1937  Advertiser 
Total 
Linage 

193,899 


1936 

1936  1936  Advertiser 

Product  No.  of  Total 
Linage  Cities  Linage 

296,555 


69,316 

211,783 


130,518 

46,319/ 

10,737 


104,805 

78,157 


167,206 

12,384 


91,857 

86,170 


177,400 


105,66.5 

50,046 

16,638 

589 


158,909 


103,116 

51,160 

4,234 


128,677 

24,688 


107,879 

24,784 

15,642 

3,403 

224 


148.224 

1,810 


6,588 

4 

4,664 

4 

4,204 

3 

33 

192,450 

29 

302,443 

8 

192,289 

11 

306,575 

51 

190,967 

48 

207,971 

53 

190,206 

51 

146.380 

71 

188,221 

27 

77,917 

42 

187,898 

32 

126,642 

187,574 

253,638 

50 

178,897 

57 

39 

53,259 

38 

5 

21,4b 

12 

86 

187.336 

62 

148,640 

19 

186,844 

21 

302,544 

25 

186,563 

8 

102,550 

15 

184,404 

182,962 

220,^6 

31 

116,722 

29 

31 

103,874 

29 

20 

182,626 

20 

392,727 

87 

182,566 

76 

178,593 

25 

182,137 

15 

180.938 

18 

225,942 

179,590 

67 

18 

178,027 

64,650 

32 

64,650 

32 

22 

3 

177,522 

3 

161,621 

177,400 

23,841 

40 

18,303 

4 

5,538 

10 

29 

176,577 

12 

103,730 

11 

174,165 

12 

170.213 

172,938 

124,982 

16 

72,735 

7 

15 

52,247 

14 

11 

5 

35 

172,834 

98 

172,511 

92 

170,067 

6 

170,937 

6 

130,026 

169,709 

173,777 

18 

146,420 

1.3 

27,357 

3 

77 

168,249 

60 

78,013 

11 

168,151 

95 

2,565 

2 

167,823 

3 

178,103 

29 

164,117 

27 

62,241 

32 

163,569 

8 

52,107 

33 

163,502 

26 

125,346 

18 

161,766 

9 

209,404 

24 

161,215 

21 

175,512 

35 

160,341 

31 

126,936 

158,909 

101,782 

57 

81,304 

54 

20,478 

10 

158,510 

129,201 

25 

8.3,327 

2,3 

25 

42,362 

23 

13 

3,512 

14 

26 

156.548 

24 

106,521 

54 

155,698 

42 

119,640 

45 

154,725 

42 

168,297 

71 

154,221 

66 

163,663 

7 

153,818 

6 

175,862 

15 

153,618 

14 

133,881 

19 

15.3,618 

29 

147,269 

153,365 

14,152 

45 

14,152 

17 

15 

25 

153,361 

25 

114,934 

34 

153,154 

77 

738.274 

151,932 

91,622 

48 

85,782 

39 

14 

6 

4 

3 

5,840 

4 

150,034 

244,102 

32 

237,642 

37 

3 

6,460 

10 

Three  Pacific  Groups 
Have  Conventions 

The  Pacific  Northivest  Newspaper 
Advertising  Executives  Association 
held  a  one-day  conference  in  Aber¬ 
deen,  Wash.,  March  26. 

The  association  selected  a  committee 
of  six  to  bring  all  newspapers  into 
the  Bureau  of  Advertising,  ANPA. 
Committeemen  are:  Frank  S.  Baker, 
publisher,  Tacoma  News-Tribune, 
chairman;  N.  E.  Hellend,  advertising 
manager,  Seattle  Times;  Earl  McCal- 
lum,  business  manager,  Olympia 
(Wash.)  Daily  Olympian;  Ted  Rob¬ 
ertson,  business  manager,  Yakima 
Herald  &  Republic;  Harry  Failing,  ad¬ 


vertising  director,  Portland  Oregon 
Journal;  and  Peter  Foelkner,  business 
manager,  Aberdeen  Daily  World. 

George  A.  Cran,  Vancouver  (B.  C.) 
Sun,  was  elected  president,  with  Ralph 
H.  Kletzing,  Salem  (Ore.)  Oregon 
Statesman,  secretary-treasurer.  The 
next  meeting  will  be  held  in  Salem, 
Nov.  12. 

E.  A.  Brown,  Salem  (Ore.)  Capital- 
Journal,  was  elected  president  of  the 
advertising  managers’  department, 
Oregon  Newspaper  Publishers’  Asso¬ 
ciation,  at  the  annual  meeting  April 
9  in  Portland.  Speakers  were:  Henry 
Failing,  advertising  director  of  the 
Journal;  R.  M.  Anderson,  Longview 
(Wash.)  News;  and  Charles  M.  Hulten, 


U.  of  Oregon  journalism  instructor. 

C.  L.  Sefrit,  business  manager,  Bell¬ 
ingham  (Wash.)  Herald,  was  elected 
president  of  the  Allied  Daily  News¬ 
papers  at  the  close  of  the  annual  busi¬ 
ness  sessions  April  9  in  Seattle.  Wer¬ 
ner  Rupp,  publisher,  Aberdeen  Daily 
World,  was  named  vice-president. 
Trustees  are  Ray  Edinger,  publisher, 
Centralia  Chronicle;  Ted  Robertson, 
publisher,  Yakima  Republic;  and  K. 
P.  Sexton,  Wenatchee  Daily  World. 

JOHN  MEYER  RETURNS 

John  L.  Meyer,  secretary-treasurer. 
Inland  Daily  Press  Association,  has 
returned  to  his  duties  in  Chicago  after 
a  serious  illness. 


MAPEL  OPENS  OEHCE 

William  L.  Mapel,  recently  with  the 
Institute  of  Fhiblic  Relations,  Inc.,  New 
York,  has  opened  his  own  public  re¬ 
lations  office  at  271  Madison  Avenue, 
New  York.  Mr.  Mapel  was  formerly 
executive  editor  of  the  Wilmington 
(Del.)  News,  Joumal-Every  Evening. 

ALLEY  PROMOTED 

Washington,  D.  C.,  April  13 — Charles 
R.  Alley,  Jr.,  assistant  classified  adver¬ 
tising  manager  of  Washington  News 
for  the  past  year,  has  been  appointed 
classified  manager  succeeding  Loyal 
Phillips  who  has  taken  a  similar  post 
with  the  Washington  Times-Herald. 
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Fear  of  Administration 
Is  Recovery  Obstacle 

continued  from  page  4 

clamorous  labor  power  engendered  by 
iconoclastic  zealots  and  encouraged  by 
jjetticoat  obstinacy  too  influential  in 
the  government.  This  fear  spread  to 
the  whole  people  when  increasing 
prices  curtailed  consumption  and  led 
to  increased  inventories  and  unem¬ 
ployment. 

“That  fear  is  already  mobilizing  to¬ 
ward  political  action  is  evident  in  the 
demonstrative  defeat  of  the  Reorgan¬ 
ization  Bill,  in  the  powerful  protests 
to  Congress  against  discrimination  in 
taxation,  and  most  significantly  in  re¬ 
cent  Gallup  and  Fortune  surveys  of 
public  opinion  revealing  a  curious  ap¬ 
proval  of  President  Roosevelt’s  ob¬ 
jective  coupled  with  an  infallible  con¬ 
demnation  of  his  political  methods. 

“All  this  fear  will  vanish  as  soon 
as  the  people  evolve  a  positive  belief 
that  our  representative  form  of  gov¬ 
ernment,  under  which  this  great  na¬ 
tion  surpassed  all  others  in  high  stand¬ 
ards  of  living,  is  to  endure  and  that 
the  demogogues  and  doctrinaires, 
largely  the  result  of  forsaking  the 
party  delegated  caucus  to  favor  the 
direct  primary,  are  to  be  kicked  out 
of  exalted  seats  of  party  pull  and 
public  office.” 

Govt.  Purse  Has  No  Defenders 

Clark  Howell,  publisher,  Atlanta 
Constitution:  “The  total  expenditures 
of  the  federal,  state,  county  and  mu¬ 
nicipal  governments  for  the  year  end¬ 
ing  June  30,  1937,  were  approximately 
$17,000,000,000  or  twice  the  farm  in¬ 
come  for  the  United  States  for  that 
year.  The  total  expenditure  for  the 
federal  government  ending  June  30, 
1937,  was  more  than  the  total  farm 
income  for  the  year  1936,  which  is 
estimated  at  around  $8,000,000,000. 
Taking  into  consideration  the  funds 
borrowed,  as  well  as  those  raised  by 
taxation,  the  total  costs  of  government 
for  federal,  state,  and  local  for  the  last 
few  years  have  been  equivalent  to 
about  30%  of  the  national  income. 

“One  person  out  of  every  six  in 
gainful  occupations  is  on  the  govern¬ 
ment  payroll.  Just  after  the  World 
War,  when  taxes  were  regarded  as 
high,  the  total  federal,  state,  county 
and  municipal  taxes  represented  only 
a  little  more  than  one-tenth  of  the  na¬ 
tional  income.  The  present  tax  burden 
is  about  twice  as  great  as  then  in 
relation  to  the  incomes  of  the  people. 

“At  the  beginning  of  the  century 


1929  depression,  this  philosophy  has 
undergone  a  drastic  change  with  the 
result  that  the  now  prevailing  thought, 
especially  in  political  circles,  is  that 
it  is  the  duty  of  the  government  to 
support  the  people. 

“A  half  a  century  ago  Henry  W. 
Grady  said,  ‘Exalt  the  citizen.  As  the 
state  is  the  unit  of  government,  he  is 
the  unit  of  state.  Teach  him  that  his 
home  is  his  castle,  and  his  sovereign¬ 
ity  rests  beneath  his  hat.  Make  him 
self-respecting,  self-reliant  and  re¬ 
sponsible.  Let  him  lean  on  the  state 
for  nothing  that  his  own  arm  can  do, 
and  on  the  government  for  nothing 
that  his  state  can  do.  Let  him  culti¬ 
vate  independence  to  the  point  of  sac¬ 
rifice.  and  learn  that  humble  things 
with  unbartered  liberty  are  better 
than  splendors  bought  with  its  price.’ 

"This  same  fundamental  tenet  of 
American  doctrine,  voiced  by  Grady 
so  many  years  ago,  obtains  now  more 
than  ever  before  in  the  history  of  this 
country.” 

Hesitation  Is  Order  of  Day 

Phil  S.  Hanna,  editor,  Chicago  Jour¬ 
nal  of  Commerce:  “With  the  re¬ 
organization  bill  out  of  the  way,  many 
essential  elements  for  recovery  are 
present  but  their  usefulness  and  their 
force  is  being  diminished  every  day 
by  a  slowly  creeping  conviction  that 
the  Labor  Board  is  above  the  law,  and 
thn*  m  matter  what  contracts  are  en¬ 
tered  into  between  employers  and 
employes  they  may  be  unexpectedly 
rendered  void. 

“The  fact  has  received  but  little 
notice,  yet  in  this  central  west  where 
80%  of  the  industries  employ  less  than 
50  men,  it  is  the  small  employer  who 
has  been  coerced  and  frightened  since 
last  summer.  Most  of  these  small  em¬ 
ployers  do  not  have  or  cannot  afford 
counsel  which  enables  them  to  protect 
themselves  against  unscrupulous  labor 
organizers. 

“In  a  nutshell,  the  middle  west  is 
seething  in  uncertainty.  It  is  willing 
to  make  the  best  of  bad  laws,  it  ap¬ 
preciates  that  many  of  them,  although 
hastily  drawn,  are  aimed  at  desirable 
objectives.  But  when  such  laws  are 
followed  by  the  proposal  of  other 
threatening  laws  (for  example,  the 
law  proposed  by  Sen.  Wagner  to  re¬ 
quire  manufacturers  to  agree  in  ad¬ 
vance  to  Labor  Board  rulings  if  they 
wish  to  sell  goods  to  the  government) 
hesitation  becames  the  order  of  the 
day. 

“There  are  several  lesser  obstacles 
but  uncertainty  stands  at  the  head  of 
the  list  of  those  that  are  preventing 
an  over-due  recovery.” 


Recovery  Necessary  to  Reform 
A.  L.  Miller,  publisher.  Battle 
Creek  (Mich.)  Enquirer-News:  “You 
are  correct  in  saying  that  many  essen¬ 
tial  elements  of  recovery  are  present. 
Politics  has  raised  serious  obstacles 
and  produced  fears  of  greater  obstacles 
to  come.  If  politics  will  convincingly 
resort  to  common  sense,  consult  ex¬ 
perience  more  and  theory  less,  dem¬ 
onstrate  imderstanding  of  and  sym¬ 
pathy  for  business,  encourage  private 
profit,  treat  labor  and  capital  as  equals 
under  the  law,  seek  recovery  and  sta¬ 
bility  as  the  necessary  preliminaries 
to  reform,  and  turn  to  economy  with 
some  of  the  same  eagerness  that  has 
been  given  to  spending,  there  is  good 
reason  to  believe  that  we  would  short¬ 
ly  be  on  our  way  to  bigger  and  better 
things,  with  the  proof  that  we  are  a 
resourceful  and  self-supporting  peo¬ 
ple.” 

7-Point  Program 

Louis  Brush,  president,  Brush- 
Moore  Newspapers  of  Ohio:  “In  my 
opinion  the  recovery  can  be  best  ac¬ 
complished  by  the  following:  (1)  Cur¬ 
tail  government  spending;  (2)  Abolish 
needless  bureaus;  (3)  Balance  budget; 
(4)  Stop  pump-priming,  it  has  been 
a  failure;  (5)  Stop  persecuting  busi¬ 
ness;  (6)  Stop  playing  politics  with 
labor  and  the  farm  vote;  (7)  Amend 
tax  laws.” 

■ 

d^faituarp 

V. HLLIAM  KENNEDY,  71,  former  edi¬ 
tor  of  Omaha  (Neb.)  News-Bee, 

one  time  advertising  manager  of 
Marshall  Field  Co.,  more  recently  sec¬ 
retary  of  Camden,  N.  J.  and  San¬ 
dusky,  O.  Chambers  of  Commerce, 
died  recently  of  a  heart  attack  in 
Youngstown,  O. 

Mrs.  Harriet  C.  Cowles,  wife  of 

W.  H.  Cowles,  publisher,  Spokane 
(Wash.)  Spokesman-Review  and 
Chronicle  died  April  9  of  a  heart  at¬ 
tack  in  Santa  Barbara,  Cal.  A  daugh¬ 
ter  and  two  sons,  Cheney  Cowles,  ex¬ 
ecutive  editor  of  the  papers,  and 
W.  H.  Cowles,  Jr.,  general  manager, 
also  survive. 

Henry  Hurr.  publisher,  Columbus 
(Tex.)  Colorado  Citizen  and  a  former 
president  of  Texas  Press  Assn.,  was 
killed  in  an  automobile  accident, 
April  8  at  LaGrange,  Tex.,  while  re¬ 
turning  from  Austin  after  a  meeting 
of  the  association’s  convention  com¬ 
mittee. 

Henry  B.  Martin,  58,  associate  edi¬ 
tor,  Winston-Salem  (N.  C.)  Journal 
and  Sentinel,  died  recently  at  his 


home.  He  had  been  with  the  Senti¬ 
nel  since  1911. 

Joseph  L.  Kraemer,  66,  art  director 
of  Detroit  News,  died  April  10 
Harper  Hospital,  Detroit,  after  an 
operation.  He  joined  the  art  depart¬ 
ment  Sept.  20,  1890. 

Joseph  M.  Cogan,  79,  who  retired 
last  year  as  chief  editorial  writer  of 
Brooklyn  Times-Union,  died  April  10 
in  Holy  Family  Hospital,  Brooklyn, 
following  a  short  illness.  During  a 
55-year  career  he  had  served  on 
various  Brooklyn  and  Manhattar, 
newspapers  as  a  political  reporter, 
editor  of  Brooklyn  sections,  city  edi¬ 
tor  and  chief  editorial  writer. 

Frank  M.  Ball,  circulation  manager 
of  New  York  Tribune  in  1915,  1919 
and  1921  and  owner  of  Amalgamated 
Paper  Co.,  until  its  absorption  April 
1  by  the  International  Paper  Co.,  died 
April  9  at  his  home  in  Brooklyn. 

John  J.  Ludwic,  62,  of  the  LoPorte 
(Ind.)  Herald-Argus  advertising  staff 
for  the  past  14  years,  died  April  6. 

William  Butler  Flynn,  at  one  time 
city  editor  of  Kansas  City  Star  and 
later  with  the  St.  Louis  Republic,  was 
killed  April  7  in  an  automobile  acci¬ 
dent  near  South  Plaquemine,  La. 

Mrs.  Harriet  Bishop  Waters  Chbis- 
TiE,  president  of  Woman’s  Press  Club 
of  New  York  since  1934,  died  April  9 
of  a  heart  attack.  She  had  been  a  re¬ 
porter  on  various  newspapers  and  re¬ 
cently  did  free-lance  feature  writing 
John  M.  Thompson,  73.  state  house 
reporter,  Lincoln  (Neb.)  Journal  since 
1891,  died  there  April  9. 

John  Irving  Dillon,  editor  of  Phila¬ 
delphia  Sunday  Dispatch,  a  weekly, 
died  April  1. 

Herbert  L.  Martin,  58,  Berger. 
County  editor  of  Union  City  (N.  J.) 
Hudson  Dispatch,  died  April  9  at  his 
home  in  Weehawken,  N.  J.,  of  a  coro¬ 
nary  thrombosis.  He  joined  the  Dis¬ 
patch  in  1924.  Survivors  include  his 
wife,  who  is  also  on  the  daily’s  staff. 

Samuel  Thomas  Potts,  71,  church 
and  fraternal  editor,  Norfolk  (Va) 
Virginian-Pilot,  died  of  a  heart  attack 
ai  his  home  April  8.  He  was  formerly 
managing  editor  of  the  paper. 

FREE  PARKING  PLAN 

Belleville  (Ill.)  Daily  News  Detno- 
crat  is  providing  free  automobile  park¬ 
ing  space  for  its  readers  in  a  down¬ 
town  garage.  The  reader  obtains  a 
tag,  issued  by  the  paper,  from  the 
garage  and  upon  making  a  purchase 
has  it  validated  by  the  merchant  mak¬ 
ing  the  sale.  The  first  two  hours  are 
free,  with  a  charge  of  five  cents  for 
each  additional  hour  of  parking. 


the  combined  cost  of  federal,  state 


and  local  governments  was  about  $19 
per  capita.  At  the  present  time,  on  an 
average,  every  man,  woman  and  child 
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pays  $100  a  year  in  taxes. 

“Our  government  purse  appears  to 
have  no  effective  defenders,  nor  do 
the  people  who  direct  the  commerce 
and  manage  the  industries  which  pay 
the  lion’s  share  of  these  taxes  give 
proper  time  and  thought  to  the  selec¬ 
tion  of  the  men  who  make  and  ad¬ 
minister  the  tax  laws  or  to  the  selec¬ 
tion  of  the  officers  who  disburse  the 
tax  moneys. 

“There  was  a  time  not  so  long  ago 
when  the  philosophy  upon  which  our 
system  of  taxation  as  predicated  was 
that  it  was  the  duty  of  the  citizen  to 
support  the  government.  Since  the 
World  War,  and  especially  since  the 


MATS  FOR  SALE 

TWKLVE  FONTS 

6V2-pt.  INTERTYPE  IDEAL  NEWS 

with  BULU  F.\<'E 

FIRST  CASH  ORDER  OP  $35  A  PONT 
GETS  ALL  OR  ANY  PART 

COURIER-POST  COMPANY 

C.AMDEN,  N.  A. 


Scott 

builds  only 
One  Quality 

We  make  two  speeds  of 
jiresses  48,000  and  60,000 
each  best  for  its  field.  Both 
have  solid  steel  printing 
cylinders  in  high  grade  roller 
bearings.  Steel,  Fabroil  and 
Bronze  Gearing. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


MORE  ACCURATE,  SPEEDIER  MAT  MODLDIU 

hob  — -Ita, 

900  TON 


Direct -  Pressure 
Hydraulic 

PRESS 

Speediest  machine  available,  it  can  mould 
a  mat  in  four  seconds.  Simple  push  button 
operation.  Powerful  26V2'’  diameter  ram 
provides  greater  pressure  area  and  smoother 
operation.  Platen  measures  28''x32'’.  Driven 
b;  a  brake-type,  ball  bearing,  10  h.p.  motor. 
It’s  the  last  word  in  mat  moulding.  Write 
for  additional  Information. 


R.  HOE  &  CO..  INC.  910  East  138th  Street  (at  East  River),  Now  York  City 
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CLASSIFIED 

ADVERTISING 


RATES 


SITUATIONS  (Cash  with  Order) 
I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 


Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 


FORMS  CLOSE  THURS.  NOON 


Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Mon*y  To  Loan 

Loans  to  hetis  or  sale  arranged  against  un¬ 
settled  estates,  legacies,  trust  funds, 
Chatham  Discount  Company,  170  Broad¬ 
way,  New  York. 


Nowspopors  For  Salt 

ATTENTION  NEWSPAPER  MEN 
For  Sale- -Best  weekly  newspaper  and  job 
shop  in  New-  England.  Kst.  over  90  yrs. 
County  seat.  No  competition.  Initial 
payment  $'2i,000.  Box  3652,  Editor  & 
Publisher. 


For  Sale — ProKtable  South  Carolina  county 
seat  weekly  worth  the  price.  Terms. 
K.  K.  Phillips,  Seneca,  South  Carolina. 

GROWING  EASTERN  DAILY 

Well-equipped  and  growing  daily  in  big 
.4.tlantic  roast  city,  at  $12.5,000.  Not 
less  than  $75,000  down.  Information 
only  to  responsible  parties.  I.EN 
KEKiHXEK  AGENCY,  Nashville,  .Michi¬ 
gan. 


Northern  New  England  weekly.  Old  paper, 
no  competition.  Owner  derives  good 
profit.  Will  sell  acroiint  other  interests. 
$3,500  down. 

New  Jersey  weekly,  only  paper  in  town, 
fine  plant  with  modern  machinery.  An 
nual  gross  $45,000.  Profitable.  $12,500 
cash  required.  Easy  terms. 

Pennsylvania  daily,  exclusive  in  field. 
Total  price  $25,000.  Terms  to  be  ar¬ 
ranged.  A-1  opportunity  for  hustler  to 
increase  earning  capacity  of  this  paper. 

Ohio  weekly  in  rural  town.  Total  price 
without  building,  onlv  $2,800. 

NEWSPAPER  APPRAISAL  CORP’X. 
Times  Bldg.,  Times  Square,  New  York 


PROFITABLE  MIDWEST  DAILY 

Only  newspaper  in  a  growing  city  of  12.000. 
Paying  good  dividends.  Priced  at  $100,- 
'<00,  half  down,  balance  to  suit.  Full  in 
formation  to  responsible  parties.  LEX 
FEIGHNER  AGENCY,  Nashville,  Michi¬ 
gan. 


T*U  us  what  you  want.  We  specialize  in 
Florida  newspapers.  Don  B.  Newburn, 
realtor,  Sarasota,  Florida. 


VERY  INVITING  DAILY 

Only  paper  in  finest  city  of  the  Mississippi 
\  alley,  but  high  above  Mood  waters. 
Pays  well  on  investment,  at  $60,000, 
with  only  .$25,000  down,  balance  to  suit. 
-A  substantial  property.  LEN  FFMOHNER 
.AGE.NCY,  Nashville,  Michigan. 


Newspaper  Brokers  _ 

If  you  are  interested  in  buying  a  Pacific 
coast  newspaper  see  me  at  the  Waldorf- 
Astoria  during  week  beginning  April  23. 
M.  C.  MOORE,  NEWSPAPER  BROKER, 
Beverly  Hills,  California. 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  tnides.  Highest  references. 
Leii  Feighner  Agency,  Nashville,  .Mich. 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP  N. 
Times  Bldg.,  Times  .Square,  New  Y'ork 


Nowspopors  Wanted 


CALIFORNIA  or  Pacific  coast  weekly  or 
daily,  1.000-3.()()0  circiilution  Coiifiden 
liul.  No  Brokers.  Box  3656,  Editor  ti 
Publisher. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. _ 


Help  Wanted 

WANTED 
MEDIA  MAN 

Must  be  Ihoronglily  familiar  with  news¬ 
paper  values  ail  over  country.  .State  age, 
education,  recent  connections  and  salary 
desired.  Our  employees  have  been  (id- 
vised  of  this  advertisement.  Box  3655, 
Editor  &  Publisher. 

Good  territory  open,  outstanding  newspaper 
features.  EXCLUSIVE  FEATURES. 
Box  758,  Beverly  Hills,  Calif. 

Side-line  Openings  for  several  men  to  sell 
new  ‘ 'pirtograph”  syndicate  feature. 
Commission.  Box  3670,  Editor  A  Pub¬ 
lisher. 


Syndicate  Salesmen:  Exclusive  territory; 
liberal  commissions;  famous  'wift  paced 
editorial  cartoon;  Interview  New  York. 
Convention  week.  Box  3045,  Editor  A: 
Publisher. 


SltuotloRi  Wautod 

Advertising 


Advertising  -A  one  man  advertising  de¬ 
partment  of  up  state  New  York  small 
city  daily  and  Sunday  paper  is  seeking 
a  change.  Five  years  experience,  metro¬ 
politan  and  small  city  dailies.  Ability  to 
create  promotional  ideas  that  will  stimu¬ 
late  business  the  year  round.  Age  26, 
single.  Permanent  future  preferable  to 
immediate  earnings.  Box  3675,  Editor 
&  Publisher. 

Available  May  1st  —  space  selling  copy 
writer  solicitor,  new  business  producer. 
Country  weekly  to  key  daily  editorial 
and  advertising  background.  Now  ad¬ 
vertising  manager  small  daily  Florida 
resort.  Box  3650.  Editor  k  Publisher. 


Business  Manager. — Hard  hitting,  univers¬ 
ity  trained  Advertising  Director,  31,  to 
run  small  daily.  Writes  editorials.  Box 
3608.  Editor  &  Publisher. 


Capable  Advertising  Representative;  suc¬ 
cessful  record;  trained  copywriter;  ex¬ 
perienced,  newspaper,  agency.  radio; 
now  employed  $5,000:  never  iiiiemiiloyed ; 
seeks  position  requiring  ability,  tact, 
super  salesability.  Highest  character 
references.  Box  3660,  Editor  A  Pub¬ 
lisher. 


Classified  Manager;  —  .Sixteen  years’  ex¬ 
perience  on  Metropolitan  newspaiiers. 
Proven  record  as  linage  builder.  iSonnd 
knowledge  of  sales  promotion  and  how¬ 
to  merchandise  classified.  College  gradu¬ 
ate;  single.  Willing  to  go  anywhere. 
Salary  secondary  to  opportunity.  Refer¬ 
ences  furnished.  Address  J.  F.  Han- 
ratty,  e/o  Editor  &  Publisher. 


Classified  Man  —  Ten  years’  experience; 
successful  executive,  sales;  now  em¬ 
ployed;  married.  Write  Box  3571,  Edi¬ 
tor  &  Publisher. 


Situations  Wanted 

Circulation 


As  Circulation  Manager,  I  have  done  two 
outstanding  jobs.  My  first  was  nearly 
100,000  increase.  The  second,  over 
100,000  with  90,000  carrier  delivery. 
Am  sure  my  wide  experience,  especially 
in  Brooklyn,  New  York,  most  competi¬ 
tive  field  in  this  country,  w-ill  enable  me 
to  show-  progress  anyw-here. 

Known  among  circulation  managers  as 
originator  of  carrier  tour  contests  and 
other  promotion  ideas.  Can  inspire  en¬ 
thusiasm  and  loyalty  in  your  organiza¬ 
tion.  Know-  accident  insurance.  Can 
pass  my  health  test. 

Knowledge  of  the  several  departments 
wariants  assumption  I  could  serve  as 
business  manager  or  assistant  to  pub 
Usher;  or  as  general  circulation  man¬ 
ager  of  chain. 

Have  handled  inoriiiiig,  evening  and 
Sunday.  No  objection  to  small  city  if 
there  is  a  real  opportunity.  Compen-^ 
sation.  Fair  salary,  .salary  and  com¬ 
mission  or  bonus. 

Mr.  Publisher;  If  yon  w-ant  economical 
management  or  more  circulation,  or 
both,  I  would  like  to  help  you.  Refer¬ 
ences.  this  publication  and  former  pub¬ 
lishers.  Living  near  New  York,  am 
available  for  interview  during  publishers 
convention. 

E.  S.  Dobson 

513  Wyoming  Avenue.  Millburn,  New  Jer.«ey 
Telephone  Millburn  6-1990  W. 


Circulation  Manager  experienced  all  me¬ 
diums  newsstand  circulation  wishes  to 
make  connection  with  magazine  publisher. 
Box  3621,  Editor  &  Publisher. 

Circulation  Manager-  -Experienced  in  all 
phases  of  work.  Expert  in  carrier  organ 
ization  and  promotion.  Hard  w-orker. 
•Aggressive.  Reliable.  Practical  ideas. 
Economical  methods.  Box  3595,  Editor  A 
Publisher. 


Editorial 

A-l  Editor  wants  to  go  places  with  same 
kind  of  publication.  Three  years’  news¬ 
paper,  five  years’  trade  magazine  edi 
torial  experience.  Young,  original, 
knows  production,  knows  writing,  knows 
how.  Will  leave  New  York  if  oppor¬ 
tunity  warrants.  Box  3658,  Editor  A- 
Publisher. 


A-l  Reporter,  24,  experience  in  news, 
features,  re-w-rite,  interviews,  back- 
ground  in  movie  dramatic  reviewing. 
University  journalism  graduate.  Best 
references.  Wants  opportunity  any¬ 
where.  Box  3637,  Editor  &  Publisher, 


Aggressive  Editorial  Executive  seeks  ]>osi 
tion  as  assistant  publisher  or  editor. 
Exi>erience  on  strong  dailies.  Now  holds 
exacting  position.  Ability  proven  by 
promotion  over  veterans.  Knowledge 
of  mechanical  end.  Knows  how  to  cope 
with  guild.  Former  public  relations 
executive.  Sober.  34  years  old.  Would 
like  to  buy  interest  after  while.  Corre- 
spondence  invited  for  immediate  or  future 
openings.  Box  3640,  Editor  &  Publisher. 


Capable  publisher  and  editor,  20  years'  ex¬ 
perience  seeks  position  as  editor-man¬ 
ager  of  good  daily.  Excellent  references. 
Box  3654,  Editor  A  Publisher. 


Cartoonist — Anything  in  comics  and  rarica 
tures.  Free-lance  basis  or  salary.  Write 
Kassoy,  2854  So.  15th  St.,  Philadelphia, 
Pa. 


Cub,  23,  Recession  victim — .Military  iSchool, 
University  educated;  edited  college 
weekly,  yearbook;  corresponded  for  daily, 
radio  news  service;  i-overed  home  state 
for  UP  during  1936  elections;  six 
months'  asst,  editor  radio  news  service; 
desires  daily  newspaper  opportiinity 
anywhere  at  subsiatance  wage;  available 
at  once;  references.  B((X  3648,  Editor 
A  Publisher. 


Editor,  securely  employed,  desires  change 
for  good  reason;  well  qualified;  widely 
experienced;  consider  anything.  Box 
3639,  Editor  A  Publisher. 


I’m  not  worth  a  job,  but  the  government 
refuses  to  support  me.  Have  had  wire, 
newspaper,  and  publicity  experience.  If 
interested.  Box  3644.  Editor  A  Pub¬ 
lisher. 

Newsman,  street,  desk  experience  big.  little 
dailies;  anyw-here,  moderate  wage.  8696 
Dumbarton,  Apt.  404,  Detroit,  .Michigan. 


Proofreader  (Femalo)  —  seventeen  years’ 
publishing  and  commercial  experience. 
References.  Box  3607,  Editor  A  Pub¬ 
lisher. 


Rep|0rter — well  versed  crime,  court  house, 
city  hall,  features,  some  desk.  Employed 
midwest  AM  daily,  wants  job  PM  daily. 
15  years’  experience — 9  years  present 
place.  Married.  Now  get  $40.  Box 
3566,  Editor  A  Publisher. 


Reporter-Deskman-Makeup — Now  employed, 
w-ants  permanency  where  experience, 
ability  counts;  married,  non-drinker. 
References.  Box  3577,  Editor  A  Pnb- 
lisher. 


Trained  Reporter,  Editor,  Feature  Writer; 
28,  knows  principal  cities  in  East;  refer¬ 
ences.  Box  3657,  Editor  A  Publisher. 


Situations  Wontod 

General  &  Administrative 


Accountant,  in  business  for  self,  desires 
return  to  new  spaper  field ;  competent  also 
as  Business  Manager  or  .Mechanical  de¬ 
partments.  715  Peters  Bldg.,  Atlanta, 
Georgia. 

General  Manager  of  one  of  the  largest 
weekly  newspapers  in  the  U.  8.  is  avail¬ 
able  to  some  w-eekly  that  wants  a  real 
job  done  in  circulation  and  advertising. 
Paper  sent  upon  request.  Box  3665,  Edi¬ 
tor  A  Publisher. 


General  Manager,  Publisher  or  Assistant 
Publisher.  Available  May  1st.  Strong 
references  covering  character,  all-around 
experience  and  unusual  profit  producing 
record.  Well  known  in  publishing  circles. 
Want  connection  on  first  class  newspa¬ 
per  in  city  40,000  to  150,000.  Box 
3610,  Editor  A  Publisher. 


Mechanical 

Combination  Stereotyper-Pressman.  Tubu¬ 
lar,  Unitubular,  semi-cylindrical.  News 
paper  or  circulars.  (-<)lor  work.  -Any¬ 
where.  Married.  Best  references.  Box 
3619,  Editor  A  Publisher. 

Composing  Boom  Foreman  —  Eleven  years 
foreman  leading  .Minneapolis  daily.  Go 
anywhere,  any  size  plant.  References. 
-M.  F.  B.,  1025  .South  New  Hampshire, 
Los  -Angeles,  Calif. 

Newspaper  pressman  as  foreman  or  jour¬ 
neyman,  capable,  efficient  and  depend¬ 
able,  is  available  at  once  for  position 
with  responsible  concern.  Twenty  years’ 
experience  on  black  and  color  newspaper 
presses.  Good  references.  Box  3602, 
Editor  A  Publisher. 


_  Photography 

News  Photographer — ten  years  experience 
on  Metropolitan  newspaper  desires  posi¬ 
tion.  Will  go  anyplace.  Good  references. 
Box  3666,  Editor  A  Publisher. 


News  and  Aerial  Photographer.  Available 
at  once.  12  years’  experience.  Will  go 
anywhere  in  world.  Best  references. 
Jack  Dnffey,  1083  .Scott  St.,  Columbus, 
Ohio. 


Promotion 

Promotion  Manager:  Fifteen  years’  news 
paper  and  syndicate  experience.  Well- 
versed  in  all  phases  uf  newspaper  pro¬ 
motion.  Possesses  original  ideas  for 
advertising  and  circulation  campaigns. 
Seeks  opportunity  as  manager  or  assist¬ 
ant.  College  graduate;  single;  willing 
to  locate  anywhere.  Box  3638,  Editor 
A  Publisher. 


Prestos  &  Machinery  For  Sole 


For  Sale — complete  iiew-spaper  plant  fol¬ 
lowing  merger,  3  linotypes;  Duplex  Mat- 
bed  press;  type,  saw,  and  etc.  The 
Herald-Observer,  Concord,  N.  C. 

For  Sale  —  24  page  Duplex  Tubular  Press 
complete  with  5-50  motor,  stereo  equip¬ 
ment,  conveyor,  electric  roll  hoist.  Has 
had  perfect  care.  Runs  like  sewing 
machine.  Bargain  at  $20,000.  Zanes¬ 
ville  Publishing  Comiiany,  Zanesville, 
Ohio. 


DUPLEX  Flatbed  Model  “E”  like  new 
■$4,200.  All  equipment.  Write  or  wire 
"Le  Messager, ”  Lewiston,  .Maine. 


Thirty-two  page  Hoe  Press  and  stereotype 
equipment,  single  width,  chain  drive, 
Westinghouse  motors,  Cline  automatic 
control,  color  unit,  compensators  be 
tween  decks  for  running  color.  Good 
condition.  Price  for  press  $5,000;  stereo¬ 
type  equipment  included  $7,000.  8ANTA 
-VIONICA  TOPICS,  3440  South  Hope 
.Street,  Los  Angeles,  California. 


Photo-Engraving  Equipment  For  Solo 


Photo -engraving  Equipment  and  Metals 
E.  r.  SULLEBARGEH  CO. 

1  Hi  John  St.  S.  Clark  St. 

.Now  York.  N.  Y.  (’hicahco.  111. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

ISO  Madison  Avo.  Now  York 
BualnaM  BeUbllshed  is  ItM 


People  Make  the  Market 
. . .  But  Money  Makes  the  Sales 

Business  must  be  good  in  the  newspaper  field.  Otherwise,  there 
would  be  more  listings  under  the  “Newspapers  For  Sale”  classification. 
Still,  the  old  adage  is,  “Everything  can  be  had  for  a  price.” 

What’s  yaur  aim?  Do  you  want  to  purchase,  sell,  refinance  or 
have  your  paper  appraised?  An  EDITOR  &  PUBLISHER  Want-Ad 
can  do  it  for  you!  Of  course,  your  confidence  will  be  respected. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Readers 


Council 


MONDAY'S  MAIL  brought  a  divers-  of  several  typewritten  copies  for  each  and  what  appears  is  quite  often  not 
ity  of  comments  and  suggestions,  in  of  11  reporters.  exactly  what  we  meant  in  Monday 

addition  to  the  kicks  and  the  “what  "10-10:30  p.m.— McIntyre,  first  by  night’s  original  draft.  Usually,  we 
t  h  e  hell  do  you  phone,  later  by  personal  visit,  advises  have  the  privilege  of  cutting  our  own 
mean"  letters  that  reporters  of  forthcoming  release.  Ar-  stuff  in  type,  and  some  of  the  cor- 

are  every  editor’s  rives  Hutton  cottage,  makes  an-  rections  might  look  damning  to  some- 

daily  portion.  One  nouncement  to  five  correspondents  body  bent  on  proving  that  we  were 
friend  suggests  that  quartered  there;  notifies  reporters  in  dealing  from  the  bottom  of  the  deck, 
he  likes  this  weekly  Curtis  cottage  half-mile  distant.  And  our  printers  will  testify  with 

word  cataract — but  wishes  that  each  “10;  45  -  11  p.m.  —  Uncertainty  swear  words  that  we  do  plenty  of 

issue  treated  a  greater  variety  of  whether  Presidential  statement  is  for  type-cutting  on  every  page  in  this 
topics.  An  excellent  idea,  which  we  afternoon  papers  or  released  to  press  paper. 

propose  to  follow'  as  often  as  the  a.s  soon  as  copies  are  prepared.  Re-  We  suggest  that  our  correspondent 
mood  will  permit.  porters  order  wires  set  up  for  imme-  study  these  things  again  from  the 

Another  presents  us  with  a  di-  diate  transmission  of  stories.  viewpoint  of  the  man  who  makes  up 

lemma,  of  which  more  anon.  Steve  “11: 30-midnight  —  Secretary  MeIn-  the  World-Telegram’s  feature  page, 
Bolles  of  the  Janesrille  Gazette  sends  tyre  announces  statement  is  for  im-  with  several  “must”  columns,  all 
us  his  new  photograph,  chastely  in-  mediate  release  as  soon  as  finished,  overwritten  every  day.  We  have 
scribed.  We  get  an  invitation  to  pre-  All  correspondents  gather  near  wires,  seen  the  original  copy  of  Westbrook 


EDITOR  &  publisher! 

And  so  the  advance  is  rapid  to 
ern  times,  terminating  with  a  bou 
volume  of  the  Times  reduced  to 
size  of  a  family  Bible  and  printed  fai| 
permanent  record  on  rag  paper.  W 
Franklin  press  said  to  be  at  least  ~ 
years  old  has  a  corner  to  itself, 
there  are  other  attractions  for 
concerned  with  the  printing  art. 
museum,  we  are  told,  will  be  i] 
permanent  institution.  It  has 
in  the  making  for  more  than 
years. 


AND  WE  LEAP  from  the  past  to 
future.  Here  are  the  answers 
gave  our  inquiring  young  lady 

what  journalisi] 
holds  for  the  you 
sters  who  are  .still  ill 
school,  expe 
some  day  to  fill 
chairs  that  we 
occupy.  Question  No.  1.  Do  you  re-1 
gard  newspaper  work  as  a  field  whenj 
job  opportunities  are  contracting  or] 
expanding? 

Disclaiming  omniscience  or  a  giftdj 


Wherein  We 
Testify  to 
Our  Faith 


view  the  museum  of  the  printed  word  McIntyre  goes  to  temporary  White  Pegler,  Hugh  Johnson,  Heywood  second  sight  we  answered 


which  the  Netv  York  Times  is  assem-  House  in  Kress  Hall  to  get  releases.  Broun,  and  others  who  star  in  that 

bling  for  first  exhibition  during  the  "12;  45  a.m.  (1:45  a.m.  New  York  corner,  and  every  piece  has  carried 

publishers’  conventions.  A  flock  of  time) — McIntyre  arrives  at  Curtis  from  25  to  300  words  more  than  ap- 
letters  deal  with  guild  questions,  es-  Hall  with  armful  of  copies  of  state-  peared  in  print.  Policy  is  usually  not 
pecially  our  Wednesday  night  debate  ment;  reporters  start  to  file  stories,  the  answer,  but  the  fact  that  neither 

with  Mr.  Broun.  Some  of  his  guild  Only  individual  in  night  shirt  or  pa-  chases  nor  type  are  elastic.  If  a 

colleagues  seemed  anxious  to  indicate  jamas  during  this  time  was  FDR,  column  does  not  fit  the  policy  of  the 
various  Achilles’  heels  by  which  he  who  had  been  calmly  snoozing  since  World-Telegram,  or  of  any  other 
might  be  floored.  Somehow,  we  10  p.m.”  new.spaper,  the  editor  has  the  priv- 

couldn’t  resist  the  thought  of  Greeks  *  ♦  ♦  qJ  editing,  or  omitting.  'That  is 

bearing  gifts,  though  most  of  the  let-  IT  WAS  A  RARE  occasion  and  may  his;  if  he  uses  it  to  suppress  opinion 
ters  were  obviously  sincere. 


There  are  fewer  opportunities  thufl 
there  were  20  years  ago  for  peopba 
of  mediocre  or  inferior  ta'.enkj 
Metropolitan  fields  are  definiti^f| 
smaller. 

2.  Are  other  fields  of  publicaticHwl 
magazine,  facsimile,  public  relatioBjf 
• — growing  or  contracting? 

Ans. — There  has  been  an  increa 
in  number  of  magazines.  Facsir 
is  in  its  infancy,  with  an  unpredid- 1 


A  searching  inquiry  from  a  young  treatment  it 
lady  concerning  the  future  of  jour¬ 
nalism  was  next  in  the  heap  and  our 
answers  to  her  should  provide  a  col¬ 
umn  or  so  for  this  well  crowded 
v/eek. 


have  seemed  to_  call  (or  the  color  or  information  the  public  ought  to  relations 


Policy 

or 

Space? 


believed  they  were 
routed  out  of  bed 
before  10  o’clock.  Those  next  two 
hours  are  much  too  useful  to  be  spent 
between  sheets,  what  with  poker, 
bridge,  a  walk  around  town,  maybe 
•  1  j  ** *”1  even  a  nightcap,  or  if  all  else  fails,  a 

P  start  on  tomorrow’s  copy  as  ready  al- 

bagful  of  gossip.  Too  .^^natives  for  11  healthy  young  men. 
a  e  or  com  en  ,  w  “nightshirt”  angle  was  a  natural, 

and  like 


field  that  demands  experience  and  | 
specialized  training;  its  expansi 
will  be  largely  through  recruits  fr(i«| 
overcrowded  newspaper  ranks. 

3.  Is  there  at  present  a  shortage  d  1 


BEFORE  WE  opened  an  envelope,  we 
had  decided  to  say  a  word  or  two 
about  Washington,  where  we  spent 
last  Thursday  and 

Another 
Busted 
Romance 


received  in  some  dis-  have,  he  can  be  found  out  just  as 
patches  —  but  we’ll  easily  as  this  evidently  innocent  edit- 
bet  that  few  who  ing  was  brought  to  light.  Each  day’s 
know  the  Washing-  record  .stands,  ineradicable, 
ton  correspondents  *  »  ♦ 

WHICH  BRINGS  us  to  the  New  York  well-trained  people  in  any  of  the  re- 
Tivies'  extremely  interesting  mu-  lated  fields  of  journalism  besides  a^ 
seum.  We  were  ushered  through  it  tuaj  reporting  and  copy-editing?  k' 
by  Charles  McD  there  any  definite  possibility  thi 

50  Centuries  Puckette  of  the  ex-  writhin  several  years  there  will  be  1 

Pass  ecutive  staff — a  large  demand  for  certain  types  of  training 

In  Review  rooni  on  the  10th  Ans. — There  is  today  no  shortage  ] 

floor  of  the  Tinies  but  rather  a  surplus  of  trained  nei» 
■^onex,  lined  with  papermen  for  all  jobs.  If  there  is  arj 
specially  constructed  cabinets  for  ex-  need  for  special  training,  it  is  te  , 
f  1  •*  u  hibition  of  the  printed  word  since  the  the  broader  education  of  all  nee*-! 

turals.  It  has  to  be  achieved  by  avoid-  dawn  of  history.  Man  learned  to  ex-  paper  editorial  people  in  social  ps^  : 
mg  inconvenient  facts.  press  himself  in  writing,  then  he  chology,  economics  and  poUtics.  At 

correspondents  .  dilernma  we  mentioned  above  learned  to  duplicate  his  writing  by  the  present  rates  of  graduation  froB 

has  something  to  do  with  the  same  printing,  and  then  he  learned  how  to  schools  of  journalism,  it  does  nd 
story.  Our  mildly  indignant  corres-  speed  up  the  reproductive  process,  egem  Hkelv  that  there  will  be  « 
ponden^  sends  us  clippings  of  Ray-  to  the  marvels  available  in  1938.  sSage  of  any  joumalist^  tec^ 

you  come  to  New  York  for  the  cians  within  the  next  few  years. 


heard  that  the  so- 
called  nightshirt 
party  at  which  Mr.  Roosevelt  gave 
out  the  “I’m  no  dictator”  letter  was 
reported  by  some 
with  somewhat  more  color  than  me¬ 
ticulous  accuracy  in  detail.  What 
we  heard  was  confirmed  in  the  April  senas  us  cuppings  or  nay-  to  tl 

11  column  of  John  O’Donnell  and  ’"“"f  Clappers  column  of  April  1,  If 


Doris  Fleeson  in  the  Neu'  York  Daily  1®  ./^  appeared  in  the  Washin^toji  conventions,  by  all  means  see  this  4.  Do  you  regard  newspaper  wflik 
News.  It  look’s  like  O’Donnell’s  begins  with  the  cuneiform  a  field  where  the  initial  investmal 

work,  and  as  a  “damned  eyewitness  ~  ^  egram.  e  as  ing  on  cones  of  the  ancient  Euphrates  valley  demanded  at  present — college  train- 

with  an  eye  on  edition  deadlines  and  con  aine  severa  paragrap  s  accounts,  diaries,  and  letters”  in  school  of  journalism — is  com- 

a  watch  that  keeps  time,”  he  reported  ,  which  do  sealed  envelopes  of  clay.  Egypt  con-  mensurate  with  the  financial 

what  happened  as  follows:  not  appear  in  the  New  York  version,  tributes  hieroglyphics  and  hieratic  wards? 

“There  are  a  few  simole  facts  to  our  friend  urges  us  to  comment  writing  also  papyrus  and  pen  and  Ans.— Yes.  Given  an  aptitude  f« 

bear  in  mind-  (1)  Non^of  the  l^ite  TiT  '^"Justifiable  tampering  ink.  The  Chinese  of  a  thousand  years  journalism,  plus  training  in  a  good 

Hous^  S^respondeVte  was  ar^^  with  a  signed  column  of  opinion.  He  ago,  and  rnore,  also  knew  how  to  Uool,amanorwomanstandstool>- 
from  slS^Sr  (2)  By  n  t  m  all  Jeheves  that  newspaper  work  of  this  write  and  how  to  make  paper  and  tain  as  good  a  salary  in  journalism  « 
wer^  a^e  ^f  a  forthcoming  Ttate-  o(  the  professions.  The  initld 

ment  horn  FDR  and  S  ord^J^d  "  millennium.  investment  of  time  and  money  is  ]- 

wires  set  ud  to  their  offices  So  fr  u  j  u  •  j  *  j-  -r  medieval  monks  and  rabbis  than  that  required  for  most  profai* 

If  we  hadnt  promised  to  diversify  handlettered  their  religious  exercises,  ^ 

Z  ♦I'is  colu"'".  we  might  let  this  thine  and  the  exhibit  includes,  besides  sev-  T  Would  vou  advise  vounesters  f 

the  decision  to  release  the  letter  was  run,  quoting  both  specimens  in  full  eral  beautifully  lettered  missals  and  Y""  youngsters  w 

reached  soon  after  he  had  finished  -nd  ipttinv  mir  reader.!  decide  .  jeuerea  missais  ana  g„  g  school  of  journalism  of  ac- 

dinner  (around  8: 30  p.m.)  and  after  whether  the  New  York  editor  had  Till-  h  credited  and  reputable  standing  as » 

he  had  been  urged  to  strike  directly  J„H«cal  Jmtives  or  some  other  base  1  Zl  A 

ton  leaders.  Clapper’s  words.  Maybe  he  did.  Our  typographer.  Gutenburg  brought 

notion  is  that  such  a  conclusion  is  movable  types,  and  the  exhibit  in-  ,  ^  a  futui* 

not  inescapable.  eludes  some  type  cast  from  molds  newspaper  work? 

To  delete  one-third  of  any  column  brought  to  America  by  Franklin  Ans. — As  much  of  a  future  as  then 

“8: 30-9  p.m.  —  President  decides  is  bound  to  change  some  shadings  of  Several  books  almost  500  years  old  I®  In  any  profession  in  which  men 
to  issue  statement  in  the  Little  White  language  used  by  so  skilled  a  writer  are  shown,  and  antedating  them,  a  have  traditionally  predominated.  Foe 
House.  White  House  Secretary  Mar-  as  Clapper,  but  we  do  not  find  that  copy  of  a  Chinese  newspaper  which  most  women  the  future  in  joumd- 
vin  McIntyre  and  Grace  Tulley  of  the  the  basic  sense  of  this  particular  com-  was  publi.shed  continuously  from  the  ‘sm  is  restricted  by  competition  wift 
White  Hoo^e  staff  ordered  to  prepare  ment  was  altered.  The  first  60^^  11th  century  until  1911,  when  the  men  or  equal  or  better  equipm^ 
releases  for  the  press.  of  the  column  is  the  same  in  Celestial  Empire  ended.  and  by  psychological  and  physic* 

“9-9: 45  p.m.— Necessary  delays  in  both  papers.  The  World  -  Tele  -  Some  original  specimens  of  the  qualities.  Women  of  exception* 
preparing  releases  for  press  due  to  gram  deletions  occur  in  the  last  three  first  hand-written  news  letters  of  qualifications  for  jouralism  have  th* 
(1 )  two-mile  distance  between  Little  paragraphs— the  normal  spot  where  London  and  Holland  (possibly  orig-  same  opportunities  open  to  equaflj 
IVhite  House  on  Pine  Mountain  and  make-uo  editors  commit  mayhem  on  inals  of  the  pioneer  Fuvger  letters _  qualified  men. 

^naporai^  executive  offices^  in  Kre<«  masterpieces  to  fit  them  to  Procrus-  we  could  not  learn  with  certainty)  And  we’ll  bet  our  Easter  bonnd 
Hall  and  (2)  lack  of  mimeograph  tean  type  chases.  TTie  same  fate  lead  up  to  an  exhibit  of  printed  news-  that  we  haven’t  heard  the  last  fro® 
machines,  necessitating  preparation  happens  to  Shop  Talk  every  week,  papers,  many  of  them  also  originals,  that  one! 


ington  leaders. 

“The  following  time  schedule  of 
events  is  no  more  than  a  few  minutes 
off  at  any  point: 
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